THE HUB: GUIDE TO PDAs AND SMARTPHONES 
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Choose Life. Choose an operating system. Choose not 
to choose an operating system. Choose them all. 
Choose a processor. Choose two cores. Choose four. 
Choose Universal binary software. Choose Rosetta 
because it’s fast enough for now. Choose Blu-ray Disc. 
Choose a high-definition camcorder. Choose HD-DVD. 
Choose to stay with standard definition for now, at least 
until the smoke clears and there’s something good to 
watch. Choose a plasma TV. Choose a giant LCD. 
Choose PlayStation3. Choose Wii, in spite of the name. 
Choose multimedia throughout your home, streamed 
from your computer over a high-speed wireless network 
using IEEE 802.11 n. Choose solid-state storage. Choose 
a next-generation phone (maybe made by Apple). 
Choose a cool ringtone. Choose faster internet access, 
from wherever you happen to be. Choose a cheap digital 
SLR. Choose Office. Choose online applications that 
obviate the need for Office. Choose a PDA. Choose a 
smartphone. Choose an entry-level all-in-one inkjet, 


Choose your future. 

Choose 2007 


TEST DRIVE : ENTRY-LEVEL ALL-IN-ONE INKJETS | [5-INCH CORE Z DUO MACBOOK PRO | QUARK INTERACTIVE DESIGNER 12G iPOD SNUFFLE 



Trendspotting 












for Apple Notebooks 


zPrint Program Shortcut Key 
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PUylUH 


I Song* 

I PodCMt* 

I Gtnte* 

I compojei* 

ijAudiobook* 




for iPod new shuffle |NEW 


for iPod 5G 
30/60/80GB I NEW 


Dress it. Express yourself 


A Leading Producer of Silicone Protectors 

Trend-setting Fashionable Cases, Excellent Protection & Fit 

Extraordinary Durability 

Functionality with Elegance, Technology with Inspiration 


Nomination 


• . 


Setting* 

Shuffle Song* 

* 



Order online at www.zCover.com get 

FREE Shipping oo? ress 


zCover is a pioneer and trend-setter in the fashionable silicone products market. 

zCover products are available at Apple retail store in Europe, Best Buy Canada, J&R and other electronic stores. 
zCover is presently seeking partnerships with resellers to distribute zCover products worldwide. 

For more information please visit the company’s web site WWW.zCover.com All the other trademarks are the property of their respective owners. 
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I AppleCentre 



Your local AppleCentre 


The centre of the Apple Universe! 



AppleCentre 


Find your local AppleCentre at 

www.applecentrestore.com.au 


Images for illustrative purposes only. E&OE 































































ACT 

AppleCentre Canberra City, Cnr Barry Drive & North Road, 02 6257 0808 
AppleCentre Fyshwick, 178 Gladstone Street, 02 6280 0808 

NSW 

AppleCentre Balmain, 252 Darling Street, 02 9555 5200 

AppleCentre Baulkham Hills, Shop 5, 350 Windsor Road, 02 9688 6066 

AppleCentre Broadway, Cnr Glebe Point Rd & Broadway, Glebe, 02 8586 1111 

AppleCentre Burwood, 41 Burwood Road, 02 8741 0700 

AppleCentre Central Coast, 1/188 The Entrance Road, Erina, 02 4367 0838 

AppleCentre Chatswood, 393 Victoria Avenue, 02 8440 6888 

AppleCentre Coffs Harbour, 160a Pacific Highway, 02 6651 5655 

AppleCentre Hurstville, Shop 4,124 Forest Road, 02 9570 5411 

AppleCentre Lismore, 57-59 Molesworth Street, 02 6622 8282 

AppleCentre Newcastle, 38 Beaumont Street, 02 4965 3500 

AppleCentre North Sydney, 222 Pacific Highway, 02 9951 7979 

AppleCentre North Sydney Arthur St, Ground Floor, 146 Arthur Street, 02 9955 4422 

AppleCentre Pitt Street, 175 Pitt Street, 02 9222 9211 

AppleCentre Pymble, 10/859 Pacific Highway, 02 9144 4866 

AppleCentre Sydney CBD, 66 Clarence Street, Sydney, 02 9367 8585 

AppleCentre Taylor Square, 11-21 Flinders St, Taylor Square, 02 9332 8500 

AppleCentre Wagga Wagga, 128 Baylis Street, 02 6971 7141 

AppleCentre Warringah Mall, Shop 130, Warringah Mall, Old Pittwater Rd, 02 9938 9111 
AppleCentre Wollongong, Cnr Crown and Kembla Streets, 02 4228 4999 

QLD 

AppleCentre Brisbane CBD, 260 Adelaide Street, 07 3220 0400 
AppleCentre New Farm, 34 James Street, 07 3852 1666 
AppleCentre Rockhampton, 90 Musgrave Street, 07 4927 0847 
AppleCentre Surfers Paradise, Shop 7, Cnr Ashmore & Upton St, 07 5504 1000 

SA 

AppleCentre Adelaide, 162 Gouger Street, 08 8212 6445 

AppleCentre CBD Adelaide, Shop G7a Rundle Mall Plaza, Cnr Rundle Mall & Gawler Place, 08 8410 8585 
AppleCentre Glenunga, Shop 1, 315 Glen Osmond Road, 08 8338 7444 
AppleCentre Norwood, Shop 5,177-193 The Parade, 08 8333 0922 

TAS 

AppleCentre Hobart, 99 Liverpool Street (Corner of Criterion St), 03 6238 1000 

VIC 

AppleCentre Berwick, 22 Gloucester Avenue, 03 8768 4600 

AppleCentre Bourke Street, 169 Bourke Street, Melbourne, 03 9639 9444 

AppleCentre Chadstone, Chadstone Shopping Centre. Lower Level, 03 9568 8655 

AppleCentre Chapel Street, 409 Chapel Street, 03 9827 5011 

AppleCentre Elizabeth Street, 399 Elizabeth Street, Melbourne, 03 9329 3911 

AppleCentre Elsternwick, 327 Glenhuntly Road, 03 9530 0110 

AppleCentre Flinders Street, 172-192 Flinders Street, Melbourne, 03 9662 9666 

AppleCentre Geelong, 255 Moorabool Street, 03 5223 1550 

AppleCentre Ivanhoe, 71 Upper Heidelberg Road, 03 9497 4011 

AppleCentre Malvern, 1465 Malvern Road, 03 9824 8544 

AppleCentre Moonee Ponds, 1 Puckle Street, 03 9372 8899 

AppleCentre Richmond, 42 Bridge Road, 03 9429 5002 

AppleCentre South Melbourne, 64 Clarendon Street, 03 9684 3600 

AppleCentre Whitehorse, 546 Whitehorse Road, Mont Albert, 03 9898 9344 

WA 

AppleCentre Albany, Shop 6,69 Lockyer Avenue, 08 9842 9660 

AppleCentre Nedlands, 104 Stirling Highway, 08 9389 0400 

AppleCentre Joondalup, 10/7 Delage Street, 08 9301 5333 

AppleCentre Mount Hawthorn, Shop 5,148 Scarborough Beach Rd, 08 9444 9988 

AppleCentre Perth, Shop 45, Carillon City Arcade 207 Murray Street, 08 9324 3455 

8 AppleCentre 






























We have all the Solutions 


With over 30,000 different products to help you create & produce! 



Apple iMac Computers 

Apple iMacs now come standard with the new 
super fast Intel Core 2 Duo processors. You 
can run Windows software at native speeds 
with the Bootcamp or Parrallels options. 
Software includes Mac OSX 10.x, iMovie HD, 
iPhoto, iDVD, GarageBand, iWeb, iTunes, 3D 
Games, Front Row, PhotoBooth & more! 

17” 1.83GHz Intel 512/l60GB$1530 
24 x Combo, GMA950 graphics 

17” 2GHz Intel 1GB/160GB ....$1830 
8 x DL S/Drive, Airport & Bluetooth 

20” 2.16GHz Intel 1GB/250GB..$2275 
8 x DL S/Drive, Airport & Bluetooth 

24” 2.16GHz Intel 1GB/250GB..$2965 
8 x DL S/Drive, Airport & Bluetooth 

Add Bootcamp & Windows XP ..$295 



Apple Software Packages 


MacOSXvlO.4.6 “Tiger”.$175 

iLife 06.$109 

iWork 06.$109 

.Mac Membership -1 Year.$130 

Final Cut Studio 5.1.$1829 

Final Cut Express 3.5.$415 

Remote Desktop 3 (10 User)....$389 
Remote Desktop 3 (Unlimited).$679 

Aperture 1.1.$429 

Logic Pro 7.2.$1339 

Logic Express 7.2.$469 


Apple Laptop Computers 

All Apple Laptops now come with Intel Core 2 
Duo Processors and lots of bundled software! 

13.3” MacBook 1.83GHz.$1725 

Intel 512/60GB, Combo Drive-White 

13.3” MacBook 2GHz.$2075 

Intel 1GB/80GB, SuperDrive-White 

13.3” MacBook 2GHz.$2375 

Intel 1GB/120GB, SuperDrive-Black 

15.4” MacBook Pro 2.l6GHz .$3175 
Intel 1GB Ram/120GB, DL SuperDrive 

15.4” MacBook Pro 2.33GHz .$3950 
Intel 2GB Ram/120GB, DL SuperDrive 

17” MacBook Pro 2.33GHz ...$4350 
Intel 2GB Ram/l60GB, DL SuperDrive 


/ { 



Fuji Xerox Printers 


Thinking Printing 


Xerox - Colour Laser Printers 

Xerox DocuPrint C4350 A3....$6200 

A4/A3,256MB, 35ppm colour 45ppm B&W, 
Adobe PS3,12 month Onsite Warranty. 
100BaseT E/net. 

Xerox Phaser 7760DN A3+.$9900 

Best Value for larger Runs. A4/A3 + . Prints 
on plain/glossy paper/card. Paper Calibr’n 
feature. Prints 35 ppm colour, 45 ppm 
B&W, FREE 3 YR Onsite Warrty and Extra 
Set of toners offer. 100BaseT 

Xerox Phaser A3+ 7760GX.$11,550 

SPECIAL OFFER EXTRA Set of Toners and 
Extended 3 Yr Warranty - FREE! 
ie First 50,000 pages of 7760 Toner Free 
(at standard 20% CMYK Coverage) 


Prices include GST & are subject to change without notice. E&OE Call for Govt or Ed. prices. 


NEW MacPro Workstations 

The new Mac Pro is Apple’s work horse 
computer for commercial and professional 
users. Powered by Quad Core Intel Xeon 
processors at speeds of 2.0,2.66, or 3Gz. 
Internal hard drive storage of up to 2TB. 

Quad 2Ghz Intel 1GB/160GB ..$3350 
16 x DL S/Drive, GeForce 7300 GT 

Quad 2.66Ghz Intel 1GB/2 50GB. $3950 
16 x DL S/Drive, GeForce 7300 GT 

Quad 3Ghz Intel 1GB/250GB ..$5250 
16 x DL S/Drive, GeForce 7300 GT 

Apple 20” Cinema Display.$1145 

Widescreen. Native 1680 x 1050 resolution. 

Apple 23” Cinema Display.$1595 

Widescreen. Native 1920 x 1200 resolution. 

Apple 30” Cinema Display.$3190 

Widescreen. Native 2560 x 1600 resolution. 


Apple Premium Xraid Storage 

Apple’s Xserve RAID offers massive storage 
capacity with superior high speed high 
reliability using dual independent 2Gb Fibre 
Channels to transfer terabytes of data at up tc 
400MB/S fast enough for demanding 
applications including HD video editing. 
Xserve RAID keeps running with redundant 
load-sharing power supplies and cooling 
modules that can be serviced without tools 01 ; 
downtime. Tme enterprise class storage. 

Xserve RAID 3.5TB.$13489 

Fibre Channel 7 x 500GB drives 

Xserve RAID 7TB.$21495 

Fibre Channel 14 x 500GB drives 

Apple Xserve: Quad Core Intel 

Apple Xserve 2GHz 1GB/80GB.$499! 

Quad Core Intel Xeon ‘Woodcrest’ Proc. 



WACOM 


Wacom Graphic Tablets 


Wacom Cintiq Dtz-2100 

21" LCD Graphics Tablet/display. Draw on 
the actual LCD display for instant feedback 
and accurate viewing. 

Demonstrations available.$3795 


Wacom Intuos3 

Standard surface digitising tablet with USB 
interface and erasing pressure sensitive pen 


4x6 USB Tablet.$359 

6x8 USB Tablet.$529 

9x12 USB Tablet.$695 

Wacom Graphire 3 

Entry level graphics, photo/video editing 

4x5 USB Tablet.$139 

6x8 USB Bluetooth Tablet.$385 



w 

Adobe 


Adobe Software Packages 

Adobe CS2 Premium.$1,95' 

Acrobat Pro7, Illustrator 12, Photoshop 9, 
GoLive 8, InDesign 4, Version Cue, Adobe 
Stock Photos and Adobe Bridge. 

Upgrade to Adobe CS2 Premium from any 


Photoshop version.$123 

Adobe Acrobat 7 Pro. $69 

Adobe Photoshop CS2 

Upgrade from any full version of Photoshop 

version (not LE or Elements).$31 

Adobe Illustrator CS2 

Upgrade from Illustrator CS.$29 j 

Adobe InDesign CS2 

Upgrade from InDesign.$30 

DWMW0107LH 


NSW 


QLD 


WA 


VIC 



powemjuDCBlBsj 

(02) 9280 2333 www.powemiedia.com.au 


I Graphics Plus 1 
* 

WifoniA 

Designwyse 

Professional Computer Solutions 

(07) 3367 1944 ww.gplus.com.au 

(08) 9387 5088 www.artref.com.au 

(03) 9706 8858 www.designwyse.com.a 

























































































QuarkXPress Version 7.01 

QuarkXPress Version 7 is a powerful layout 
urogram with an intuitive, versatile interface 
hat lets you combine writing, editing, and 
ypography with colour and pictures to 
)roduce dynamic final output. 

QuarkXPress is widely used by magazines, 
lewspapers, advertising agencies, typesetters, 
winters, corporate publishers, design firms, 
atalogue houses, book publishers, and form 
lesigners. Now in universal binary format, 
’ersion 7 adds many new features such as 
mart transparency, job jackets, shared 
ontent, composition zone technolog} 7 , 
nhanced tables plus much more. 

JEW LOW PRICE-Save $300 
QuarkXPress 7 (Mac or PC) ...$1495 
Jpgrade from v3,4,5,6 to v 7 ....$550 



jW partlclesystems 

Streamline Your Business 

Streamline is the solution ever} 7 production 
manager has been waiting for. 

It combines the best contact, quoting and 
purchase order systems with time entry and 
work in progress functionality that any 
account manager can also rely on. 

Streamline multiuser systems run on a Mac 
or PC Filemaker network and can be run at 
multiple locations over a VPN. Please call for 
more info or a demo disk. 

Streamline Single User Pack ..$1815 

Streamline Network Pack.$3700 

Inc FMP Server Software & 2 user licenses 
Extra Per User License (3-5) ....$935 
Extra Per User License (6-19) ..$880 
Extra Per User License (20+) ...$825 



Canon 


advanced simplicity* 

Canon Large Format Printers 

Canon’s new range of large fonnat printers 
produce stunning photographic quality 
prints or banners in widths of 17” to 60”. 
Canons unique Lucia pigment inks provide 
excellent colour stability and durability and 
the 12 colour models include Red Green and 
Blue inks for a greater colour Gamut and 
have both the matte black and photo black 
inks loaded at the same time, eliminating 
waste from swapping cartridges. 

YES, we will match or better other prices. 

Canon iPF500 17” 5 Colour....$2750 

Canon 1PF5000 17” 12 Col.$3195 

Canon iPF600 24” 5 Colour ...$3995 
Canon iPF700 36” 5 Colour....$5195 

Canon iPF8000 44” 12 Col.$9450 

Canon iPF9000 60” 12 Col ...$26500 



EPSON 

EXCEED YOUR VISION 


Epson Large Fonnat Printers 

Epson’s UltraChrome K3 Inks are now 
available on a wide range of printers from A4 
up to a massive 44” wide. Epson Printers are 
particularly well suited to the digital proofing 
and photographic markets, and their inks are 
stable and have a long life. Special pricing is 
shown below and they all come with a free 
roll of media. Designwyse and Graphics Plus 
are two of Australia’s leading Epson Large 
format resellers. We will match or better 
other quotes for Epson Large Fonnat 
Printers. 

Epson Photo R2400 A3 8 Col..$1750 

Epson Pro 3800 17” 8 Col.$2170 

Epson Pro 4800 17” 8 Col.$2995 

Epson Pro 7800 24” 8 Col.$5495 

Epson Pro 9800 44” 8 Col....$11295 


for Pre-Press and Publishing 

From software to storage, we’ve got everything for the Creative Professional 



IN/15 

:eCube/M9 - Ext Hard Disks 

igh quality external hard drives with long 
manufacturer warranty on drive mechanisms 

:eCube II 250GB Firewire400.$255 

:eCube II 320GB Firewire400.$330 

:eCube II 320GB.$399 

rewi re/400/800/U SB2/eSATA 

:eCube II 500GB.$635 

rewi re/400/800/U SB2/eSATA 

:eCube II 750GB (as above).$885 

ual Bav Sata Xpress 640GB .$625 

!x320GB RAID 0) FWire/400/800/USB2 

ual Bay Sata Xpress 1TB.$1150 

!x500GB RAID 0) FWire/400/800/USB2 
19 250GB Drive (Mac Mini size) ..$275 
(FW400 ports, 3 port USB Hub 
19 320GB (Mac Mini size).$345 



fTMQOM 

Stardom RAID Storage Devices 

Mission Critical Storage using 2 or 5 bays 
with SATA2 drives. Blazing speed and 
redundancy for high protection and 
productivity. Can be configured for RAID 0 
Striping for 1 volume over 2 drives or RAID 1 
mirroring with auto rebuild at half capacity. 

Stardom SR3610 640GB.$999 

(2x320 Drives) Firewire 800/USB2 

Stardom SR3610 1TB.$1450 

(2x500GB Drives) Firewire 800/USB2 

Stardom SR3610 1.5TB.$2150 

(2x750GB Drives) Firewire 800/USB2 

Stardom SR6600 2TB.$3950 

(5x400GB Drives) Firewire800/USB2/eSata 

Stardom SR6600 2.5TB.$4350 

(5x500GB Drives) Firewire800/USB2/eSata 

Stardom SR6600 3.75TB.$6100 

(5x750GB Drives) Firewire800/USB2/eSata 



LaCie - Storage & Displays 

LaCie 160GB FireWire External HD in 

Porsche P3 Casing.$199 

LaCie 250GB FireWire External HD in 

Porsche P3 Casing.$259 

LaCie 1000GB 7200rpm d2 BigDisk 

USB2.0 & FireWire & F800.$985 

LaCie 80GB 2.5" 5400rpm Red Brick 

casing USB2.0 & FireWire.$259 

LaCie 120GB 2.5" 5400rpm Blue Brick 

casing USB2.0 & FireWire.$345 

LaCie BIGGEST RAID 1.6TB 4X400GB 

HD USB2.0 & FireWire 800.$2379 

LaCie BIGGEST RAID 2TB 4X500GB HD 

USB2.0 & FireWire 800.$2949 

LaCie 319 with Hood + Blue eye Pro 

19" LCD monitor with hood ...".$1749 

LaCie 321 with Hood + Blue eye Pro 
21” LCD monitor with hood...".$3299 



LinoTVpe - Font Collections 


LinoType 1.7 Gold Edition 

For bureaus, publishers, agencies, design 
studios. Boxed twin CD set. Customised 10 
user license. Over 3,900 typefaces. MULTI¬ 
PLATFORM - Windows and Mac. 

10 User license.$7645 

SPECIAL OFFER - Fee iPod Nano 2GB 
worth $299 with each Gold Edition vl.7 

LinoType ITC Full Library.$4950 

From classic to modem - 1034 fonts 

LinoType Essentials Vol 1&2...$1649 
The basis for your type library - 289 fonts 

LinoType Fresh Cream.$979 

Modem, fun and display fonts -113 fonts 

LinoType Essentials + Fresh...$1900 
Essentials 1&2 + Fresh Cream - Great Value! 


iease call for Government or Education prices. Prices include GST. E&OE Prices subject to change without notice. 
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pound 

i2) 9280 2333 www.powermedia.com.au 


QLD 

WA 

m 

Wi Tim A 

| Graphics Plus | 

(07) 3367 1944 www.gplus.com.au 

(08) 9387 5088 www.artref.com.au 


Designwyse 

Professional Computer Solutions 
(03) 9706 8858 www.designwyse.com.au 

























































IWM 






Completely remastered.The new iPod Nano. 



New iPod Shuffle 


size cut in half 


MWO«»N k » i 




Order Your iPod 
Today! In Stock 
now! 



www.macbox.com.au 


www.itbox.com.au - PC Site 

m Authorised Solutions Reseller 


Tel: 02 - 82125387 Fax: 02 - 94278688 


















































PURCHASE ANY 

Intel Mac Mini 


www.macbox.com.au 


AND GET AN 

Mac Mini AppleCare 


MA607X/A 1.6Ghz $949 
MA608X/A 1.8Ghz $1249 


PURCHASE ANY 

Intel Core 2 Duo iMac 

And Receive $50-$150Cash Rebate! 


ORDER YOUR 
MACBOOK PRO ! 


MA71 OX/A 17"Combo Drive - $50 Rebate 
MA590X/A 17" Super Drive - $80 Rebate 
MA589X/A 20" Super Drive - $ 100 Rabte 
MA456X/A 24"Super drive - New Size! - $150 Rebate 
Conditions apply. 


Free iPod nano 
Free 3 Year 
Warranty 


www.macbox.com.au 

www.itbox.com.au - PC Site 

m Authorised Solutions Reseller 

Tel: 02 - 82125387 Fax: 02 - 94278688 


















TedltOOlsTcom.au 1300 761 466 


USB TURNTABLE' TTUSB 


Ideal For Archiving Your Records to MP3 to Play on Any Digital Media Player 




sjaan 

INCLUDED ACCESSORIES 

- Slipmat 

- USB Cable 

- 45 Adapter 

- Audacity Recording Software 


only $349 Inc GST 

includes MP3 Polaroid Sunglasses while Stocks last! 


Quick Start Guide 


ION has created a revolutionary USB turntable allowing you to convert your old vinyl collection 
directly to CD or MP3 with included recording software. (NO SPECIAL DRIVERS NEEDED) This 
turntable also has a line level output for connecting to any home stereo with an AUX input. 


FEATURES 


- Plug & Play USB - no drivers needed! PC Requirement 

- 33 1/3 and 45 RPM - PC running Windows 98SE, 2000, ME, XP 

- Supports the recording of 78 RPM records through the included software - Mac running 0S9 or higher 

- Adjustable Anti-Skating control for increased stereo balancing - One available USB1 .1 port or higher 

- Line-level RCA outputs (with built-in pre-amp) 

- PC and Mac compatible 

SPECIFICATIONS - 

- Drive: Beit Customer comments for USB Turntable Vinyl to MP3 

- Motor: dc T he best piece of kit you could ever buy. Sets up in minutes and 

- wow and Flutter: Less than 0 . 20 % (wrms) before you know it, that rare LP is converted into a CD. Brilliant.' 

- Signal to Noise: More than 50dB (DIN-B) Paul E Bath 

- Platter: 295mm Diameter 



Glasses 

- Polarised Lenses 

- Shock proof and Anti-static 

- Filters 100% of all UVA, UVB, UVC 

- Tested to meet Australian Standards 

Memory Storage 

- Standard USB 2.0 

- Integrated USB Drive for data and MP3 song files 
-60 Song Capacity 


FREE Bonus value $ 199 Inc GST with every 

purchase ofiTTUSB Turntable 




A 


$548 of value 
for only 





while stocks last! 


* Battery 

- Continuous 8 Hour Playing Time 
- 2 Hour Recharging Time 
■ Battery consumption Auto Saving 


Features 

Compatible format MP3, WMA, ADPCM 
-Stereo Sound 
includes USB AC Charger (optional USB car charger) 
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What's next? 

By various authors 

2006 was a pretty 
interesting year for the 
Mac industry, what with 
Intel chips and Macs 
running Windows and so 
on. You have to ask: what 
does 2007 hold? Well, we 
did anyway. Here's our 
best guesses as to what 
you should look out for. 


Mobile. 

045 

PDAs and smartphones 
battle for supremacy in 
the palm of your hand. 

Video. 

050 

A closer look at EyeTV’s 
new integration with IceTV, 
and more. 

Photo. 

052 

Tips for keeping a shot 
blur-free, new cameras 
from Olympus and 
Panasonic, and a look at 
some cool software. 


Take control of 
launchers 

058 

Launch your productivity 

Help folder 

060 

Queries and tips from our 
readers 


Music. 

054 

Pro File: Howard Jones. 
The icon of 1980s pop 
talks about current pro¬ 
jects and how Macs make 
all the difference. 


Australian Macworld January 07 
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SJ phone home? 

021 

Speculation and rumour¬ 
mongering about an 
Apple-branded phone 
has been flying thick and 
fast for years, but recent 
developments indicate 
that an announcement 
may be imminent: even 
as soon as the Macworld 
Expo in San Francisco. 


Epson CX3900 

m 

Canon PiXMA MP180 

W '/2 

HP Photosmart 
C3180 

W '/2 

Lexmark X5470 

W'A 

Brother DCP-130C 

Wt'/z 

AMW lab: Budget all- 
in-one inkjets 

67 

“Entry-level” no longer 
means “cheap” 


15-inch MacBook 
Pro/2.16GHz 

15-inch MacBook 
Pro/2.33GHz 

Core 2 Duo MacBook 
Pros 

070 

Laptops get latest Intel 
processors, and more 

Quark Interactive 
Designer 1.0 

072 

Fast, easy way to turn 
print designs into Flash 


Interface. 

Commentary 

014 

Mailbox 

017 

Off the Net 

030 

InSight 

032 

NetWorth 

044 

Education 

057 

ReadMe 

064 

Soapbox 

082 


2G iPod shuffle 

074 

The tiniest iPod ever 

InspireData 

m 

075 

Visualise information and 
find meaning in numbers 

Diamond Detective 

W'/z 

076 

Novel twist on an old 
favourite 


Australian Macworld January 07 
































RETURN IT AND C 


ET WHAT VOU REALLY WANT. 

They’ll never know. 



loudly Distributed by 


TRY BYTE 


vww.tryandbyte.com.au 
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Available from the all good Apple resellers including 

REOUENCY 


COMMUNICATIONS 

frequency.coroau 


Apple Store comp 

www.apple.com.au/store now 

compnow.com.au 


MAC1 

1300 655 088 

www.mad.com.au 


www.maccentric.com.au 


lie Sims™ 2 and The Sims™ 2 Pets: © 2006 Electronic Arts Inc. Electronic Are. The Sims. Maris, the Maxis logo, EA. the EA logo and EA GAMES are trademarks or registered trademarks of Electronic Arts, Inc. in the U5. anchor other countries. All rights reserved. EA™ end Maris™ are Electronic Arts™ brands. Civilization? IV and Civilization? IV 
Vartords: © 2005 Take-Two Interactive Software and its subsidiaries. All rights reserved. Sid Meier's Civilization IV. Civ, Civilization, 2K Games, the 2K Games logo, and TakeTwo Interactive Software are all trademarks of Take-Two Interactive Software. Inc. Developed by Firaxis Games. Firaxis is a trademark of Firaxis Games. Inc. Mac version published and 
istributed by Aspyr Media under license. Uses Sink Video. Copyright ©1997-2005 by RAO Game Tools Inc. Uses Miles Sound System. Copyright © 1991-2005 by RAO Game Tools. Inc. Portions of this software are included under license: ©2005 Scaleform Corporation. Potions of this software are included under (cense: ©1996-2005 Numerical Design. Ltd. All rights 
sseived GameSpy and the "Powered by GameSpy" design are trademarks of GameSpy Industries Inc. Prey: © 2006 Take-Two Interactive Software and its subsidiaries. All rights reserved 2K Games the 2K logo, and TakeTwo Interactive Software are all trademarks and/or registered trademarks of TakeTwo Interactive Software. Inc. © 2006 30 Realms 
ntertainment. Ail rights resewed The Prey name and logo. 3D Reakns Entertainment and the 30 Realms logo are trademarks of Apogee Software, Ltd. Developed by Human Head Studios. Inc. Human Head Studios and the Human Head Studios logo are trademarks of Human Head Studios Inc The ratings icon is a registered trademark of the Entertainment 
Software Association. Aspyr is a registered trademark of Aspyr Media. Inc, and the Aspyr star logo is a trademark of Aspyr Media. Inc. Mac and the Mac logo are trademarks of Apple Computet Inc. registered in the U.S. and other countries All other trademarks are the property of their respective owners 
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From the Macintosh scene to the magazine. 


By 


Matthew JC. Powell. 



Hot Links 

www.apple.com/support/ipod/tutorial/ip_gettingstarted_t 16 .html 

Apple's "Five Rs“ movie — required viewing, if a little out of date. 


iPod — for and against 


I T’S quite possible, in this gift-giving season, you’ve either been given 
an iPod, or you’ve given one to someone. Likely, even. There are, I 
don’t mind telling you, a lot of them going around. 

It is also quite possible, in the weeks and months following that 
purchase, that you — or the beneficiary of your generous gift — will 
experience a problem with it. It may freeze up. It may stop playing 
songs. It may behave erratically. It may not start up, and appear to 
be “dead”. 

If this applies to you or your loved ones, read on. Pass this column on 
to every iPod owner you know, and everyone you know who gets an 
iPod in the months and years ahead. This column contains sage advice. 

Here it is: Flick the “hold” switch on and off, then hold down the 
“select” button (that’s the one in the centre of the clickwheel) and the 
“menu” button (that’s the top bit of the clickwheel) for about ten 
seconds. That restarts it. If you have an iPod shuffle, switch it off and 
then on again. That restarts it. If you have an older iPod (with a 
mechanical clickwheel), flick the “hold” switch on and off, then hold 
down the “play/pause” and “menu” buttons for about ten seconds. 
That restarts it. 

This advice can be found on about page two or so of the iPod users’ 
manual — but who the heck reads that, right? This is an Apple 
product! Do they even come with manuals? 

This is why I felt it incumbent upon me, with the platform I have, to 
reiterate the advice in this column, where at least a couple of people 
might actually read it, and tell others. 

The iPod’s got a bit of a bad rap lately. Legends of “dead-on-arrival- 
or-shortly-thereafter” units abound. No less respectable a publication 
than Choice named it the shonkiest product of the year. 

(The fact that Choice made no distinction between iPod models, 
and based its judgement on the number of complaints about the thing 
without commenting on the validity or otherwise of the complaints is 
something I shan’t go into here.) 

Here’s the thing: I have it on good authority, from techs I’ve spoken 
to, that something like 80 percent of the “DOA” iPods they receive 
are in need of nothing more than a restart. 

Or, worse, people think an iPod is more or less identical to a 
Walkman, and who ever needed to restart one of those? 

An iPod is not like a Walkman. An iPod is essentially a computer — 
it has a hard drive, a display, an operating system, an input device 
and output interfaces. Like all computers (that’s right, all of them) an 
iPod can occasionally crash. No biggie, just restart it. 


I was driven to write this by three letters I received within the last 
month, telling basically the same story: “My iPod died a short time 
after I got it, so I took it to a service centre, but instead of giving me 
a replacement under warranty they just reset it and gave me the same 
broken one back!” 

Sigh. 

The flipside. Now, I’m not saying that all user complaints about 
iPod problems and Apple’s response to them are without merit. Not 
by a long shot. I’m just saying that if the minor, fixable problems were 
less overblown, we’d be able to focus more clearly on dealing with 
the genuine grievances. 

For example, I have been in contact with a reader called Bill 
Thomas, whose iPod developed a flaw in its LCD after about three 
months. Over the course of a few days, this flaw developed into a 
crack, rendering the screen and the iPod unusable. 

Bill tells me that the iPod was kept in a gel shockproof casing and 
was carried about in his shirt pocket — never dropped, never misused 
or abused. Nonetheless, the judgement of Apple was that the unit 
had been dropped or externally damaged, so was not eligible for 
warranty replacement. 

End of story? Not for tenacious Bill, who reported the situation to 
the department of Fair Trading. Fair Trading took it to Apple, which (to 
avoid a fight) offered “compensation”. By then Bill had picked up a 
replacement LCD and instructions on how to install it in Hong Kong for 
about $A70, so he wasn’t too fussed, and accepted the offer. Figured 
it would cover his 70 bucks. 

Nope. The “compensation” is a voucher from the online Apple Store 
for $125 off purchases of $425. So he’s got to give Apple another $300. 
Some compensation. Oh, and he has to spend it by the end of 
December — right when we’ve all got spare money lying around. The 
Apple spokesperson I talked to about this said “well, you know, that’s a 
large discount on the cost of a new iPod”. Bill doesn’t want a new iPod. 

I believe Bill’s story. Apple, by choosing not to believe it, has alienated 
a customer. If he had become as ardent a fan of Apple as he has been 
a critic in his communications with me, he’d have been a real asset. ^ 



We all shine on... 
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New Products from Try & Byte 


Cool Feet by Cableyoyo $19.95 


Air space for your hot laptop! 

Cool feet is designed to provide ventilation and ergonomic 
improvements to your laptop. In each set there are two tall and 
two short feet which elevates your laptop on any surface. 
Create a comfortable angle for typing, even on your lap! The 
elevation provided cools the laptop and protects surfaces from 
damaging heat. 

Using the included adhesive pads the cool feet are easily 
popped on and removed when required, the Cool Feet use 
suction cups to attach to these adhesive pads. Also included is 
a carrybag for when you're on the go. 



Agentl 8 NanoShield for 2nd gen nano. 


$39.95 


Mighty House for the Mighty Mouse 


$19.95 


Agentl 8 Protection for the new iPod nano 

Simple snap on/off design and access to all iPod connectors, 
click-wheel and hold switch with full screen protection. 
Includes a Universal Dock Connector. 



Protect your Mighty Mouse! 

- Crafted from non-toxic and high- 
grade silicone 

- Ultra thin silicone to preserve full 
functionality of the Mighty Mouse 

- Moulded specifically for the 
Mighty Mouse. Scroll ball is 
accessible and there are moulded 
grips for the side buttons 

- Easy to remove and replace for 
cleaning, the Mighty House is 
washable 

- Suitable for Mighty Mouse and 
wireless Mighty Mouse 






New iSkin ProTouch MacBook and MacBook Pro Colors 


Coming Soon. Please call for more details 




Made for MacBook and MacBook Pro. New colors are Eclipse 
black and Ghost white (which glows in the dark) 



Available from your local Apple Reseller or from Try & Byte T RY& BYT E S (02) mmshV • ^xToT^oSs 65 
For your nearest Apple Reseller, go to: http://www.apple.com/au/buy/ wWW.tryandbyte.COm.au 
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Letters should be e-mailed to matthew.powell@niche.com.au with 
a subject header of “Mailbox” or by post to Australian Macworld 
Mailbox, 3/165 Fitzroy Street, St Kilda, Victoria 3182. Letters of fewer 
than 200 words are given preference. We reserve the right to edit letters 
and probably will. To be eligible for the SpeckTone Retro prize, you 
must include your full name and address, including state or territory. 



This issue Conexus (02 9975 
2799) is giving a SpeckTone Retro 
speaker system valued at $250 to 
the Australian Macworld reader 
who sends in what we deem to be 
the most interesting letter. 

Listen to your iPod at home with 
this exceptional speaker system 
that accepts virtually all dockable 
iPods. All 4G, 5G, mini, and nano 
iPods can be placed in and 
played through the SpeckTone 
Retro dock connector. Even an 
iPod shuffle can be plugged in 
via the AUX input jack on the 
back of the SpeckTone Retro. 

The Specktone Retro delivers 
dynamic, rich sound with 
uncompromising quality thanks 
to its analogue circuitry, 4-inch 
subwoofer and 28 watt output. Its 
sleek retro design is 
complemented by a high-gloss 
lacquered wood finish. The iPod 
even charges when the Retro is 
turned on. Speck’s Skintight 
cases (included for nano and 5G 
iPods) allow you to use the 
SpeckTone Retro without 
removing the case. 


Cover your mouth 

I read with interest Fleur 
Doidge’s article in the 12.2006 
edition of AMW. I am a little 
perplexed at her statement that 
implies that Macs can get 
viruses and other malicious 
software. Is this the case? 

She alludes to the issue being 
not as simple as the ad 
campaign claims. While I can 
appreciate that it is not as 
simple as the campaign on TV 
at the moment claims, what are 
the issues? 

I’d appreciate a future article 
in AMW that looks at the issue 
of viruses/trojans and other 
malware from a Mac 
perspective in depth. 

Stuart Murdoch 
Sunshine, Vic. 

We have actually looked at the 
issue of Mac security and 
virus/malware protection a few 
times this year, but you can be 
assured we’ll be giving more 
coverage to the issue in future. 

As for Fleur's article, yes, Macs 
can get viruses and other 
malware. They’re not affected by 
Windows-specific malware (which 
is all the ad actually says), so 
they’re a lot safer than the other 
guys (Windows viruses number in 
the hundreds of thousands, while 
OS X viruses number less than a 
handful) — but a large part of the 
reason for that is just Apple's 
small market share. Malware 
writers are like any software 
developers: they aim for the big 
market. There are other reasons 
why OS X is safer than Windows, 
but it's not immune to threats and 
Mac users shouldn’t be 
complacent. — M.JC.R 


The Others 

When I connect my iPod to my 
PC (yes, I know, still waiting for 
my new 17-inch MacBook Pro 
— then I can be rid of this beige 
abomination), and select the 
iPod in iTunes 7, the capacity 
bar A tells me that I have 
11.71GB of audio, 16MB of 
photos, 6.42GB of "Other” and 
419MB of "Free Space”. 

What is this "Other”? I have 
looked at the device through 
Windows Explorer, and I cannot 
see these “Other” files, so I 
cannot delete them. When the 
free space runs out (and this is 
imminent), and I want to load 
more tunes, what will I be able to 
do to delete these "Other" files? 

I did have many more photos 
on the iPod before, but have 
since removed them. Could they 
be the files in question (are they 
just marked for deletion and 
waiting to be overwritten)? 

Also, what is the best audio 
quality that a 4G iPod can record 
at? I have seen in this month’s 
AMW that the 5G devices can 
record in near CD-quality. Just 
wondering if I am going to have 
to upgrade — again. 

Rodney Hutton 
Prospect, South Australia 


"Other" is essentially anything 
on your iPod that isn’t music or 
photos (or video, in the case of 
5G iPods). It includes data files 
such as contacts and calendars, 
but can also include podcasts 
or, on a 5G iPod, games. Most 
of this would be visible in 
Windows Explorer though. Most 
likely, you’ve selected the option 
to "include full-resolution 
photos" when synchronising 
your photo library. The full- 
resolution photos can’t be 
viewed on the iPod, so they 
count as "Other, ” but they’re 
located within the "Photos" 
folder on the iPod, so in 
Windows Explorer you may not 
look in there for them. 

Next time you sync your iPod, 
deselect that option in iTunes 
and see if it makes a difference. 
If that doesn’t work, use iTunes 
to restore your iPod (that is, 
erase it) and re-sync it to your 
computer. 

Your 4G iPod has the same 
recording capability as a 3G 
iPod or earlier: 8KHz mono. Only 
the 5G or the 2G nano have the 
super-duper new recording 
features, sorry. — M.JC.P 



Terms and Conditions. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@niche.com.au with 
a subject header of "Mailbox". Entries will be judged by the editorial staff of Australian Macworld The judges' decision in relation to any aspect of the competition is final and binding on every 
person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually judged based on its degree of interest. 4. Employees, 
their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no responsibility for late or misdirected entries. 6. The best entry/entries 
as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change in the value of the prize occurring between the publish date and the date the 
prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) will be notified by mail. 10. All entries become the property of the Promoter. 11. The 
collection, use and disclosure of personal information provided in connection with this competition is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of Level 3/165 
Fitzroy Street ST KILDA VIC 3182 Ph 03 9525 5566, (ABN 13 064 613 529) 
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Mailbox. 


Language barrier 

Alex Rieneck’s review of 
Monolingual (Soapbox, 

12.2006) interested me and I 
immediately downloaded the 
software. Fortunately I don't 
believe everything I read, so I 
looked at the ReadMe before 
using it. There we are told that 
deleting language files from 
Adobe applications screws 
them — but Monolingual 
provides a way around this. But 
it doesn’t work! Just in case, I 
downloaded the previous 
version, but it didn’t work either. 
So Monolingual is in the trash 
can until a version that works is 
produced. 

I hope not too many people 
followed Alex’s advice or he will 
be getting a lot of hate mail. 

Richard Watkins 
Kingston Beach, Tas. 

I can understand your timidity in 
running Monolingual, Richard. In 
the six or so times I have run it I 
have keenly felt the same fear 
myself. However, it has never 
done anything awful to any of the 
machines I used it on, nor any of 
the Adobe software that was on 
them. That said, any major 
change you make to your system 
files is not without hazards. After 
all, very few things are utterly 
safe, and Monolingual is 
plastered with warnings. — AR 


New to the fold 

For the last three years I have 
been buying or borrowing (our 
local library has a subscription) 
your great magazine. For all of 
that time I never had a Mac 
computer, just a modest 
Windows machine on dial-up 
internet access, shared 
amongst our family of six kids. 
All those photos and articles on 
iMacs, iBooks and PowerBooks 
sure did whet the appetite for 
something modern and 
efficient. 

Well finally I have joined the 
Mac brethren, I bought a 
second hand 12-inch iBook! I 
know it must be good because 
it has a 1GHz processor and if 
the esteemed editor of 
Australian Macworld can get by 
with only a 667MHz processor I 
must surely be king of the world 
for at least the present. 

I am loving every minute I 
spend with my new computer, 
dragging out all my old 
magazines and teaching myself 
how to use it. It may be a 
couple of generations old but to 
me its new and fun. 

I hope you get as much 
enjoyment with your new 
machine when you finally get it. 

I have waited a long time for 
mine and the wait was worth it. I 
hope your wait will be just as 
rewarding. 

Rex Gillard 
Coolum, Qld 

Welcome to the family, Rex. — 
M.JC.P 


Myth takes 

You've done it again (Help 
folder, 11.2006 and Mailbox, 
12.2006) — perpetuated the 
myth that leaving your Mac off 
overnight means that it misses 
out on the daily/weekly Unix 
maintenance routines. This 
hasn't been true since 10.4.3 — 
the Mac checks on startup to 
see whether any of these tasks 
have been missed and, if so, 
performs them then. 

I wish I could remember the 
last place I read this, but it was 
almost certainly on either 
MacFixIt or MacInTouch. 

Steve Cooper, 

Geelong, Vic. 

Thanks for that, Steve. I have to 
admit I'd either missed or 
overlooked that point in the 
release notes. — M.JC.P. 

Corrections 

In the review of Pangea 
Arcadde (Test drive, 12.2006) 
we gave the wrong URL for 
Pangea Software. The correct 
address is www.pangeasoft.net. 
Thanks to Ashley Mulder for 
pointing that out. 

Our Christmas gift guide 
(12.2006, obviously) included 
the incorrect price (by a fairly 
large margin) for the Bose 
Quiet Comfort 3 noise¬ 
cancelling headphones. 

Rather than the $299 we 
quoted, the QC3s cost $599. 
Thanks to Michael Flannery 
for letting us know. 


Coming to Australian Macworld 

Web productivity. Stop wasting time on the web. 

How to use RSS, advanced search techniques, and 
specialised engines to bring content to you. 

Music: Composing on your Mac. Unleash the 
Gershwin within. 

AMW Lab: All-in-one photo printers. 

Buzz special. Macworld Expo San Francisco report. 

To advertise. Call Steven O’Donnell on 03 9525 5566. 
To subscribe. Free-call 1800 804 160. 


Coming to Desktop 

Profile: ...oid design. 

Young Guns: Who are Australia's design idols and how did 
Profile : Live | Work are one of the UK's leading exponents of 

plan to change the way we live our lives. 

To advertise. Call Dominic Miller 03 9525 5566. 

To subscribe. Free-call 1800 804 160. 
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% Streetwise 


.com.au 


Latest Macs I Mac Memory I iPods & Accessories I Free Training I Great Prices 


• Authorised 

Solutions Reseller 

Australia-Wide Delivery! 


One of the best-looking 
real-time strategy 
games ever! 
Single-player, 
multiplayer, and 
campaign scenarios. 

[PHH 


AGE 

EMPIRES 




Dual digital USB 
TV Tuner 

Dual HDTV tuners allow you to 
watch and record two channels 
simultaneously or get the best^ 
possible reception. 


m, 





Griffin iTalk Em 

Record CD quality 
audio direct to 
your iPod in stereo. 




Griffin iMic2 
USB Audio 
Interface 

Convert your old LPs 
and tapes to mp3! 
Great for podcasting! 

Griffin RoadTrip 

In-car charger, cradle & 

FM transmitter. 



Griffin TuneCenter 
- Home Media 
Center for iPod 

The ultimate iPod dock will let 
you view playlists, photos and 
movies from your iPod on yourTV. 



Kensington Universal 
FM Transmitte 

Made for anything with a 
3.5mm headphone jack, 
even use it with your laptop 
to watch DVDs in car! 


Agentl 8 Shield for 
iPod nano 2nd Gen 

Hard plastic protective 
cover for new nano. 


Agentl 8 iPod VideoShield Kit 

Hard case with dock access, removable 
stand and belt clip. 

Scandyna Micropod SE + 

The V Dock. 

Dock, charge and 
play with style. 

Auxiliary input 


acom Cintiq21U 
Interactive Pen Display 


Pressure & tilt 
sensitive 
surface. 

A must have for 
designers and 
illustrators. 

Come into 
Streetwise and try 
it for yourself! 


USB/MIDI Keyboard. 





X/Y touchpad, 18 assignable knobs and 
buttons. Great keyboards for use with 
GarageBand & Logic. | :MiIA£l‘l 

61 Key $4491 



62 Extreme Drives 

FireWire 800/400 &USB2.0. 
Backup software and cables 
included. 


Divine Design Creative Services (03) 9387-2797 



















































































































FileMaker Pro 8.5 also includes: 

New! FileMaker Learning Center 
provides a wealth of online resources 
to help you get started quickly and to 
improve your FileMaker skills. 

New! Universal Application 
Support means FileMaker Pro 8.5 
runs natively and faster on the new 
Intel-based Macs. 

For more information including product, 
pricing and special promotions visit: 

www.filemaker.com.au. 


FileMaker 

© 2006 FileMaker, Inc. All Rights Reserved. FileMaker and the 
file folder logo are registered trademarks or trademarks of 
FileMaker, Inc. in the United States and other countries. All other 
trademarks are the property of their respective owners. 


There's a world of 
information waiting 
to meet your data! 

introducing FileMaker Pro 8.5 

Featuring the revolutionary FileMaker Web 
Viewer that delivers web data on demand! 


Introducing a new way to access and 
manage your world of Information 

This new version of FileMaker® Pro includes the breakthrough FileMaker Web 
Viewer that delivers information from the Web directly to FileMaker Pro 8.5 - to 
provide the easiest way for you to access and manage your world of information. 


New! FileMaker Web Viewer 


• Mapping made easy - View maps, directions 
and driving details from your favorite mapping 
Web site based on addresses stored in your 
database! 

•Shipping Details at Your Fingertips — Get 

package tracking details from your favorite 
shipping Web site with shipping details 
automatically displayed based on tracking 
numbers stored in your database! 

• News Delivered to Your Virtual Doorstep - Get 

important news and financial information on 
contacts and companies from your favorite Web 
sites and search engines. 

• Organize Research Instantly — View online 
encyclopedias and research information from 
popular Web sites 

• Get instant information on Product Updates - Get 

up-to-date information, competitive pricing, 
inventory details and more by linking directly 
to the Web sites of manufacturers, supplier and 
vendors. 



South Australia 
Victoria 

New South Wales 

Queensland 
Western Australia 
Tasmania 


Adelaide Head Office 08 8338 7444 Adelaide CBD 08 8410 8585 

Elizabeth St. CBD 03 9329 3911 Bourke St. CBD 03 9639 9444 Richmond 03 9429 5002 
Ivanhoe 03 9497 4011 

Sydney CBD 02 9367 8585 Sydney Pitt Street 02 9222 9211 Baulkham Hills 02 9688 6066 
Balmain 02 9555 5200 Broadway 02 8586 1111 Macquarie Centre 02 9888 9955 
Brisbane 07 3220 0400 Surfers Paradise 07 5504 1000 
Cannington 08 9458 9811 Nedlands 08 9389 0400 
Hobart 03 6238 1000 











































News, views 
Et chatter 
from the world 
of Macs. 

■ SPECULATION 
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Hot Unks 

www.appleinsider.com 

Rumour site 


Apple patent 
could point to iPhone 

A patent application filed by Apple has fuelled specula¬ 
tion that the company is readying an iPhone device that 
would extend the life of the iPod and allow the company 
to branch off in a new direction. 

“Everyone had already triangulated that this was likely - it 
makes a lot of sense,” said Roger Kay, president of the market- 
research firm Endpoint Technologies. 

If Apple does decide to step into the phone market, it will face 
much stiffer competition than it is used to with MP3 players. 
However, Kay feels that it’s a market that Apple has to get into 
as a pre-emptive play, if nothing else. 

“I actually think it’s a good defensive play,” said Kay. “The only 
market larger than computers is the phone market. Phone compa¬ 
nies have the potential to eat the media player market, so Apple 
can’t leave that base uncovered.” 

Entering the market gives Apple a new direction to take its 
device strategy, but will adding another iPod sacrifice its already 
lucrative business? Kay believes that Apple’s pricing plan will 
make sure that won’t happen. 



“My sense is that [Apple is] going to price it [to] capture more of 
the market,” said Kay. “If you just want an MP3 player, buy an 
iPod; but if you want more you can get the new device.” 

According to a report on Bloomberg, Apple’s application 
describes a “tube-like” device made using zirconia and alumina 
and that would be “cost effective, smaller, lighter, stronger and 
aesthetically more pleasing than current” designs. 

Meanwhile rumour sites, renowned for their hit-and-miss accu¬ 
racy, have been reporting in recent weeks that Apple has actually 
released its first mobile phone to manufacturing, suggesting that 
market availability could be imminent — if the device exists at 
all. Naturally no-one at Apple is saying anything about any such 
device. And lest you imagine that “no comment” is as good as 
confirmation, Apple simply never comments on rumours. 

However, Digg founder Kevin Rose, who has a weekly podcast, 
claimed in a recent episode that he had actually seen a proto¬ 
type, and revealed that it features separate batteries for the phone 
and media-player functions. If true, that would answer a common 
complaint about phones with MP3 players — that listening to 
tunes means less talk time. 

With Macworld Expo just around the corner, Kay characterised 
the chances of getting an iPhone-like device as being “a pretty 
good bet.” If it turns out to have separate batteries, Kevin Rose 
will take on the air of a privileged insider, and maybe get a swift 
kick from Steve Jobs. — Peter Cohen and Rob Griffiths 
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Hot Links 

www.secunia.com 

Heed the warning 

Secunia reports disk 
image security flaw 


S ECURITY firm Secunia has posted an advisory about a 
potential Mac OS X UDIF Memory Corruption Vulnerability. 
The original source of the report states that the vulnera¬ 
bility is present on a fully-patched Intel-based Mac. 

The report states: “The vulnerability is caused due to an error in 
com.apple.AppleDisklmageController when handling corrupted DMG 
image structures. This can be exploited to cause a memory corrup¬ 
tion and may allow execution of arbitrary code in kernel-mode.” 

This vulnerability “potentially can be exploited by malicious, 
local users to gain escalated privileges or by malicious people to 
compromise a vulnerable system,” according to Secunia. 

Just how serious is this threat? While the risk posed by secu¬ 
rity holes should never be dismissed, the vulnerability described 


by Secunia is relatively easy to eliminate. As long as 
you’ve disabled the opening of safe fries after down¬ 
loading, you should be relatively safe. 

Keep in mind, however, that whenever you 
download and install anything (from a disk 
image or not), you’re trusting the author of the 
code on that disk image - especially if it 
requires you to run an installer or asks for your 
admin password. 

To disable the opening of safe files in the 
Safari web browser, select the Safari menu, 
and choose Preferences. Click on the 
General option and uncheck 
the “Open ‘safe’ files after 
downloading” box. By 
default, that box is unchecked. 

This new issue echoes a problem that first came to light in 
2005 with Mac OS X vl0.4’s then-novel Dashboard technology. 
By default, Safari 2.0 would open safe files after downloading, 
and a programmer demonstrated that Dashboard widgets could 
be arbitrarily installed that way. A similar problem was later 
reported involving shell script execution from a web page. In 
both cases, the problems could be prevented by making sure 
“Open ‘safe’ files’ after download” was turned off. — Peter Cohen 
and Rob Griffiths 
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Hot Links 

www.myspace.com 

One weird place 

MySpace worm 
uses QuickTime 


T HE social networking site MySpace.com is under what one 
computer security analyst calls an “amazingly virulent” 
attack caused by a worm that steals log-in credentials and 
spreads spam that promotes adware sites. 

The worm is infecting MySpace profiles with such efficiency 
that an informal scan of 150 found that close to a third were 
infected, said Christopher Boyd, security research manager at 
FaceTime Communications. 

MySpace, owned by News Corp., is estimated to have at least 73 
million registered users. 

The worm works by using a cross-scripting weakness in 
MySpace and a feature within Apple’s QuickTime multimedia 
player. The exploit starts with a user who visits a MySpace profile 
infected with an embedded QuickTime movie. The movie loads 
JavaScript code that overlays a row of menu options on a 
MySpace profile with a bogus menu. 

A QuickTime function, called the HREF track, can direct the 
player to use JavaScript commands to load web pages into a 
browser frame or window. 
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The JavaScript feature in QuickTime has legitimate uses, “but 
there are a lot of legitimate uses for technology that can be 
misused,” said Ross Paul, senior product manager with Websense. 

If an option in the bogus menu is clicked, the user is directed 
to a fake log-in page hosted on another server where the person’s 
log-in details are captured. 

Additionally, the worm places an embedded QuickTime movie 
on the user’s profile, which will then repeat the infection process 
for anyone who visits the profile. Once a profile is infected, the 
worm sends spam to other people in the user’s contact list. 

Boyd said he’s heard anecdotal stories of users removing the 
worm’s JavaScript manually from their profile, but the worm reap¬ 
pears after some time if one of their friend’s profiles is infected. 
Several variants of the worm have also appeared, he said, adding 
that while some of the web sites hosting the malicious QuickTime 
movie have been taken down, others have appeared. 

The Firefox 2.0 browser was flagging some of the bogus log-in 
sites as phishing sites, Boyd said. However, phishing sites can be 
active for several hours before they are flagged. — Jeremy Kirk 



















■ MUSIC 
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Hot Links 

money.cnn. com/2006/11/22/technology/apple 
_beatlesJpod.fortune/index.htm?cnn=yes 

The storyln Fortune 

All you need is cash 

T HE Beatles’ noticeable absence from Apple’s iTunes Store 
could soon be a thing of the past if a report in Fortune 
magazine proves to be correct. The business magazine is 
reporting that Apple is close to a deal for putting the biggest rock 
group of all time’s music catalogue online. What’s more, Fortune 
reports, Apple could be on the verge of becoming the exclusive 
online source for Beatles downloads for a limited time. 

If the deal comes to pass, it would be quite a coup for Apple. 
Not only would it mark the long-awaited arrival of the Beatles 
in the online music market, it would also be a significant accom¬ 
plishment given Apple’s oft-tumultuous relationship with the 
music group’s business arm, Apple Corps, over the years. 

“It would certainly be a trophy,” said Ross Rubin, director of 
analysis at market-research firm NPD Group. “[Steve] Jobs has 
publicly professed his admiration for the Beatles and their 
music. This is the kind of fan base that really leads to a lot of 
possibilities.” 
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According to the report, Apple Computer and Apple Corps were 
hoping to announce the deal with the debut of Love , the band’s 
newest release, on 21 November. Details of the arrangement could 
not be finalised in time. 

Quoting an industry executive, Fortune said the two parties 
still have to work out exclusivity rights for iTunes and the 
amount of money Apple will put upfront to get the music. 
There are also discussions on whether Beatles music can be 
used in a commercial. 

It comes as somewhat of a surprise that Apple Corps would use 
iTunes to make the Beatles’ music available for download. Only 
months ago, the company lost a lawsuit against Apple in which 
it had accused the computer maker of breaking a 1991 agreement 
by using the Apple logo to sell music-related products such as 
the iPod and iTunes. 

However, when it comes down to a business deal of this magni¬ 
tude, Rubin said both sides want what’s best for their respective 
bottom lines. 

“Even though the two sides have met in court several times, 
the truth is their interests really are aligned here,” Rubin said. 
“iTunes is the market-leading product, compatible with the 
market-leading player. Putting aside any history, if you’re going 
to move into a medium, you want to the most impact and iTunes 
is where it is.” 

The ruling in the lawsuit is under appeal, but that could be 
abandoned if the two companies finalise an agreement to bring 
the Beatles to iTunes. — Jim Dalrymple 


iPod nano, 2GB-8GB, $219+ 


Canon PowerShot A640, 10 megapixels, $599 
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■ ANALYSIS 
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Hot Links 

au.playstation.com 

www.wii.com 

www.xbox.com/en-AU/ 

Fun fun fun 

Does the Mac 
matter for games? 

T T’S a tough season for stalwart Mae gamers as Sony and 
Nintendo launch new game consoles and Microsoft moves 
into year two of its Xbox 360 campaign. With so many 
powerful video game consoles on the market, does the Mac even 
matter for games anymore? 

We’re big console fans in my house. We have an Xbox, a 
PlayStation 2 and until two weeks ago, when we replaced it with 
a Nintendo Wii, we had a GameCube as well. So I’m no stranger 
to the console market. If I could afford to, I’d buy an Xbox 360 
and (when i get one) a PlayStation 3 as well. We take our games 
pretty seriously in my house. 

My kids have their own computers, as does my wife, and when 
they’re not doing schoolwork, after-school projects or other things 
that have some redeeming quality (or deadline) associated with 
them, they can often be found gaming there too. And that brings 
me to the first area where I think (for now, anyway) computers 
have consoles beat. 

Social networking. My wife and kids all spend a fair amount 
of time on web sites that actively encourage participants to 
interact with each other while they’re playing games. They’ve 
really run the gamut of online sites like Yohoho Puzzle Pirates 
and the like, but most of the time, they can be found on two sites: 
Gaia Online and Neopets. 

Neopets is a “virtual pet site” that boasts more than 70 million 
users and more than 160 games, while Gaia Online is more of 
what we used to call back in the day a “MUD,” or multi-user 
dungeon. Its creators call it a “virtual space ‘hangout’” that’s rife 
with other users and non-player characters (or NPCs), some good 
and some bad. And there’s plenty of games and distractions, 
including special events. (An alien invasion that culminates 
around Halloween is always a big hit at the Cohen house.) 

Now, I know a lot of you reading this will perk up and say, “But 
wait, Xbox Live Arcade lets you do that too,” and you’re 
absolutely right - after all, where did Microsoft get the idea? 

Xbox Live Arcade is predicated on two basic concepts: One is 
that you want to use your Xbox 360 — whether it’s in your living 
room, bedroom, family room or whatever — as your main conduit 
to social networking games, and the other is that you’re willing to 
pay the premium to play on Xbox Live Arcade. Sure, many online 
games charge a fee, but many offer limited access for free, as well. 

Now, for my money, I prefer to play World of Warcraft - almost 
to the exclusion of all other online games. A big part of the reason 
is because Blizzard puts Macs on a level playing field with PCs 


when it comes to platform support. It’s also a lot of fun to create 
your own characters and develop them over time. It’s a place where 
I can often find friends and acquaintances to play with, too. 

Portability. I can’t travel easily with console games. I certainly 
drop my PSP into a backpack and take it with me on trips, as my 
friends do with their Nintendo DSs, but at the end of the day, it’s 
a pretty insular experience, even if you hook up to a WiFi access 
point and play some online games with friends or manage to get 
going an ad-hoc game somewhere. Playing on a laptop lets 
gamers continue the online experience we’ve already started - 
for myself, in World of Warcraft, or for my wife and the kids, on 
Gaia or Neopets. I also like to haul out the PowerBook on the train 
or plane and challenge myself to a game of Klondike solitaire or 
even a few laps with Jammin’ Racer when the mood strikes. 

The illusion of productivity. I often play casual games like 
Scrabble or Burning Monkey Solitaire in windowed mode, so I 
can keep iChat open or check my e-mail, surf the web and do 
other things in between rounds. It helps keep me alert and inter¬ 
ested in what I’m doing, though I’ll admit I’ve been driven to 
distraction a few times. (At that point, it’s important to have 
enough self-control to quit and get back to work.) 

With Apple’s switch to Intel processors, Mac performance has 
gotten better than ever across the product line. That includes 
games, too (except maybe in the case of Macs that feature inte¬ 
grated graphics chips like the MacBook and Mac mini). 

As I said at the outset, I don’t expect the Mac to be all things 
to all people. For many folks otherwise satisfied with their Macs, 
a video game console is a great supplement that will provide 
them with the only gaming fix that they’ll need. For many of us, 
it’s just not enough. — Peter Cohen 
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■ CREATIVITY 


Hot Links 

www.mydreamapp.com 

Hopefully the first of many 


When you 
upon an app 

C AMERON Westland designs web interfaces, not software 
applications. Nevertheless, an application he conceived, 
called Atmosphere, will soon be coming to a Mac near you. 
The 23-year-old resident of Toronto, Ontario, Canada and his 
would-be program beat out 2700 other entries in five rounds of 
Australian 7do/-style voting to become the top vote getter in the 
My Dream App contest. The web-based competition - the brain¬ 
child of shareware developer Phillip Ryu — set out to find the 
most innovative ideas for software. Mac users were encouraged 
to submit ideas for an application. The initial pool of entries was 
whittled down to 24 finalists who had to expand further upon 
their ideas while facing round after round of elimination votes. 

The prize? A team of Mac developers will build the winning 
ideas, with the brains behind the apps receiving 15 percent of the 
royalties from any sale. 

“My Dream App grew into something totally unexpected by 
the end, especially once the voting rounds began,” Ryu says. “The 
contestants came up with some amazing visualisations of their 
ideas - we were all very pleased with how it turned out.” 

Westland’s winning submission, Atmosphere, is a real-time 
weather-simulation app that brings the weather to your desktop. 
Atmosphere also cycles with day and night, different seasons, 
and moon phases - or at least that’s the vision that won Westland 
the most votes. 

Two other winning ideas will also be turned into apps. Portal, 
by Farzad Sadjadi, aims to sync files, folders, and applications 
between two or more Macs. It’s designed to pick up where Apple’s 
sync services leave off, integrating all your syncing needs into 
one window. The other winner, Cookbook, by Michael Yuan, 
streamlines many kitchen-related activities, going beyond recipe 
management to assist in meal planning, ingredient acquisition, 
and food preparation. You’ll be able to plan out meals months in 
advance, and the required ingredients for those meals will be 
automatically added to smart grocery lists. 

Each application has its own development cycle and will be 
released separately - shipping dates will depend on the level of 
developmental difficulty. — Jim Dalrymple 




Does your Mac do TV? 

a 



eye tv 

watch record edit enjoy 



Watch, pause and rewind full screen television directly on your Mac. 
Record TV shows and take control of your schedule with the help of 
a built-in, searchable Program Guide. Edit recordings to remove un¬ 
wanted content, or create short video clips. Export your recordings to 
your iPod® in one easy step. Sit back, and enjoy. 



eyetv diversity 

Dual-Tuner DVB-T Stick with Antenna Diversity 


MacUser 

eyetv diversity 

United Kingdom 


Macworld 

Editors' choice 

★ ★ ★ ★ ★ 

eyetv hybrid 

United Kingdom 


Macworld 

OF SHOW 

TOoQoEJF 

eyetv 2 software 
United States 


ice 


Optional Program Guide now available from IceTV. 


Elgato products are available at these ^ ^ v „ r 

and other authorised Apple dealers: ©Apple Store V AppleCentre U M A ) N E 


For more information on our 
products, visit www.elgato.com 


elgato 


’Recommended Retail Price. 
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BRIEFS 
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Hot Links 

www.proximitygroup.com 

Proximity 

labs.adobe.com/downloads/soundbooth.html 

Soundbooth beta 

www.parallels.com 

Run Windows on your Mac 

www.speckproducts.com 

SeeThru 


Apple buys Aussie Proximity 

Apple has extended its stable of technologies with the purchase 
of Sydney-based software developer Proximity. The company’s 
flagship product is Artbox, an all-in-one asset management and 
workflow application. One of the company’s key personnel, Brian 
Murray, was tragically killed in an accident in January 2006. 

Artbox manages clips, animations, stills and audio and is 
targeted at TV, news production and post-production workflows. 
Artbox integrates format conversion, storage, workflow manage¬ 
ment, and search and retrieval of media into a single device. 
Artbox also has a content-management module that stores media 
in its native format. Users can search, locate, transfer and 
transcode, edit clips, generate EDLs and manage media across 
multiple platforms and formats. 

Artbox gives users the ability to associate multiple pieces of 
artwork that exist in different formats and across multiple devices 
with a single story or project. 

According to a note on the Proximity web site all technology 
and intellectual property, including Artbox workgroup and 
Artbox enterprise, have been acquired by Apple. Proximity was 
the subject of a Pro File in the 11.2004 issue of AMWs The Hub. 
— Jim Dalrymple 



With Parallels Desktop for Mac installed, an Intel- 
based Mac can run Windows XP and other x86-based 
operating systems, including older versions of 
Windows and versions of Linux, inside a window on 
Mac OS X as a “Virtual Machine.” This is distinctly 
different from Apple’s Boot Camp software, which 
enables Intel Macs to run Windows after being restarted. 
New to Mac Beta Build 3036 is improved usability; a 
“Virtual Machines” catalogue that lets you view all the virtual 
machines you may have installed, if you run more than one 
instance of Parallels Desktop; one-click Virtual Machine aliases; 
a resizable main window; auto-adjusting screen resolution and 
the ability to drag and drop files and folders between Windows 
and Mac. 

Also of import is the ability to use a Boot Camp partition - so 
you don’t need to maintain separate installations for Boot Camp 
and Parallels, which will help to conserve hard disk space (and 
reduce licensing issues with Windows). 

Other changes have also been made, including better USB 
peripheral performance and claimed 50 percent better graphics 
performance on some applications. — Peter Cohen 


See right through. 


Apple’s aluminium-cased MacBook Pro is a handsome machine. 
It’s also easy to scratch. If you want protection, Speck Products’ 
SeeThru fits the bill - and your laptop. This two-piece polycar¬ 
bonate shell — available in clear or in translucent red — snaps 
onto your 15-inch MacBook Pro, shielding it from scratches and 
minor bumps. All of the laptop’s ports, openings, and 
buttons remain accessible. (You do need to 
remove the bottom piece to swap batteries, 
though.) The shell’s bottom even has rubber 
feet for stability, and ventilation holes for keeping 
your MacBook Pro cool. Speck Products 
are distributed in Australia by Conexus 
(02 9975 2799). —Dan Frakes 



MUG listing 


Not many MUGs meet in Januaiy, so it’s a short listing this month. 


Adobe takes 
aim at audio pros 

Adobe is targeting audio professionals with its Soundbooth, a 
new audio application now available as a public beta. 
Soundbooth users can record, edit, and create audio without 
having any training in sound production. The application, which 
runs only on Intel-based Macs and not PowerPC systems, also 
removes noise from recordings, polishes voice-overs, and 
customises music to fit a production. Adobe’s latest application 
seemingly goes head-to-head with Apple’s Soundtrack Pro, an 
audio sequencer for video, DVD, and web projects that’s included 
in the Final Cut Studio suite. 

Parallels beta works with 
Boot Camp partition 

Parallels quietly unveiled a new beta version of Parallels Desktop 
for Mac, its software that makes it possible for Intel-based Macs 
to run Windows operating systems and software without needing 
to be rebooted. It’s available for download now, and is free for 
registered users. The Australian distributor of Parallels Desktop 
is Conexus (02 9975 2799). 


Sat 13 

Gold Coast Users Group [OLD} 
home.worldlink.com.au/appleserv/GCUsers.html 
Mon 15 

Byron Shire Mac User Group [NSW] 

www.ozshop.net/bsmug 

Tue 16 

Sydney Macintosh User Group [NSW] 
www.sydney.macusersgroup.org 
Tue 23 
iMug 

www.imug.com.au 
Thu 25 

Central Mac Users Inc [VIC] 

www.cvmu.net 

Sat 27 

Geraldton Mac User Group [WA] 
gmug.wamug.org.au 
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Hot Links 

www.piclens.com 

PicLens 




|2YTECH 

.com.au 


External Drives 



Flash/Promotional 

Drives 


Memory 




A new light for pictures 

O NE of my favourite things about the web is how it has 
revolutionised the sharing of images. For instance, I use 
a Flickr account to regularly post images on the web to 
share with friends and family. A quick trip to Google Image 
Search can result in just about any image you can imagine, and 
many you can’t. 

A web browser isn’t exactly the best interface for looking at 
pictures. Sure, image sites have come up with some clever ways 
to improve the experience beyond the standard scroll-and-eliek 
approach. Sites such as Flickr offer slick slide-show displays, 
for example - but anyone who’s used iPhoto’s slide-show 
feature knows that it’s a darn sight better than scrolling through 
images on Flickr. 

Recently, I got a preview of a new utility, available as a Safari- 
only beta version (a Windows version is forthcoming), that lets 
you transform any set of image search-engine results — or 
galleries on Flickr, Facebook, or PhotoBucket — into a gorgeous 
full-screen slide show that looks like what you’d expect from 
iPhoto or Front Row. 

The utility is called PicLens, from Coollris. After you install it, 
when you move your mouse over an image on any of the sites I 
mentioned, a small icon appears that indicates it’s a slide¬ 
show-capable page. 

Click on the icon and the image zooms to full screen. In the 
background, PicLens pre-loads the next few full-resolution 
images, so there’s no delay when you move to the next image. 
Press the play button and the slide show will go on its own, 
moving through all the images on the page. (This version displays 
images only from a single page, but I’d bet that future versions 
will display images from multiple pages.) 

Although it’s a beta that has a few quirks, PicLens strikes me as 
a great idea. It integrates perfectly with Safari and makes a whole 
lot of sense, especially if you spend a lot of time viewing photos 
on Flickr. I’m looking forward to seeing where Coollris goes with 
PicLens from here. — Jason Snell 



Software 


Aperture 




DVD Burners 


Batteries 




eyetv 




AND MORE!! 

email: sales@zytech.com.au 
Ph:(08) 9721 1125 Fx:(08) 9721 1126 
See us now at www.zytech.com.au 
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■ FIRST LOOK 
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Hot Unks 

www.blizzard.com 

Where to find it 

World of Warcraft: 

The Burning Crusade 

T HERE’S no debate about what made 2004 a year to 
remember for computer gamers: the emergence of World of 
Warcraft, the most popular online role-playing game in 
the world. Unlike so many other Massively Multiplayer Online 
Role Playing Games (MMORPGs), the developers at Blizzard 
Entertainment treated Mac users with an equal hand, developing 
the software in lock-step for both Mac and Windows platforms. 
Now the company is on the cusp of releasing a new expansion 
pack for the game called The Burning Crusade. 

The Burning Crusade is being released as an add-on for the 
original game. It provides new capabilities for existing player 
characters, new playable races, a new continent to explore, and 
new monsters, weapons, spells, magic items, and many other 
things to collect and to explore. 

Did yOU say monsters? Let’s back up for a second and start 
at the beginning. World of Warcraft takes places on the mythical 
world of Azeroth. This has been the setting for each Warcraft 
game since the original real-time strategy game debuted more 
than ten years ago. World of Warcraft changed forever how 
players saw Azeroth by turning the entire geography into a 
massive, shared online experience. Players assume the role of hero 
characters made up of one of several different species of creature, 
ranging from Night Elves to Gnomes, Ore to Human, Tauren to 
the Undead. You choose a class for your character (paladin, 
shaman, mage, hunter, and more); then, you go on quests given 
to you by non-player characters controlled by the game’s servers 
in order to gain experience. You can collect money, items, and 
weapons, sell goods, buy training, and even establish professions, 
such as mining or enchantment. 


New races. Blizzard’s legendaiy ability to weave a good yarn 
and a seemingly endless supply of quests and stoiy permutations 
to uncover and experience have brought millions around the 



globe to World of Warcraft. But even the most dedicated WoW 
player was bound to get bored after a while, and that’s where the 
Burning Crusade comes into play. It expands the game’s para¬ 
meters by introducing two new playable races: the Blood Elves 
and the Draenei. The former are a group of elves that have 
become dependent on tapping mystical energies — even demonic 
ones — and have aligned themselves reluctantly with the Horde 
(their kin the Night Elves remain in the Alliance’s good graces). 
The Draenei are blue-skinned aliens who have crash-landed on 
Azeroth in the hopes of aiding the Alliance and finding shelter 
from their common enemy, the Burning Legion. 

Left to their own devices, the two new playable races would be 
enough to tempt many World of Warcraft enthusiasts, but that’s 
only where the fun starts. For senior WoW players, the skill cap 

— the maximum amount of experience your character can accrue 

— has risen from 60 to 70. That doesn’t sound like much, but the 
amount of experience you must acquire to get through the higher 
levels will keep players busy for quite some time. 

New places. Blizzard has also created an entirely new conti¬ 
nent to explore - it’s called Outland, and it’s a remnant of the 
Ores’ original homeworld, called Draenor (also, fittingly, the place 
where the Draenei have come from). This area, accessible only 
through an inter-dimensional rift called the Dark Portal, is specif¬ 
ically designed for higher-level players. The other two continents 
in World of Warcraft, Kalimdor and the Eastern Kingdoms, have 
specific zones that are set up for higher players, but now WoW 
offers a playground that’s all their own. High level players will 
also be able to take to the skies of Outland on flying mounts, 
exploring wherever they want. 

And for those players who haven’t grown tired of the geog¬ 
raphy of the existing lands in Azeroth, Blizzard has packed in 
many new high-level dungeons, new starting zones, hundreds of 
new quests, and more. 

The core gameplay experience has improved, as well. Many 
WoW players enjoy battling each other in arena combat, so 
Blizzard has added a “Ladder” system that lets you play against 
other ranked players, working up the chain as you succeed in 
more combat. 

Sparkly things. A new profession has been added in the 
Burning Crusade - jewel-crafting. Precious gems have always been 
part of the booty you can lift from monsters you’ve defeated in 
combat, but up until now, you’ve had very little to do with those 
gems outside of selling them to a vendor for cash you can use else¬ 
where, depending on your character’s professions. Now you can 
take those gems (and other precious metals you’ve mined) and 
create amulets, rings, and trinkets that might provide you with 
short-term benefits (or “buffs” as they’re called in WoW parlance) 

— a damage boost to your weapons, for example, or some extra 
healing power or augmentation of your defensive capability. 

If you remember Blizzard’s past classic Diablo II, you might 
also remember “socketed” items - weapons and other objects that 
were imbued with special powers when a gem or other precious, 
often magical object was placed within it. Blizzard has added 
socketed items in the Burning Crusade, as well, most specifically 
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at higher levels. Leatherworkers, blacksmiths and tailors all can 
gain access to “recipes” to create socketed items themselves. And 
if you’re not lucky enough to have those skills, you might find 
socketed items as treasures in dungeons or available for purchase 
in certain locations. 

Better performance on Intel Macs. Blizzard was one of 

the first Mac game developers to release a Universal Binary 
version of its game after Apple began shipping Intel Macs in 
January 2006. Now the company is leading the way with another 
Mac OS X technology: multi-threaded OpenGL. 

While the graphics processor, or GPU, is certainly a limiting 
factor in the performance of a 3D game like WoW, it’s not the 
only one — the way in which the CPU handles data is also at 
issue, because much of what’s being calculated in a 3D game is 
done by the CPU, not the GPU. 

Multithreaded OpenGL holds the promise of improving perfor¬ 
mance for those games and applications that find themselves 
CPU-bound, which as it turns out, WoW does quite a bit. The 
technology boosts performance by splitting OpenGL rendering 
code into multiple pipelines on multi-processor or multi-core 
computers, such as those Macs that are equipped with Intel Core 
Duo, Core 2 Duo and Xeon chips. 

Blizzard’s engineers have enabled a setting in the Intel build of 
the beta version of the game that I’ve been playing that allows 
you to take advantage of this. The net result is that frame rate 
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rendering performance is, in some cases, dramatically improved 
- doubled, in fact. The biggest improvements are to areas that 
have really complex geometry, such as cities, or areas that have 
large “mobs” of players — raids, for example, or crowd scenes. 

Apple has enabled multi-threaded OpenGL to function in the Intel 
build of Mac OS X 10.4.8, and is actively touting the feature for the 
forthcoming Mac OS X 10.5. It remains to be seen if this is a feature 
that will make it to PowerPC-based Macs, which have featured 
multi-processor and multi-core configurations, or if this is some¬ 
thing that will be strictly limited to Intel Macs, but it’s exciting to 
see, regardless. It helps resolve a long-standing issue with the 
graphics performance of Macs when playing modem 3D games. 

Lots to look forward to. At this point, I’ve spent hours 
exploring the new lands that have been revealed and the new 
races that are being offered to Burning Crusade players. It’s 
certainly helped renew interest in this game for me, and I expect 
it will for many other players, as well. The Burning Crusade is 
proving to be every bit as satisfying an expansion pack as you’d 
expect from Blizzard. 

At last check, Blizzard pushed back the release date of the 
Burning Crusade from the end of 2006 to January, 2007. 
Objectively, the release date has only slipped a few weeks, but 
it’s enough to make WoW fans seethe with rage at not being able 
to get their hands on the add-on when they expected to. Trust 
me — it’ll be worth the wait. — Peter Cohen 
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By Dan Warne. 




Off the net 

Latest shareware and 
free downloads 

® 

Hot Links 

www.ausmac.net 

If you want it, here it is, come and get it 



Disco 1.0b $US14.95 Shareware X (10.4.3) Universal 

Need a little more flexibility in your disc burning than the OS X 
inbuilt burning functionality, but don’t want to shell out for Toast? 
Disco fits the gap very nicely, and it has amazing flame burning 
visualisation effects. Can backup your files across multiple discs if 
they won’t fit on just one. 

Burn 1.5u Freeware X (10.4) 

Many of the same features as Disco, but without the eye candy. 
Open source. 

Stellarium 0.8.2 Freeware X (10.4) Universal 

See the night sky as you would if there were no pollution! The 
makers of this app claim it is used in real planetaria. It’s not 
surprising: the visuals are quite spectacular. 

Celestia 1.4.1 Freeware X (10.4) Universal 
This is a different take on seeing the night sky: you can actually 
travel through space in 3D. Fly over the space shuttle in orbit and 
see the Earth behind it! 

Email Backup Pro 1.1 $US9.95 Shareware X (10.4) Universal 

An e-mail database crash can mean the devastating loss of years 
worth of correspondence. This app backs up your e-mail and 
compresses the archive, and copies to an external disk. It supports 
both Mail and Entourage. 


Hide Folders 2.0 Freeware X (10.2) Universal 

Helps you access the OS X functionality for hiding folders and 
unhiding them again. It only offers basic protection — the folders don’t 
appear in Finder windows — but that’s all most people would need. 
Address Book Importer 2.0.5b5 $US10 Beta X (10.2) Universal 
Importing contacts from one program to another must be one of 
the most painful computing tasks possible. Inevitably their mobile 
number ends up in the little known "assistant’s birthday” field. This 
program allows you to import from any CSV source and specify 
which field maps to which in Apple Address Book. 

Portable Safari 1.3.1 $US0.99 Shareware X (10.4.2) Universal 
This clever little app lets you take your Safari preferences, 
bookmarks and cookies with you so that you can plug in your USB 
key into any Mac and have Safari configured as if you were using it 
at home. 

Crossover 6.0b3 SUS39.95 Shareware X (10.4) 

This excellent environment for running Windows apps natively in 
OS X (without running Windows itself) continues to get better. 
Outlook now works really well and you can install Microsoft Office 
service packs without difficulty. 

Glentris 1.0.2 Freeware X (10.3) Universal 

Tetris. Cocoa. Universal Binary. Free. Need I say more? 

Buddi 2.0 Freeware X (10.4) Universal 
A really easy personal budgeting program for people with no 
financial experience. Helps you see your net worth at a glance and 
get a sense of where your money’s going across a fortnight, 
month, etc. 

Yojimbo 1.3.4 $US39 Shareware X (10.4.3) Universal 

Organise all your disparate bits of information into one application, 
which then keeps it very secure (AES256 encryption). It can also 
sync the info between multiple Macs using .Mac sync. Great for 
serial numbers, credit card numbers, bank accounts — basically 
anything you might put on a “sticky” and hope nobody sees. 

Skype 2.5.0.38 Freeware X (10.3.9) Universal 

This new beta version of Skype adds the ability to send SMSes 

from your Mac to any mobile worldwide. Handy! 
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InSight 


A kind of magic 


U P front, an illusion has been created: that Apple Computer 
magicks up its design and programming miracles pretty 
much all by itself in deepest California. Nothing could be 
further from the truth. 

A host of Apple partners is brewing up a storm of software, hard¬ 
ware and services that work so well with Apple product one might 
think they sprang fully-formed from the head of Steve Jobs and his 
apprentices. One of those Apple partners is Melbourne-based video¬ 
editing solution provider Blackmagic Design. 

The brainchild of chief executive Grant Petty, Blackmagic Design 
was formed in 1995. Petty had previously started another company 
that was becoming big when accountants were brought in and 
wanted to sell it quickly — so Petty left and started again. 

“I like making products; it’s fun. You’ve got complete freedom,” he 
says. Which perhaps says it all. He’s a fast-talker, an agile thinker 
enthralled by the black arts of programming and product development. 



© 


Hot Links 


www.blackmagic-design.com 

That old Blackmagic 


Petty’s background was in television — post-production editing and 
engineering. So Blackmagic picked up where that left off; starting 
with a focus on video-editing software, and moving into hardware 
as well four years later. 

Blackmagic today has 30 staff in Australia alone and offices — gener¬ 
ally with a just few people each — in six other countries. Mostly, the team 
comprises developers, but there’s also a decent number of sales, 
marketing and admin types. Although the developer works with hundreds 
of resellers worldwide, Blackmagic also does a lot of its sales direct. 

It’S all about the creativity. In 2002, Blackmagic invented 
the DeckLink uncompressed video capture card — one of the first to 
work seamlessly with Mac OS X. 

Then came DeckLink HD, which brought a certain kind of high-defi¬ 
nition video editing to more wannabe movie-makers than ever before. 
DeckLink HD Pro, launched in 2004, has been called the world’s first 
true 10-bit and 12-bit dual link 4:4:4 and 4:2:2 high-end video capture 
card for OS X and Windows XP (see the “Glossary” for explanation of 
those terms). 

Not that the company stopped there. It has also released an SDI 
to DVI converter for quality broadcast monitoring at a cheaper price 
at a time when cost is a serious barrier to making video in HD, and 
DeckLink Multibridge, a bidirectional all-in-one analogue converter 
and breakout box that you combine with its sub-$5000 Workgroup 
Videohub audio and video router. 

The way Petty sees it, the right technology is not only a successful 
creative product in its own right, but can really free the human imag- 
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ination. “It’s amazing; we’ve got a lot of guys in Hollywood [using 
our products]. On films including Superman, and The Aviator. MTV. 
And in Times Square, broadcast and post-production,’’ he says. 
Some 70,000 Blackmagic cards have been sold worldwide. 
“QuickTime became our Postscript. The card you plug in is like a 
printer, but it’s for video. A fair bit of engineering is required,” he says. 

And there’s a new video card, dubbed Intensity, that for just $250 lets 
people with consumer-grade HDMI video cameras work in uncom¬ 
pressed video instead of the more usual, lower quality, compressed 
media. Blackmagic gear works with Apple’s QuickTime and PCs as well 
as Macs. But Petty prefers Macs really. "The new Macs, the MacBook 
Pros, they’re real screamers. The memory speeds are so fast. And you 
can put two cards in at once. Plug in two cards, two cameras — you’ve 
got real-time, live [video] mixing. It’s really exciting,” he says. 

The Secret Of success. Blackmagic must be doing something 
right: the company has grown ever more rapidly, with most of its 
growth occurring in the last few years. Success has been cumulative, 
with every piece of new knowledge building on another so everything 
speeds up, like in some 3D rendering of wormholes in space. 

“It’s like a reverse funnel. The closer we are to now, the clearer 
everything is,” says Petty. 

Part of his secret is hiring the right people — whenever they appear 
— and moving fast to do what it takes. It’s a continual learning 
process, but he seems happy with his formula although, he 
concedes, the company has been forced to shed some less-than- 
perfect hires along the way. 

Opportunities pop up in business when you’re least expecting 
them and it helps if you’re nimble enough to take advantage. 
Similarly, he’s always looking out for the right people — although it 
can be hard to find them in Australia, he says. 

Blackmagic has not actively tried to hire overseas, but some over¬ 
seas-based developers have self-selected and come to Australia, 
only to find their skills in high demand at Blackmagic, Petty suggests. 
When not hiring or developing, Petty and his team visit trade shows 
targeting movie-makers and broadcasters all around the world. 


Mostly, they’re big annual expos for national broadcasters, like the 
one in Las Vegas in April. There are similar ones in Amsterdam, 
Japan and China, and Blackmagic goes to them all. 

“The great thing about trade shows is they’re half community 
service and half marketing,” Petty says. He enjoys them immensely, 
as well as finding them essential in keeping Blackmagic — a smallish 
company headquartered in an isolated part of the world — in front 
of potential business partners and customers. 

Petty seems so passionate and involved in his work that one 
wonders if he ever goes home. So it’s no surprise to find that his 
leisure time is a bit of a busman’s holiday. "Yes, I go home and 
program all night,” he laughs. “My wife goes, ‘come to bed’, and I’m 
like ‘but I’m doing programming’.’’ 


Glossary 

DVI 

Digital Visual Interface 

SDI 

Serial Digital Interface 

HD 

High Definition 

HDMI 

High Definition Multimedia Interface 
(designed to replace DVI) 

4:4:4 

A sampling ratio reflecting equal amounts 

of the luminance and two chrominance 

channels 

4:4:2 

A sampling ratio reflecting four samples of 
luminance, two of one of the chrominance 

channels and two of the other chrominance 

channels 1 

Luminance 

The black and white, or brightness, part j 

of a video signal 

Chrominance 

The colour portion of a video signal that 
is a mixture of hue and saturation but j 

not luminance 
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Illustrations By Oliver Wolfson 




Hot Links u 
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W E don't usually talk about the future in AMW. 

Our main concern is about buying and using 
Mac stuff in the here and now. Given 
Apple’s penchant for secrecy, speculating on the 
company's future releases is best left to the breathless 
ether of the blogosphere. 

That doesn’t mean you, as a sober, responsible Mac 
buyer, shouldn’t think about the future. There's the 
perennial question of “Should I buy now or should I 
wait?” There’s the tricky business of weighing what you 
have now against what you’ll need next year. 

That’s why we assembled this guide. We considered 
the technologies, products, and services that are 
going to have the biggest real-world impact on 
Mac buyers in 2007, and came up with the 
following list of ten trends. Your life may 
not be changed by all of them, but 
chances are that at least a couple 
will change the way you use and 
buy Mac products in the next 
12 months. 
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By Jason Snell 


SOFTWARE 



MULTI-CORE 



COMPUTING 

O NCE upon a time, chip makers made computer chips 
faster every year by increasing their processing speeds. 
Lately, the microprocessor industry has run into some 
fundamental limits to those speeds. So chip makers have had to 
switch directions and look elsewhere for better performance. The 
latest solution: Design chips with multiple processor cores. The 
result: Today’s big-brained chips that can do more processing 
than ever before - if the software is modified to take advantage 
of their design. 

Beyond clock speed. Only a year ago, the processors that 
ran most Macs had a single core, the brain that does most of the 
computing. Only the CPUs in high-end Power Mac systems 
intended for the power-hungriest professionals sported more than 
one core. Today, every Mac model sold contains at least two 
processor cores — essentially, two independent brains jammed 
together on a single chip. Mac Pros contain two dual-core chips, 
for a total of four processor cores. And Intel recently announced 
a chip with four processor cores. 

Traditional single-core computers worked straightforwardly. All 
the work your Mac needed to do was put in the pipeline, and the 
Mac’s processor would work on each item in turn, as fast as it 
could. The faster the chip, the faster the computer could work. 

When chip speeds started stalling, chip makers such as IBM, 
Intel, and AMD turned to a different speed-boosting trick: adding 
processor cores. 


Now that multi-core 
Macs are nearly ubiqui¬ 
tous, programmers of all 
kinds of applications will 
need to modify their soft¬ 
ware to support multiple cores, 
breaking up functions into small sets of 
tasks that can be more easily farmed out to the 
next available processor core. 

In addition, software that’s already been modified to work with 
multi-core systems will need to become more efficient. In our 
tests of the first Intel iMacs, we found that some tasks, such as the 
3D Render, iTunes MP3 Encode, and iPhoto Import, used both 
cores efficiently. Other tests revealed that certain iMovie filters 
were not at all efficient. Photoshop itself was scattered: for some 
tasks, it was extremely well optimised for multiple cores; for 
others, it wasn’t remotely multi-core-savvy. 

In any event, the future of computer performance no longer 
seems to be solely in the hands of the chip makers. Power has 
shifted, at least somewhat, to the software developers. Chip 
makers have found a way to keep increasing the amount of power 
inside a computer’s chassis, but programmers will have to find 
ways to take advantage of it. 

Australian Macworld’s buying advice, what's a Mac 

user to do? In one sense, there isn’t much you can do. The only 
kind of new Mac you can buy today is one with multiple 
processor cores. Iin another, you should make your voice heard. 
Ask the companies that make your most-important software 
programs if their apps are taking full advantage of your multi¬ 
core Mac. You can even download Apple’s CHUD tools (see “Hot 
links”) and test your own Mac with one processor core disabled 
to see if your favourite programs are really taking advantage of 
all that Intel processing power you paid for. In the meantime, 
Intel and Apple will continue to release chips and computers with 
an increasing number of processor cores. So when Intel releases 
that four-core chip, and when Apple puts two of them into a Mac 
Pro (the Octopus?), let’s just hope that we’ll have plenty of Mac 
software that can tap into their power. ^ 


Is your software savvy? By default, Mac OS X assigns 
every task it’s given to the processing core with the most power 
to spare. Also by default, every program you run is a single, self- 
contained task. So if you had a (purely hypothetical) 16-core Mac 
and were running 16 programs, each would essentially have one 
core all to itself. 

What if you had one program that required huge amounts of 
processing power? If OS X saw it as a single task, all the oper¬ 
ating system would do is assign it to one core — so the program 
would be able to use only one-sixteenth of the Mac’s total 
processing power. 

That’s unacceptable, of course. So most high-end programs 
(including Adobe Photoshop and Apple’s Final Cut Pro) have been 
written to split the work they do into smaller tasks, each of which 
can be farmed out to a different processor core. 


Multi-core goes mainstream 

In 2006, 40 percent of all CPUs shipped were multi-core. 

By 2008, that market share should double. 

I I Dual Core 
! I Quad Core 



so% 40.6% 


2006 2007 2008 


Worldwide multi-core 
microprocessor 
shipments, as a 
percentage of all 
microprocessors 
shipped 


Source: IDC, 2006 
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SOFTWARE 


MULTIPLE 

OS MAC 


A T some point in the not-too-distant future, most Macs 
— especially those in business and educational environ¬ 
ments — will be running multiple operating systems, 
including Windows, Linux, and Mac OS X. The question is, will 
the multiple-OS tools built into OS X be enough for you? 


The Virtues of virtualisation. Virtual machine technology, 
or virtualisation, enables the Mac to run any application, regard¬ 
less of the operating system for which that app was written. It 
performs this trick by running one or more operating systems, 
each in its own “virtual machine.” 

For most Mac users, virtualisation has meant “running 
Windows software on a Mac.” Back in the 1980s, SoftPC, from 
Insignia Solutions, enabled Mac users to run DOS and Windows 
on 680x0 Macs, by emulating an Intel processor. Later, Virtual 
PC took over and allowed users to run multiple instances of 
Windows at the same time on one Mac. 

Fast-forward to 2006, when Apple introduced its Intel-powered 
Macs. Because there was a real Intel processor inside these Macs, 
the need to emulate this kind of processor was gone. As a result, 
guest operating systems could run dramatically faster on a Mac. 
Apple took advantage of this by releasing a beta version of its 
Boot Camp software, which lets you install a copy of Windows on 
your Mac and then choose which OS - Windows or OS X — you 
want to use at startup. 

The obvious flaw in Boot Camp’s design is that it’s not, in fact, 
running multiple operating systems: it lets you run only one at 
a time. You have to reboot your Mac if you want to use 
Windows. If you’re a gamer, that’s probably fine. If you’re 
a businessperson who wants to pop into a Windows 
app for a second and then pop back out to 
OS X, or if you want to copy and paste data 
from a Windows app into OS X, Boot Camp 
is not the solution for you. 

Parallels Desktop, which also came out in 2006, 
seems like the better answer. Unlike Boot Camp, it 
lets you run Windows apps in a window within OS X; 
you can then switch between the two operating systems 
quickly and easily. Like Virtual PC, Parallels Desktop lets } 
run multiple operating systems at the same time, so if you need 
to run, say, Linux as well as Windows while you’re running OS 
X, you can. 


In 2007, Mac users will get an even better option. VMware is a 
veteran provider of virtualisation software for other platforms. 
In late 2006, it released a beta version of its first virtual machine 
product for the Mac. Like Virtual PC and Parallels Desktop, 
VMware’s software will let Intel-based Macs run multiple 
instances of Windows, Linux, NetWare, and Solaris as virtual 
machines at the same time they run Mac OS X. 

VMware’s software will do more than just run another OS on 
the Mac: it’ll also support virtual appliances - pre-packaged 
virtual machines that come with applications and user settings 
already installed and configured. Using it, you could, for example, 
download an appliance that would let you put a ready-to-run 
Oracle software installation on your Mac. What might have once 
taken two days of configuration hassles will become a small 
matter of dragging and dropping a file. 


Australian Macworld’s buying advice. Although Apple 

will bundle Boot Camp with Leopard, that won’t give OS X users 
anything they can’t get now with a simple download. And, as far 
as we know now, Boot Camp still won’t be able to run multiple 
operating systems at the same time. For a truly multi-OS Mac, 
the best Mac option for now remains Parallels Desktop. Keep an 

eye out for VMware for Mac — it 
could change the game. ^ 
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STORAGE 



FLASH 

MEMORY 


S OLID-STATE, flash-based storage - the kind used in the 
iPod nano and shuffle - is coming to the Mac. The result 
could be better battery life, quicker booting, and entirely 
new kinds of systems. 

Solid-State Storage. Flash memory stores data in solid-state 
transistors rather than on the magnetic platters of a hard drive. 
Unlike your Mac’s RAM, flash memory (also called NAND 
memory) is non-volatile, meaning that its contents don’t disap¬ 
pear when you turn off the power. 

As a storage medium, flash memory has some advantages over 
standard hard drives. First, because flash memory has no moving 
parts, it’s sturdier and it consumes less power. Second, in many 
circumstances, flash memory delivers data faster. 

Historically, flash memoiy’s major disadvantage has been price: 
in 2002, it cost about $US260 per gigabyte, compared with 
$US150 per gigabyte for a hard drive. Prices for both have 
dropped drastically since then (see the graph “Flash price drops”). 

For all of these reasons, computer and storage vendors have 
been working on ways to incorporate flash memory into their 
products. Right now, it looks as though the fruits of their labour 
will appear in two forms. 


Flash price drops 

Prices for traditional magnetic hard drives and for flash 
memory have dropped since 2002, but flash prices have 
dropped more dramatically, making it economically viable as 
a Mac component. 

One-inch Hard Drive (price per GB) 



NAND Flash Memory (1GB) 


Average U.S. prices 


$300 $262.28 


$155.89 


5100 $149.98 




$104.04 


2002 I 2003 



$47.51 


$21.30 
$13.391 


Samsung and Seagate, 
among others, plan to release 
hybrid hard drives in early 2007. 
These drives will supplement the 
usual magnetic platters with a small 
bit of built-in flash memory. You can 
expect most other hard-drive vendors to 
follow suit. 

Intel is developing an alternative scheme, code-named 
Robson. The chip giant plans to incorporate flash memory into 
the chip sets it sells to computer makers; thus, the memory 
would be built into the motherboard rather than the hard drive. 

In either case, flash memoiy could help your system in a couple 
of ways. In one scenario, bits of the operating system would be 
stored in flash memory; those bits could load more quickly from 
flash memory than they could from a hard drive. The result would 
be faster bootup times. 

In another scenario, your computer would store application 
code and program data in flash memory. You’d save power, 
because the hard drive’s platters wouldn’t have to spin quite as 
much. And the system could run incrementally faster, because 
flash memory delivers data faster than a hard drive. 

It’s up to the OS. To realise the advantages of flash memory, 
the operating system has to know it’s there and know what to do 
with it. Apple, as usual, is silent on the subject. However, the 
chances look good that the Mac will get flash storage in 2007. 

For one thing, back in 2005, Apple signed long-term sourcing 
agreements for NAND memoiy with several of the world’s leading 
suppliers. Most of that memory is going into iPod nanos and 
shuffles, but some could be redirected to hard-drive makers. 
Apple could use hybrid drives from any vendor that adopts the 
technology. Less likely, Apple could adopt Intel’s Robson chip 
sets. And there’s no reason Apple couldn’t add flash-memory 
support to OS X. 

One other intriguing possibility is that Apple could build a Mac 
- most likely a laptop — that uses flash storage alone. Combine 
flash storage with a relatively cool Intel chip, and you can build 
a radically thin, power-savvy laptop. And that’s just the begin¬ 
ning of all the speculation. Tablet Mac? Handheld Mac? Flash 
memory makes it all imaginable. 

Australian Macworld’s buying advice, until os x adds 

support for flash storage, there’s no reason to contemplate it. If 
and when that support arrives, and if you want to take advantage 
of it, you probably won’t have much choice in the matter. Apple 
will offer hybrid drives in its Macs (or, maybe, Macs with Robson 
chip sets). It’s also possible that you’ll be able to add hybrid drives 
as upgrades. m. 
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THE ’NET AS 

COMPUTER 

B ROWSER-BASED SERVICES - such as Google’s Gmail 
and Yahoo’s Flickr - are becoming increasingly sophis¬ 
ticated and usable alternatives to the applications and 
data storage that now reside on your Mac. Because they’re online, 
your apps and data are always available from anywhere, no 
matter what device you use to access them. Will they replace the 
programs on your Mac? Not likely. 



Office 2.0. When Yahoo began offering e-mail accounts ten 
years ago, it became one of the first occupants of what’s 
becoming known as Office 2.0. Since then, dozens of other web- 
based apps and data-storage services have moved in. (For a 
sampling of what’s available, see the table “The Online soft¬ 
ware suite”; for a full list, see “Hot links”). 

However, these online applications aren’t without their draw¬ 
backs. For starters, they demand a speedy, reliable net connec¬ 
tion. If the connection is slow or intermittent, the application 
could time out. And even if you have a blazing-fast connec¬ 
tion, these apps can feel slow. “The interfaces of web-based apps 
are going to be slower than the desktop applications you’re used 
to,” admits 37 Signals’ Jason Fried. Also, they require a certain 
leap of faith. You’ll need to be concerned about the security of 
your data and the stability of your vendors. “You must trust 
that they will protect your data and remain in business long 
enough to serve your needs,” says Ismael Chang Ghalimi, CEO 
of Intaglio and founder of the Office 2.0 conference. 

For these and other reasons, it’s likely that online apps will 
supplement your Mac’s apps rather 
than render them moot. Ghalimi 
says that no matter how 
good online apps get, 
users will still likely 
want to synchronise 


data between them 
and their desktops 
(or, for mobile users, 
between the online 
apps and their smart 
phones and laptops). 
Fried agrees: “I think 
there will be some appli¬ 
cations that work better 


online and some that work better on a desktop. It’s just a matter 
of what works best for you.” He cites Apple’s iTunes as an 
example of how people may eventually move between online 
and offline apps: the application pulls data from the web, yet 
also lets users work with assets stored on a local drive. “The 
desktop is still a great place to get work done,” he says. “The 
internet is a great place to store the stuff you get done.” 

One of the keys to this hybridised world of online and local 
apps is data synchronisation. Right now, it’s one area in which 
Apple could dramatically improve. 


Australian Macworld’s buying advice. Don't go tossing 

Apple’s iLife or Microsoft Office. However, if you haven’t already 
done so, you should certainly try out browser-based services, to see 
whether they can complement the apps you have on your Mac. 


The Online software suite 

There are dozens of Office 2.0 apps available. Here are some 
you should check out; for a full listing, see “Hot links”. 


APPLICATION TYPE 

OFFICE 2.0 APPLICATIONS 


Calendars 

30 Boxes, www.30boxes.com 

Google Calendar (beta), calendar.google.com 

HipCal, www.hipcal.com 


Desktop publishers 

gOffice, www.goffice.com 


Drawing programs 

LithaPaint, www.litha-paint.com 


E-mail clients 

Gmail, www.gmail.com 

Hotmail, www.hotmail.com 

Mailroom, www.mailroom.com 

Yahoo Mail, mail.yahoo.com 


File managers 

Backback, www.37signals.com 

Dropload, www.dropload.com 

DropSend, www.dropsend.com ig 

Omnidrive, www.omnidrive.com 

XmailHardDrive, www.xmailharddrive.com 

YouSendlt, www.yousendit.com 


Instant-messaging 

Campfire, www.37signals.com 


clients 

Gabbly, www.gabbly.com 


Music players 

AjaxTunes, www.ajaxl 3.com 

Jinzora, www.jinzora.com 


Office suites 

Joyent Connector, www.joyent.com 

Zoho Office Suite, www.zoho.com 


Outliners 

Gliffy (beta), www.gliffy.com 

Mayomi, www.mayomi.com 


Photo managers 

Flickr, www.flickr.com 

Phixr, www.phixr.Gom 

PXN8, www.pxn8.com 


Spreadsheets 

ajaxXLS, www.ajax13.com 

Google Spreadsheets (beta), spreadsheet.google.com 
gOffice Spreadsheets, www.goffice.com 

s 

Word processors 

AjaxWrite, www.ajax13.com 

Google Docs (beta), docs.google.com 
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Focus 


By Michael Gowan 



THE MAC 

MEDIACENTRE 

F OR years now, digital entertainment fans have been 
dreaming of a Digital Media Centre — a unified collection 
of devices that would enable them to enjoy all their Mac- 
based music, videos, photos, and games from any room of the 
house, no matter where that media is stored. Ever since articu¬ 
lating its digital hub vision back in 2001, Apple has slowly been 
assembling the pieces of that media centre. The iTV — when it’s 
released sometime in early 2007 (and which won’t actually be 
called iTV when it finally arrives) - will wirelessly connect your 
home entertainment hardware to your Mac, and it could be the 
final piece in that puzzle. 

Evolutionary development. The first steps toward the Mac 
media centre came in 2001, with the introduction of the iPod and 
iTunes. Those two products established the link between Apple and 
entertainment and started the trend of loading hard drives with 
music and (later) TV shows and movies (at least for Americans — 
still no word on when that content will reach our sunburnt shores). 
Other high points on the timeline include the following: in July 
2004, Apple shipped the AirPort Express with AirTunes, which let 
you wirelessly stream music from your Mac to your stereo; a year 
later, Apple introduced its second-generation iMac G5, with its 
Front Row software and the Apple Remote; and in early 2006, it 
issued the second-generation 


Mac mini, with digital audio and DVI output, Front Row, an Apple 
Remote, and a built-in AirPort connection that let it stream media 
from your Mac. 

That Mac mini was an incomplete solution. Out of the box, it 
could play DVD video, music and TV shows and movies stored 
in iTunes (using EyeTV, for instance). The mini still lacked a TV 
tuner and digital video recorder (DVR) for capturing broadcast 
television. The other key feature users want in a media centre is 
an extender - a device that’ll let them send content from a hub 
(the Mac in the study, say, or a dedicated media server) to multiple 
screens around the house. 

Will the iTV fill those holes? It’s expected that the iTV will 
access audio, video, and pictures over a wireless network, but 
many questions remain. Will it have a TV tuner and DVR func¬ 
tions? What about a CableCard slot that would allow you to get 
rid of your Foxtel set-top box? And what about high definition 
video? Whereas many of today’s home entertainment centres 
have made the leap to HD, the video downloads now available 
through iTunes aren’t even DVD quality. How many of us would 
want to watch a low-resolution movie on our HD TVs? 

Sending high-quality video over the Net and through the air 
poses a big problem: If it takes half the night to download the 
movies currently available on the US iTunes Store, imagine how 
long it would take for a DVD-quality feature. And today’s 802.11 g 
wireless standard, with a top theoretical speed of 54 Mbps and a 
realistic rate of 11 Mbps, is barely up to the job of sending one 
HD stream at a time. So what happens when you’re trying to send 
multiple video streams to multiple screens? 

The answer to that last conundrum could be the forthcoming 
802.11 n standard, which could be ten times faster than 802.11 g. 
Apple will no doubt release 802.1 In hardware in 2007, but will 
the first iteration of iTV include the new standard? Probably not. 

The question about whether iTV will have a TV tuner may not 
matter in the long run. According to analysts, Internet Protocol 
Television (IPTV) — television transmitted digitally over the same 
broadband connection that connects you to iTunes — may either 
replace broadcast television or at least be a viable alternative to it 
within five years. Then you wouldn’t need a TV tuner at all. For 
that matter, Endpoint’s Kay suggests that on-demand services 
could replace the broadcast model altogether. Why 
should stations continuously clog bandwidth with 
shows no one may be watching? Instead, 
users could simply download the 
programs they want. 

Australian Macworld’s 
buying advice, if you plan to 
watch your media on your computer, 
you have all the pieces available to 
create a media centre: with a few third- 
party add-ons, a Mac mini (or an iMac, if the 
screen is big enough for you) can handle music, video, photos, 
and more with aplomb. But if you want to extend your media expe¬ 
rience to many screens throughout your home, you’ll want to wait 
for your iTV. 
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AFFORDABLE 

SLRs 


That’s why the race may be nearing an end. “Consumers are 
starting to realise that having more pixels isn’t the most impor¬ 
tant criterion [in buying a camera],” Rubin says. Instead of just 
continually upping pixel counts, manufacturers are making their 
cameras smarter. 

For example, Canon and Nikon both now offer in-camera soft¬ 
ware that can detect faces in a scene and optimise the focus and 
exposure appropriately. Nikon and Hewlett-Packard offer camera 
modes that can automatically detect and eliminate red-eye. And 
almost every camera manufacturer now offers compact cameras 
with image stabilisation to reduce the incidence of blurred photos. 
Such technologies let you correct - or even avoid - common 
image problems without resorting to an image editor. 



H ISTORICALLY the exclusive turf of professionals and 
serious hobbyists, digital SLRs are fast becoming viable 
options for casual photographers who want to get deeper 
into digital photography. At the same time, point-and-shoot 
cameras are getting smarter, making it easier for amateurs to get 
better pictures without a lot of effort. 

SLR price drop. A few years ago, an entry-level digital SLR 
with a lens cost around $2000 - beyond the budget of most 
consumers. Today, that price has dropped dramatically. Nikon 
recently released the D40, a $1100 compact digital SLR with a 
lens. Analyst Ross Rubin, of NPD believes that we’ll see a sub- 
$900 SLR within the next year. 

The lower prices have opened up the digital SLR market. 
According to NPD, sales of digital SLRs were up 48 percent from 
January to August of 2006, compared with the same period the 
previous year. Also in that same time period, sales of compact 
digital cameras were up 21 percent. 

To make SLRs more attractive to buyers, camera manufacturers 
are adding features typically found in point-and-shoot cameras 
- including expanded help screens and program modes for 
portraits, sports shots, and night shots - to their entry-level SLRs. 
Nikon’s D50, for example, offers a Child mode for photographing 
children. Olympus, Panasonic, and Leica offer SLRs that show a 
live preview of your scene. 

End Of the megapixel race. Meanwhile, among point-and- 
shoots, the megapixel race is still going strong - but the benefit 
of having all those pixels is increasingly questionable. 

“Unless you spend a lot of time cropping your photos and 
making poster-size prints, there’s really no reason to have a 10- 
megapixel camera,” says Ben Long, author of Complete Digital 
Photography and a frequent AMW contributor. The images such 
cameras capture take up gobs of hard-drive space, are harder to 
print, and require more processing power to edit. Worse, the 10- 
megapixel sensors found in many current compact cameras 
produce images that are noisier than those produced by their 
lower-megapixel counterparts. 


Australian Macworld’s buying advice. The upshot: If 

you’re feeling limited by your compact point-and-shoot camera, 
you should soon be able to buy an entiy-level digital SLR for not 
much more than you’d pay for an advanced point-and-shoot. 
These cameras offer the simplicity of automatic modes while 
giving you access to advanced options such as Raw support and 
high-quality lenses. Some of the newest models even have a 
surprisingly compact design. 

If you don’t care about editing images and just want something 
that can fit in your pocket or purse, look for a point-and-shoot 
camera that’ll correct images for you and has a large LCD screen 
that’ll let you see your images well enough to edit them. At the 
moment, you’ll find in-camera image editing on the newest (and 
more-expensive) point-and-shoots. You may need to wait for 
camera manufacturers to refresh their camera lines (which typi¬ 
cally happens in late autumn) for such features to appear in 
more-affordable models. Whatever you do, don’t spend your 
money on an expensive 10-megapixel camera unless you 
frequently make large prints. ^ 


SLRs: shipments up, 
prices down 

Shipments of digital SLRs are projected to double from 2005 to 
2010; at the same time, the average price of a camera is 
expected to fall by almost half. 

Average sales price □ Shipments (in millions) 


2005 2006 2007 2008 2009 2010 


Source: IDC, 2006 
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Focus. 


By Jonathan Seff 



HERE COMES 

HIGH-DEFINITION 

C AMCORDERS that can shoot high definition (HD) video 
are coming down in price and will continue to over the 
next 12 to 18 months, putting them within the reach of 
consumers. Software tools for editing HD video are becoming 
more common. The big question, though, is how do you burn 
that video to DVD? 

What’S happening? Steve Jobs famously proclaimed 2005 as 
the “Year of HD.” Turns out he was off by a year or two. Although 
high definition television sets are becoming pretty common, HD 
camcorders are still slightly exotic, thanks to their comparatively 
high prices. But that’s beginning to change. With HDV camcorders 
such as Canon’s HV10 and Sony’s HDR-HC3 HDV now hitting the 
market, cost is becoming less of an issue. The other good news is 
that you can edit HD video with all three of Apple’s digital- 
video-editing apps - iMovie, Final Cut Express, and Final Cut Pro. 

There’s still the problem of displaying your finished project. 
You can transfer your edited project back to tape and connect 



your camcorder directly to an HD TV. Or you can buy an expen¬ 
sive Blu-ray or HD DVD burner and the expensive media that 
goes with it, and hope your intended audience has one of the 
expensive set-top boxes that’ll play your DVD. There’s some 
consolation: Apple’s DVD-burning products (iDVD and DVD 
Studio Pro) will convert HD video to SD (standard definition) 
video for burning to standard DVDs, so your HD video won’t be 
entirely useless - it’ll just be much lower in resolution. 

Australian Macworld’s buying advice, is now the time 

to plop down money for an HD camcorder? That depends on 
how cutting-edge you are. If you’re an early adopter or an 
aspiring filmmaker, it’s a fine time to buy, given the lower prices 
out there. You probably already have the software for editing 
HD movies. Just remember that if you want to share your HD 
masterpiece on disc, you’re going to have to wait at least a few 
months for HD-ready DVD burners to arrive. ^ 


By Jonathan Seff 



BLU-RAY 

DISC vs HD-DVD 

I N 2006, we saw a standards war start between two new high- 
density DVD formats: Blu-ray and HD-DVD. This year, one 
of them should be crowned the winner. It’s still too early to 
tell which one is best for Mac users. 

End Of an era. The DVD standard has reached an impasse, in 
the form of high definition (HD) video. HD video demands more 


capacity than standard DVDs can deliver. That’s where the Blu- 
ray and HD-DVD disc formats come in. Both promise to let you 
play HD-quality movies on your HD TV and back up huge 
amounts of data or burn your own HD videos. 

The two formats have much in common. Both rely on drives 
with blue-violet lasers (which have shorter wavelengths than 
the red lasers found in regular DVD drives). Those lasers allow 
the new discs to hold more information in the same space. 
Blu-ray DVDs pack 25GB on a single-layer disc and 50GB on 
a dual-layer; HD-DVDs can store 15GB and 30GB, respec¬ 
tively; standard DVDs holds 4.7GB and 8.5GB, respectively. 
So a 50GB Blu-ray disc can hold 9 hours of HD video (23 
hours of SD video); a 30GB HD-DVD disc can hold 8 hours of 
HD video. Both formats support resolutions up to 1080p (1920 
by 1080 pixels) compared with 720 by 480 pixels for stan¬ 
dard DVDs. 

Fight! Fight! Fight! Despite these similarities, the two stan¬ 
dards are incompatible: Blu-ray drives can’t read HD-DVD discs 
and vice versa. Which one will win the format war? 
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By Glenn Fleishmann 



AIRPORT 

TAKES OFF 

T HANKS to Apple’s AirPort technology, every Mae is 
capable of wireless networking. In 2007, that technology 
is going to get a significant speed boost. 

Next-gen Wi-Fi. The current generation of Wi-Fi technology 
- known as AirPort Extreme to Mac users, and 802.11 g to 
everyone else - appeared in 2003, and it’s showing its age. The 
engineering standards group IEEE has been working on a new 
wireless networking standard, 802.1 In, for two years now; the 
first stable n products will likely appear by the end of summer. 

While 802.1 In will come in several flavours, even the slowest 
will be rated at 150Mbps (meaning that its actual throughput will 
be around 100Mbps). The 802.1 In standard will also provide greater 
range than its predecessors (802.1 lg and the earlier 802.11b, which 
was the basis for Apple’s original AirPort hardware). 

The combination of high speed and long range should make 
802.lln great for streaming DVD- and HD-quality video around 
the home. Current Wi-Fi technology can handle only a few 


Apple, Dell, Hewlett-Packard, Sony, Samsung, and Panasonic all 
support Blu-ray; HD-DVD supporters include NEC, Toshiba, and 
Sanyo. HD-DVD was the first to market and is currently less 
expensive, and more films are available in that format — at least 
for now. Sony’s release of the PlayStation 3 (PS3) in March (or so) 
with a Blu-ray Disc drive could be what analyst Ross Rubin of 
NPD calls “an effective Trojan horse for Blu-ray.” 

Which way will Apple go? It’s currently in the Blu-ray camp, 
but no computer vendor will decide the contest. Consumers 
will, once they decide which format they want for their content 
and pick burners that support it; computer companies will 
follow that lead. 

Australian Macworld’s buying advice. Don’t expect a 

clear winner to emerge for the next year or two. For renting and 
playing movies, there are more available on HD-DVD than on 
Blu-ray right now. For burning your own movies and data, Blu- 
ray offers higher capacity. Expect hybrid players - those that 
support both formats — within the next year, though they’ll likely 
be too expensive for mainstream buyers. ^ 
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standard DVD streams and only one or two HD streams at a 
time. That’s why Apple’s hyped iTV will likely use 802.lln at 
some point. 

There is a question of timing: the IEEE’s 802.lln task group 
probably won’t release its next draft of the standard — Draft 2.0 
- before March 2007. 

A final version may not be ratified for another year. Draft 2.0 
gear will also need to be tested for interoperability by the Wi-Fi 
Alliance, which controls the Wi-Fi name. Apple released AirPort 
Extreme six months before the IEEE finalised the 802.11 g stan¬ 
dard, but that standard was much more settled at that point than 
802.lln will be by this autumn. So iTV probably won’t have 
802.lln initially. 

Australian Macworld’s buying advice. The safe bet is 

that Apple will ship the first iteration of iTV and early 2007 Macs 
without 802.lln but will integrate the faster standard into its 
products by the middle of the year. When 802.lln does appear, 
you’ll be able to pick up Apple-branded n equipment. As for 
third-party equipment, make sure it has the Wi-Fi seal of 
approval from the Wi-Fi Alliance. 
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The ways of the web. 


NetWorth. 



By Dan Warne. 



Telstra broadband 
goes high-speed 

T HE unthinkable has happened: Telstra has switched on and 
started selling high speed broadband using up-to-date 
ADSL2+ technology. 

Has the world gone crazy? 

Telstra will sell ADSL2 + broadband at up to 20Mbit/sec through 
BigPond — 13 times faster than its previous speed-crippled ADSL, 
which topped out at 1.5Mbit/s. However, in what seems like a case of 
cutting off its nose to spite its face, Telstra will only sell the full 
20Mbit/sec service in areas where its competitors already sell an equiv¬ 
alent service. 

The reason? Its legal advisors believe it doesn’t have to open up its 
network for other ISPs to resell if competitors already have their infra¬ 
structure in the same places. 

Put another way: Telstra is denying ADSL2+ service to the majority 
of its own customers simply to spite the competitors. Crazy, but true! 

As a result, the BigPond ADSL2+ service will only be available in 
360 of the largest exchanges, covering 46 per cent of the Australian 
population. 

However, Telstra has thrown the 
rest of us some scraps from its table 
— and it turns out those crumbs are 
very tasty. 

For the rest of Australia (2400 
phone exchanges with 91 percent 
population coverage), it has lifted 
the speed limit on its ADSL1 network 
to allow it to run at its full technical 
maximum of 8Mbit/sec. That’s the 
difference between a 700MB movie 
taking well over an hour to download 
versus only 14 minutes. 

8Mbit/sec may look like the poor 
brother of 20Mbit/sec, but in fact, the 
gap is smaller than it looks. Telstra 
says its technical testing has shown that only 50 percent of customers 
who sign up for the 20Mbit/sec service will see speeds “above 
lOMbit/sec”. On the other hand, 70 per cent of people who get the 
8Mbit/sec service will get above 6Mbit/sec. The reason for these 
surprising discrepancies is that ADSL speed degrades according to the 
length of your phone line from the exchange. 

The reality is that 6-10Mbit/sec is pretty damn fast internet, so 
whichever option is available to you, you’ll be really enjoying the 
responsiveness of your net connection. 

But wait, there’s more. The full speed (8Mbit/sec) ADSL1 will be 
available through virtually all ISPs, and at better prices than Telstra is 
charging. For example, one ISR Internode, has already announced its 
pricing: $79.95 for 20GB, $99.95 for 40GB and $139.95 for 80GB. 


Hot Links 

www.bigpond.com 

Telstra BigPond 

broadbandchoice.com.au 

BroadbandChoice 


In comparison, Telstra’s own pricing (for either the 20Mbit/sec service if 
you can get it, or the 8Mbit/sec service) is rather less generous. It’s $69.95 
for a piffling 600MB, $99.95 for 12GB, $129.95 for 25GB, or $159.95 for 
60GB. You can get $10 off those prices if you’re prepared to switch your 
whole home phone over to Telstra. 

Another hidden gotcha in Telstra’s plans is that data is metered in 
both directions, whereas all other ISPs only meter downloads. If you 
enjoy downloading files using protocols like BitTorrent that, by design, 
upload about as much as they download, you’ll find you chew through 
a BigPond plan twice as fast as one from other ISPs. Put another way: 
a 20GB BigPond plan is equivalent to a 40GB one at another ISP if 
you do a lot of P2P 

Telstra stymies video chat. Despite the major improve¬ 
ment in downstream speed with the 8Mbit/sec service, Telstra has 
unfortunately only offered a marginal improvement on the tough speed 
cap it applies to the upstream. It has gone from 256Kbit/sec to 
384Kbit/sec — a small improvement but not much. 

Mac users will find this particularly 
frustrating because we’re well 
ahead of the PC community in 
terms of prevalence of webcams. 
Slow upstream on Australian broad¬ 
band means that picture quality 
isn’t great on video calls in iChat. 

This choked upstream isn’t due to 
any sort of technical limitation; 
ADSL1 and ADSL2+ have the same 
upstream speed technically — 
1 Mbit/sec. Telstra has simply drawn 
a line in the sand for some reason. 

Picking an ADSL2 + 
provider. If you are lucky enough 
to qualify for BigPond ADSL2+ at the full 20Mbit/sec, bear in mind 
that someone else in your area does too, so don’t jump in without thor¬ 
oughly canvassing your other options! 

iiNet, Internode, Exetel, TPG, OptusNet, Westnet and Netspace are 
among the most popular ADSL2+ ISPs. Check Broadband Choice 
(see “Hot links’’) for the latest pricing and to check if they’re available 
in your area. 

Internode, in particular, has introduced a new flavour of ADSL2+ 
technology called “ADSL2+ Annex M” which more than doubles the 
upstream speed to around 2.4Mbit/sec. This is terrific news for Mac 
users who want good quality video iChat. 

Dan Warne is passionate about the state of broadband in Australia. 



2007 won’t be like 1984. Fortunately for Telstra, no hammer¬ 
armed athlete showed up to smash Big Brother, who in this scene is 
Telstra CEO Sol Trujillo on video link from Los Angeles. BigPond MD 
Justin Milne is pictured right. 
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By Anthony Caruana 
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Hot Unks 

www.allaboutsymbian.com 

All things Symbian 

www.symbian.com 

Symbian corporate site 

www.windowsmobile.com 

Microsoft Windows Mobile 

www.apple.com/isync 

Apple iSync 

www.pocketmac.net 

PocketMac sync software 

www.markspace.com 

The Missing Sync 

www.e2sync.com 

e2Sync 

www.palm.com/au 

Palm Australia 


| The Hub. 

Mobile. 


■ | 


' • | 


www.clubimate.com 

i-mate 

www.hp.com.au 

HP 

www.blackberry.com 

BlackBerry 

www.mio-tech.com.au 

Mio Technology 

www.nokia.com.au 

Nokia Australia 

www.seemightyatom.com 

02 Atom home 

www.dopodasia.com 

Dopod Asia 



The battle for ultraportability 


T HE PDA market has all but died. In its 
place the smartphone has arrived into 
the mainstream. No longer the 
domain of geeks, smartphones — 
converged devices that are formed from the 
marriage of a PDA with a mobile phone — 
are found everywhere. 

The first smartphones that hit the market 
about three years ago were cumbersome to 
use and were little more than PDAs with a 
phone mashed in. Today’s devices repre¬ 
sent excellent integration and a wide variety 
of different functions and options. 

Shape up before shipping out. 

There are two types of smartphone: those that 
look more like a phone and those that look 
more like a PDA. Choosing the one that suits 
you is a personal decision and will depend on 
what you plan to use your handheld for. 

If you mainly want to use the device for 
reading PIM data and making calls, then 
you’ll probably prefer a phone-based 
device. Look at devices like the i-mate 
Smartflip, Dopod 595 or Nokia N72. 

When data entry is a priority — such as 
when you want to send lots SMS or e-mail 
and need to edit documents on the go — a 
device with a QWERTY keyboard is a must. 
There are plenty of choices here with the 
Nokia E61, i-mate JasJam (also sold as the 
Dopod 838Pro), Palm Treo 680 or 
BlackBerry devices. 

PDA devices with phone capability are 
quite common. Their value comes in the way 
they’re specialised for specific tasks. If you 
fancy yourself as a multimedia fiend, HP’s 
iPaq rw6826 is for you. For the frequent trav¬ 
eller, we really like the Mio A701. The inte¬ 


grated GPS receiver is a significant value- 
add and the other functions such as PIM 
and phone capability are more than 
adequate for most users. Finally, if you like 
your devices to look really good the 02 
Atom Exec is for you. 

Symbian 101. Many smartphones are 
phones that have added PIM functions, 
rather than the other way around. A lot of 
these are based on variants of the Symbian 
operating system. Symbian is a joint venture 
of Ericsson, Nokia, Matsushita (Panasonic), 
Siemens, Sony Ericsson and Samsung. 
These companies, as well as a few others, 
license the operating system, adding their 
own features to the base software. 

As manufacturers customise Symbian to 
suit their particular hardware, there is 
substantial diversity in how it’s implemented. 
For example, Sony Ericsson and Motorola 
have released devices with touchscreens, 
Nokia has devices with full QWERTY 
keyboards and others are little more than 
high-functioning mobile phones. 

You can also download applications for 
Symbian-based smartphones. However, as 
there is so much diversity in how the oper¬ 
ating system is used, an application that 
works with one device may not work with 
others. In fact, we’ve found that programs 
designed for older releases often won’t work 
with more recent versions. This can mean 
that if you upgrade a device that you might 
need to re-purchase your favourite apps. 
Symbian vs OS X. As there’s so much vari¬ 
ation in the functionality offered by different 
Symbian smartphones, you’ll need to tread 
carefully when choosing a device to sync 


with your Mac. Before hitting the stores, take 
a look at Apple’s iSync page (see “Hot 
links”) and consult the Supported Devices 
list. Although the list is long, it doesn’t cover 
every single phone on the market. 

Our own testing, of many devices over an 
extended period of time, reveals that the 
quality of the data that is synchronised 
through iSync can be variable, especially 
with regard to contact information. For 
example, if you have a contact with home, 
mobile and office phone numbers, some 
phones will synchronise those as three 
separate data records whereas other 
phones sync the data as a single record with 
three phone numbers. 

If the phone you’re thinking of buying isn’t 
listed in the iSync list it’s worth visiting 
Google and seeing if anyone else has had 
success. Many phones, despite significant 
aesthetic changes, are the same under their 
casing so they may still work. 

If you have no luck on that score then take 
a look at Nova Media (see “Hot links"). Nova 
has developed a suite of over 45 iSync plug¬ 
ins that add compatibility for some more 
recently released mobile phones. 

In the Palm of your hand. Palm 
may not have made the first PDA, but it 
certainly made the most popular and user 
friendly. It’s no surprise that it was able to 
take what it learned in the handheld market 
to produce what’s been arguably the best 
converged device in the Treo. 

The Palm operating system — now called 
ACCESS — is easy to use, with very strong 
PIM features. When the Treo was developed, 
the phone component was carefully inte- 
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Entourage to 
iCal and 
Address Book 

A recent Office 2004 update introduced 
a new feature — Entourage can now 
synchronise its data to iCal and 
Address Book. That means that if 
you’ve got a device that can sync to 
Apple’s PIM apps and you don’t want 
to buy extra software to sync with 
Entourage you don’t have to. 

Open Entourage’s preferences and 
go to the Sync Services section. Check 
the appropriate option and then decide 
if you’d like Entourage to overwrite 
Sync Services data, Sync Services to 
overwrite Entourage or for the items to 
be merged. I’d advise that you avoid 
the merge option if you can as you can 
end up with duplicate data that can 
take ages to sort out later. 

If you’re not running the latest 
version of Entourage then you can 
achieve the same outcome with 
e2Sync. E2Sync costs $US39. 


grated into the package. The messaging 
application, contact list and web browser 
are easily accessed and there’s a full 
QWERTY keyboard to accompany the 
touchscreen. 

Connecting a Palm to your Mac. The great 
thing about the Palm is that it comes with 
out-of-the-box support for OS X through 
iSync. The Palm Desktop software allows 
you to sync iCal and Address Book informa¬ 
tion easily between your Treo and Mac. In 
addition, Palm Desktop makes it easy to 
install add-on applications and transfer other 
files like office documents and media files. 

If you prefer to use Entourage over the 
free OS X PIM applications, then you’ll either 
need to invest in third party software like The 
Missing Sync or e2Sync or enable synchro¬ 
nisation between Entourage and iCal and 
Address book through Entourage’s Sync 
Service preference. 

Windows Mobile. Like Symbian, 
Windows Mobile devices come in many 
different shapes and sizes with a wide variety 


of different features. Windows Mobile began 
its life in 1997 as Windows CE and was part of 
Microsoft’s vision for an operating system that 
could be used in a wide variety of devices. 
Unlike Symbian, Windows Mobile (currently at 
version 5) is more tightly managed. This 
means that applications are not device¬ 
specific. If you buy a program for one 
Windows Mobile device, the same application 
will work if you change to a different handheld. 

Once of Windows Mobile’s prime advan¬ 
tages is that the OS supports a very broad 
array of functions. The PIM applications are 
very good, there’s a web browser and media 
player and telephony applications are well inte¬ 
grated. There’s even native support for GPS. 
But it’s Windows. Windows Mobile is 
designed to be an adjunct to a desktop 
Windows system. However, it can be used 
with a Mac easily — although you will need to 
pony up for a copy of The Missing Sync in 
order to connect and synchronise with iCal 
and Address Book. Also, although many 
developers provide Mac-friendly installers, 
these aren’t in the majority, which can make 
installing applications tricky. 

The Missing Sync has been recently 
updated to Version 3.0. You’ll need OS X 
10.4.8 and it’s designed for Windows Mobile 
5 devices. If you’re still using a Windows 
Mobile 2003 SE or an earlier iteration of the 
Redmond’s mobile OS then stick with 
version 2.51. 

There’s a competing product called 
PocketMac that’s been around for some time 
but there hasn’t been an update for a while 
and it doesn’t support Windows Mobile 5. 
Also, we’ve found it very unstable and excep¬ 
tionally difficult to remove from your system if 
don’t want to use it anymore. 

Picking a BlackBerry. The 

BlackBerry phenomenon has been amazing 
and it’s easy to see why: BlackBerry hand¬ 
helds are designed with the customer in 
mind. Generally, they eschew touchscreens, 
preferring to use a jog dial to select items 
from a set of large icons. In fact, the single 
jog dial can move to an icon, select it, open 
a document or application and then close it. 
Better yet, the entire operation is one- 
handed and not dependent on a stylus. 

The BlackBerry’s key feature is its perma¬ 
nent connection to the internet over 3G or 
GPRS and receives e-mail almost as soon as 


it’s sent. This works through a technology 
called the BlackBerry Enterprise Server (BES). 

In a corporate environment companies set 
up their own BES, but providers such as 
Optus, Telstra, Three and Vodafone also run 
their own servers so they can bring the 
power of the BlackBerry to individuals. The 
BES polls your mailbox then, when a new 
message arrives, it collects the message, 
encrypts it and then sends it to your uniquely 
identified handheld. 

Can tigers eat berries? For about a year 
now, BlackBerry devices have been able to 
sync with OS X through a special arrange¬ 
ment between PocketMac and RIM, the 
company that makes the BlackBerry. 
PocketMac for BlackBerry works as an iSync 
plug-in and allows you to sync your 
BlackBerry to iCal, Address Book or 
Entourage. If you’re a BlackBerry user, you’ll 
be very happy to know that PocketMac for 
BlackBerry is free. That’s because RIM’s 
paid the license fee for you. 
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The Missing 
Sync 

Mac users often boast that the software 
they have exceeds the capability of the 
Windows equivalents. The Missing 
Sync, by Mark | Space, is no exception. 
Taking the same functions as 
Microsoft’s ActiveSync, the recently 
released Version 3.0 of Missing Sync 
adds iTunes and iPhoto synchronisa¬ 
tion as well as iCal, Address Book and 
Entourage. 

At $US39.95, The Missing Sync 3.0 is 
a must-have application for Windows 
Mobile users wanting to connect to 
their Mac. 
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Shop around. 

This guide quotes the recommended retail prices for each device but AMW recom¬ 
mends some thorough shopping around. Street prices are usually significantly below 
the RRP. For example, the iPaq rw6828 has a sticker price of $999. The street price is 
closer to $750 after a $100 rebate. 



i-mate JasJam/Dopod 838Pro. There’s 
a lot to like about the Jasjar/ 838Pro. It’s 
got a full QWERTY keyboard, WiFi, 
Bluetooth, 3G mobile communications 
and two-megapixel camera, and it fits in 
a pocket with ease. The 56MB of usable 
memory can be easily expanded with a 
MicroSD card. 

The i-mate JasJam retails for $1299 
through Telstra and the Dopod 838Pro 
sells for $959 through Three. The main 
difference between the two versions is 
bundled software. 



HP iPaq rw6828. Dubbed a multi- 
media messenger, the rw6828 has a 
tinted plastic flip-cover to protect the 
2.7-inch display that allows the screen 
to be read while it’s down. Rather than 
relying on Microsoft’s Media Player, the 
rw6828 includes the superior 
PocketTunes with support for a huge 
variety of audio file formats. 

With Bluetooth, WiFi and tri-band 
GSM/GPRS/EDGE, the rw6828 can keep 
you connected just about anywhere 
although the lack of 3G capability might 
be a problem for some. 

The rw6828 retails for $999. 



Small, sleek and black, 
02’s Atom Exec is a very slick-looking 
piece of kit with performance 
to match. Running Windows 
Mobile 5 on its 2.7-inch screen, it 
lacks an integrated keyboard so you’ll 
often be diving for the stylus or putting 
fingerprints on the screen. 

WiFi, Bluetooth and tri-band 
GSM/GPRS/EDGE cover connectivity 
and multimedia is handled by Windows 
Media Player, an FM radio and two- 
megapixel camera. With 100MB of 
usable memory and a MiniSD slot, you 
get a fair bit for your $1229. 



Dopod 595. The first thing that strikes 
you about the Dopod 595 is its 2.2-inch, 
240x320 screen. Running Windows 
Mobile 5, there’s support for the 
common MS Office apps, a web 
browser, e-mail client and MSN 
Messenger but you will need to budget 
for The Missing Sync in order to sync 
with your Mac. 

Connectivity is via 3G and Bluetooth, 
so you can use the Dopod 595 as a 
wireless modem with your Mac. 

The Dopod 595 retails for $988. 



i-mate Smartflip. The Smartflip borrows 
heavily from the uberpopular Motorola 
RAZR with its thin profile and laser 
etched keypad. The Smartflip doesn’t 
have a touchscreen, but it’s easy to use. 
The 2.2-inch screen’s big enough for 
viewing PIM data and messages. The 
45MB of memory is enough for docu¬ 
ments, images and other data but you’ll 
want to supplement this with a MicroSD 
card if you plan to use the Smartflip as 
an MP3 player. 

The i-mate Smartflip retails for $999. 
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Mio A701 . Mio’s made a name for itself 
in the GPS market. However, throughout 
Asia, it’s equally well known for smart¬ 
phones. The Mio A701 represents a 
marriage of those two device classes. 

The A701 takes a tri-band mobile 
phone, WiFi, Bluetooth and a GPS 
receiver, and puts them together in a 
compact unit that looks distinctive. The 
A701 represents good value at $1299 
considering it includes a GPS with full 
set of Australian maps as well as a PDA 
and mobile phone. 



BlackBerry 8707v. With connectivity to 
GSM and 3G networks, and 
BlackBerry’s push e-mail infrastructure, 
the 8707v lets you securely keep in 
touch anywhere and anytime. 

The 320x240 screen is large enough 
to easily read e-mail and office docu¬ 
ments. Although it’s not a touchscreen, 
the position of the jog-dial and buttons 
makes it easy to use the device with one 
hand. There’s Bluetooth for connecting 
to a hands-free and wireless syncing. 

The BlackBerry 8707v is sold exclu¬ 
sively through Vodafone for $799. 



Nokia E61. The Nokia E61, at first glance, 
resembles a BlackBerry handheld. With a 
full QWERTY keyboard, 320x240 screen, 
WiFi, Bluetooth and 3G communications, 
the E61 would satisfy most mobile profes¬ 
sionals. The huge screen is great for 
viewing Office documents and web pages. 

Running Symbian 9.1, the user interface 
is very similar to the N73. Mac connectivity 
is possible but you'll need to spend some 
extra money on Nova Media’s iSync scripts. 

With a retail price of $650 the E61 offers 
great value. 



Nokia N73. Running Symbian S60/S3, 
the Nokia N73 is a sensational mobile 
phone. It can sync your appointments, 
give you 3G connectivity to the web, be 
used a Bluetooth modem with your Mac 
and take excellent photos. 

One of the features that really stands out 
is integration of the camera software with 
the popular online image storage service 
Flickr. If you’ve got a Flickr account, you 
can shoot a photo and upload it instantly. 

This is a great phone for $750. 
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Treo 680. It’s been a while since Palm 
released a new device so we’ve 
sweated on the Treo 680 GSM with 
bated breath. Let me say this: there’s 
nothing wrong with the 680 — except 
that it seems to be little more than an 
incremental update to the Treo 650 that 
defined the smartphone market. With a 
quad-band GSM phone and Bluetooth 
it’s OK, but there’s no WiFi and the 
camera’s only VGA. 

The Treo 680 retails for $799. 



The newest BlackBerry is like no other 
before it. Smaller, sleeker and nicer in the hand, it also features 
a glowing trackball (the “pearl” of the title) for navigation. Plus 
it’s the first BlackBerry with a built-in camera (albeit 1.5 
megapixels). This Quad-band phone supporting GSM, GPRS 
and EDGE networks also supports a wide range of media 
formats for music and video. It’s also the first BlackBerry with an 
expandable storage slot to hold it all. 

Optus, Telstra and Vodafone have all said they’ll carry the 
Pearl, but pricing was not available at press time. 
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By Seamus Byrne 

Hot Links 

www.elgato.com 

EyeTV 

www.icetv.com.au 

EPG 

EyeTV meets ICETV 


eyetv 

teOTT t/DVa-i I)fl. 






T HE EyeTV system has been delivering 
video integration for Macs for quite 
some time now. These products, from 
Elgato Systems, operate through smart¬ 
looking external boxes or the more recent 
USB key style device for taking it with you on 
the road. 

It is a great system, which for the most part 
has relied on users to work out their own 
scheduling. Now (as of the 2.3.2 software 
update) EyeTV can pull down programming 
data from IceTV, delivering an electronic 
program guide (EPG) that makes the experi¬ 
ence extremely simple and pushes the real 
sense of purpose for the system far beyond 
what you could expect from a typical set-top 
box arrangement. 

Easy management. Using a system like 
EyeTV makes very quick work of things that 
could take a long time on a set-top, if 
possible at all. 

You can organise channels and recordings 
into lists of favourites and playlists, with 
schedules automatically set to drop new 
recordings into your program playlists. 
Remote scheduling. This is magic. You’re on 
your way home and you realise you forgot to 
schedule a recording of Bert’s Family Feud 
(c’mon, you know you love it). Grab your 
mobile and browse the web to the IceTV 
remote scheduling site (the Personal 


Interactive Media Planner, or PIMP). From 
here, you can tell your EyeTV to add that 
show into the schedule. 

You do need to set up your EyeTV at 
home to check in with the service, but that 
is done with a simple check of a box. You 
can then decide how often it checks in and 
whether it should wake your computer from 
sleep if necessary. 

The first time you do this, you will truly feel 
like you are living in that always-connected 
future we keep hearing about. 

Editing. It is simple and effective. If you 
want the bells and whistles of a real editor, 
you can export to iMovie or an appropriate 
format for use in Final Cut. The tool 
provided is spot on for just cleaning up your 
TV recordings for storing for later use or 
outputting to a portable device. 

This is built for cutting the ends off a show 
you want to keep to get the start and finish at 
the right place. Or you can use multiple sets 
of markers to go through a program, mark up 
the ad breaks, and choose the Compact 
option to have these clips removed. 

In my testing there did seem to be some 
troubles with audio getting jumpy around the 
edges of the clipped areas, which would be 
the case if the software wasn’t recoding the 
MPEG stream very effectively after an edit. It 
takes a moment for things to get back on 


track, so for this kind of quick clean up you 
will want to leave a little room before the end 
of the ad break. Not perfect, but if you want 
perfection, send it out to a real edit package. 
Direct to iPod. When you view your record¬ 
ings in the EyeTV interface, right there in the 
main menu panel is an iPod button. Select a 
clip, hit the button, and it instantly starts an 
export process to suit your 5G iPod. In a 
schedule, you can also choose to output for 
iPod automatically, so it can all be done 
without your intervention. In Preferences, you 
choose whether iPod export uses MPEG-4 or 
H.264 settings. 

IceTV. The IceTV system requires a subscrip¬ 
tion, though the EyeTV kit comes with a three- 
month trial included. After this period, IceTV 
will cost you $13 per month or $146 per year. 
Subscriptions give you a 7-day guide in 
EyeTV, in a Dashboard widget, and through 
the PIMP service. A free 1-day guide is avail¬ 
able through the widget and PIMP 

To pick at the major hardware fault, the 
included antenna is very simple and results in 
pretty poor performance, particularly consid¬ 
ering the nature of digital reception giving you 
everything or nothing. 

There are a number of EyeTV kits on the 
market. The unit we tested was the EyeTV for 
DTT Stick, which has an RRP of $249. EyeTV 
2 requires OS X 10.4 to run. ^ 



EyeTV exports 

Apart from a standard output to MPEG 
for viewing in QuickTime, EyeTV has 
an impressive list of output formats to 
choose from. 

Specific destinations: E-mail, web, 
iMovie, iMovie HD, iDVD, DVD Studio 
Pro, Toast, PSP, 5G iPod, iTunes. 

Other QuickTime formats: DV, DV 
16:9, HDV 720p, HDV 1080i, MPEG-4, 
H.264, 3G, DivX AVI, Windows Media, 
AAC Audio, Apple Lossless Audio 
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Hot Links 

www.myvu.com 

Personal Media Viewer 

MyVu 



© 


Hot Links 


www.apple.com/itv 

They don’t comment on unannounced prod¬ 
ucts, but maybe by the time you read this 
this page will have something 


D ID you ever have a strange attraction 
to those Oakley Thump MP3 
sunglasses? Or did you ever secretly 
wish you could get about town looking like 
Geordi La Forge from Star Trek: Next 
Generation? A tick in either camp may mean 
these are the video goggles you have been 
waiting for. 

The myvu personal media viewer comes in 
two flavours — Made for iPod edition or 
Universal edition. The iPod edition cleverly 
includes a battery life extender for up to six 
hours of video watching, while also acting as 
a hard protective case for your iPod. The 
myvu travel case is also made to house your 
iPod safely too, so this can make for a 
complete solution for taking your video kit 
everywhere you go. 

Contrary to how it looks, this is made so 
you can wear it on the move. The goggles 

© 

Hot Links 

www.irecord.com 

Like EyeTV, but not 

iRecord 

I T’S a bit different to the power packed 
EyeTV system, but iRecord is a super 
simple way to direct record video from an 
analogue source onto any digital storage 
device, and that includes iPod. 

It’s a pretty clever system, able to send the 
data direct to your iPod through a compati¬ 
bility with iTunes synchronisation. Plug in 
your iPod (or PSR or other USB storage 
media type), have a video or audio source 
plugged in, and hit the record button to start 
recording. When you are done, hit record 
again. Then you can view the video straight 
away through your iPod video menu. 

If you take out the video source, the 
iRecord enters audio-only mode. The docu- 


are actually designed by MicroOptical 
Corporation, a company with some pretty 
good ergonomic eyewear credentials, as 
opposed to the many rather pathetic efforts to 
produce similar video eyewear in the past. 
Even if you normally wear your own glasses, 
MicroOptical has a partnership with an 
ophthalmic correctional company for creating 
prescription-lensed modifications. You’ll need 
to contact MicroOptical to find out where you 
can get such an adjustment done on your kit. 

The earbuds are in the isolating in-ear style, 
which seems a popular style right now, and 
the adapter cable also incorporates a 
controller for easy operation. The video 
display itself is formatted to 320x240 and is 
sized to appear as the equivalent of a 27-inch 
screen at two meters distance. 

You can buy through the web site (see "Hot 
links”) for US$299.95. ^ 



mentation talks about recording a CD this 
way — why you would I don’t know. It says it 
will detect tracks and record them as sepa¬ 
rate files. My guess is that as this detection 
takes place over an analogue capture 
process, this would also apply to recording 
audio from vinyl or cassette, which a lot of 
people might find very useful. 

The iRecord uses H.264 encoding at 
320x240 at 768Kbps, with AAC audio at 
128Kbps. Audio only recordings are 
captured in MP3 at 192Kbps. It can run a 
record continuous session for a maximum of 
three hours, after which it will start a new file 
and keep going (though you will lose a few 
seconds in the transition). It will also auto¬ 


© 

Hot Links 

www.apple.com/itv 

They don’t comment on unannounced prod¬ 
ucts, but maybe by the time you read this 
this page will have something 

Apple “iTV” 

A LL this talk of EyeTV and 

iRecord falls under the shadow 
of Apple’s iTV. Unlike its usual 
tight-lipped approach to releases, the 
teasing of the iTV concept was definitely 
a play to prevent anyone else stealing 
thunder on the concept before Apple 
hits its launch window. 

What is the concept? A networked set¬ 
top box with HD output capability is about 
the extent of the assumptions we can 
make. This doesn’t necessarily detract 
from the hardware discussed this month, 
certainly not with regard to the portable 
EyeTV for DTT stick if you are a MacBook 
or MacBook Pro user. But the sense this 
iTV will have a few tricks up its sleeve 
always makes it hard to commit to some¬ 
thing else before we get the full scoop. 

Before you get your hopes up, iTV may 
also be heavily tied in with the TV and 
movie content only available through the 
American iTunes Store — which won't be 
coming here anytime soon. It could be the 
same for the iTV. 

Whatever the case, expect to hear more 
at San Francisco Macworld Expo. ^ 


matically stop recording if your storage 
device is full. 

It may not be all-singing, all-dancing, 
high-definition, but anyone who has 
messed around with analogue to digital 
conversion knows it can take a few steps to 
get it done. To get this kind of one-step 
process for doing things like grabbing 
some TV for later viewing on your computer 
or on your iPod adds a level of conve¬ 
nience that can make it comfortable to do 
this kind of thing every day. 

Purchase iRecord online (see “Hot links”) 
for $US199.99, which includes S-Video and 
RCA audio/video cables so you are ready 
to go. ^ 
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By Barrie Smith 


Hot Links 

Panasonic.com.au/products/category.cfm?categorylD=35 

Of course you could always buy a camera with electronic image 
stabilisation — but that’s cheating. 


Tip: Steady as she goes 



S haky shots are a bugbear for many 
people; even pros are reluctant to 
shoot handheld. 

There are a few factors involved in blurred 
photos caused by movement. The main 
problem of course is handshake. This is 
easy to fix if you accept that a handheld 
camera should and must be locked down: 
place it on a support or a friend's shoulder. 
And try not to shoot while you're walking or 
in a moving vehicle! 

A shutter speed that is too slow is 
another cause of soft, blurred action 
photos; most cameras display the shutter 
speed that you've selected or the camera's 


auto system has decided upon. Anything 
slower than 1 /50th of a second is danger 
territory and the further you zoom out the 
higher the shutter speed you need; a lens 
zoomed out to a 35 SLR equivalent of 400 
mm needs a shutter speed of at least 
1/400th a second. 

If the camera's settings and the level of 
prevailing light prevents you from getting 
close to these recommended shutter 
speeds, wind up the image sensor's ISO 
setting so you can select a fast shutter 
speed. Even though an ISO figure of 400 
may create a little image noise in the final 
shot, it's a better option than a blurry photo. 


If you're faced with shooting movement — a 
fast car, an athlete — keep the camera 
steady and choose a short shutter speed, the 
shorter the better. If the subject is moving 
across the camera's field, pan the camera in 
the same direction while you fire the shutter. 

Of course, at the end of the day, there is one 
simple, elegant solution to shaky pictures: buy 
a camera with an image stabiliser! And shoot 
within its recommended steadiness limits. 

Then again, sometimes you want blur. For 
artistic reasons. If you can control the 
camera and subject movement there are 
infinite picture-making opportunities just 
waiting for you. ^ 



Full-featured Lumix 


F IXED lens, SLR-style digital 

cameras like this give the inter¬ 
changeable lens models consider¬ 
able curry when competing for the 
consumer dollar. The specs of cameras 
like the Panasonic Lumix DMC-FZ50 are, 
like the delectable Indian cuisine, 
mouth-watering. 

How does a Leica 12x optical zoom with 
a 35 SLR equivalent range of 35-420mm 
appeal? The lens is stabilised with 
Panasonics 1 well-accepted, twin mode 
MEGA Optical Image Stabiliser (OIS) 
system. Take my word for it: it works! 

The 10.1 million pixels packed into the 
camera's CCD promise a 41x31 cm print 
from the camera's maximum image size of 
3648x2736 pixels. 

Movie capture is similarly well provided 
for: 640x480 pixel video can be shot at 
30fps — or wide screen 848x480 pixels 
for the 16:9 fans. 

In many ways the camera emulates the 
pricier interchangeable lens SLRs: there's 
an SLR-style LCD viewfinder in the top 
turret plus a smallish, flip-out 5.1cm LCD 


screen around the back. Unlike 
most genuine digital SLRs, 
you can enjoy a live view of 
the shot in either finder imme¬ 
diately before/during and after 
you take it. 

In exposure choices you get 
the lot: full auto, Program AE, 
shutter or aperture priority and 
manual. Plus there are 17 scene 
mode presets to take care of snow or 
beach shots. 

Scene modes? Yes, all 17 of them can 
handle beach and snow scenes, portraits, 
shots from a plane and more. 

The camera's sensitivity runs from ISO 100 
to 1600, with a speed bump up to ISO 3200 
if you really, really need it! The 3200 speed 
cannot be used on the full-sized image. 

Auto focus choices are generous: 1-point, 
3-point or 9-point assessment is selectable 
at a high shooting speed; there is 1-point 
focusing at normal speed — and you can 
determine sharp focus in a central spot area. 
In the single point modes, the AF area is 
selectable from any of nine focusing areas. 


Like inter¬ 
changeable lens 
dSLRs the camera is a 
trifle on the bulky side, weighing in at 700 
grams, with battery and memory card 
loaded — but at least you don't have to tote 
a swag of lenses to emulate the FZ50's 
exotic piece of 12x glassware. 

This Lumix will set you back $ 1099 
from Panasonic (see “Hot links”). ^ 


® 

Hot Links 

panasonic.co.jp/pavc/global/lumix. 

Panasonic Australia 
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Hot Links 

www.olympus.com.au 

Olympus Australia 

The might of Olympus 


A S arguably the most ideal camera 
on the Australian market for some 
rough picture taking — I'm talking 
rough conditions, not rough pictures — 
wrap your mind around this one. 

Water-proofed down to five metres, shock- 
proofed to 1.5 metres and resistant to sand 
and dust damage, the Olympus Tough p 
725SW has electronics cleverly isolated in a 
special suspension system to give it immu¬ 
nity from shocks. 

If you're snorkelling, a Backlight Booster 
Button rapidly boosts the LCD illumination, 
making underwater framing much easier. 
When coming out of the water, a special 
drip resistant coating encourages water 
droplets to slide off the lens. 

The slim bodied camera has 7.1 million 
pixels on the CCD and a 3x optical zoom. 
The lens is digitally stabilised and uses a 
folded optical path, so it always remains 



within the body. I 
would have preferred 
an optical steady 

system, as in other Olympus models, but 
you pays your money ... 

The maximum image size captured by the 
CCD is 3072x2304 pixels, delivering a final 
print 35x26cm in size (at 225dpi). Full frame 
640x480 pixel movies can also be shot, but at 
a tardy 15fps. 

Because of its go-anywhere potential the 
camera's exposure preset options are limited, 
so while you battle with the surf, sand or snow 
you need only select full Auto or Program AE 
metering. There is a large list of scene modes 
that will virtually guarantee success in trying 
situations: like fireworks, night portraits, 
underwater shooting and a number of others. 

Olympus always pays attention to the 
macro multitude and this camera is no excep¬ 
tion: super macro allows photography down 


to 7cm — but the 
zoom is disabled. 

The options in setting the white balance 
are unusually wide: choose from 
auto/sunny/cloudy conditions or indoor tung¬ 
sten light plus three flavours of fluorescent. 

In presetting the ISO sensitivity, the range 
is also extensive: from ISO 80 to 1600. If you 
should choose the Candle Light or Available 
Light Portrait scene modes, the camera 
automatically raises the ISO sensitivity. You 
may dislike the noise that is inherent in such 
pictures — but at least you get the shot! 

To catch that moment in fast action, many 
will appreciate the rapid burst rate of 3.7fps, 
allowing you to shoot a run of 12 frames. 

Note: there is no memory card (xD- 
Picture Card) supplied with the camera. It 
retails at $599, and for more information 
you can check out Olympus’s web site 
(see “Hot links”). 


Image tricks 


With this you can apply different effects 
to photographic images or generate orig¬ 
inal, designy images. A set of Core 
Image filters is used as the main tool. 

Image Tricks filters could serve as 
simple, quick ways to optimise digital 
camera pictures, correcting exposure 


errors, adjusting brightness, contrast etc. It 
also has one of the best converters I've 
seen to sepia tone an image. 

Its effects generator does things you 
rarely see in most commercial software 
and crosses over into the territory that 
MacPaint (remember?) used to own; take 
your pick from 
colour bars, 
spinning squares, 
spheres and 
so on. 

Image Tricks 
was initially devel¬ 
oped as freeware. 
The pro version 
gives extended 
control over eight 
additional image 
generators: 
brushes, spinning 
polygons, atoms, 


spiral, divide lines, plasma, star dust, 
rags; and five image filters: shaded 
materials, net distortion, rectangular 
splash, transparent colour, page curl. 

Image Tricks opens PDF, EPS, TIFF, 
PNG, GIF and JPEG files — but not RAW 
images. Output can be saved in JPEG, 
GIF, PNG, PDF. 

It's a little on the sluggish slide but, for 
image editing and graphics creation, it's 
more fun than a barrel of monkeys. 

Freeware or Pro version $US14.95. Mac 
OSX 10.4 +. ^ 


© 

Hot Links 

belightsoft.com/products/imagetricks 

/overview.php 

Image Tricks 
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By David Holloway 


Hot Links 

www.howardjones.com/ 

Howard Jones 

www.ableton.com 

Ableton software 

www.jazzmutant.com/ 

Lemur touch pad 

web.mac.com/nursers 

Listen to the full interview 

Pro File: Howard Jones 


H OWARD Jones is a pioneer of elec¬ 
tronic pop. For starters, he helped 
make the synthesiser sexy. His 
songs are memorable, their pop face 
belying a complexity not always seen at the 
time. Not that the pop genre really defines 
Howard Jones — in the past year he’s 
released an electronic/dance album and an 
album of piano solos, and he’s also music 
director of a Buddhist choir. A tour of 
Australia is scheduled for March 2007 with 
all the details on Jones’ web site (see “Hot 
links”). AMW caught up with Jones to 
discuss all things music and Mac. 

AMW : When were you last scheduled to 
tour in Australia? 

Jones: Blimey, I think its been over 20 years. 

I think it was 1985. 

AMW : So what’s the impetus for you 
coming out in 2007? 

Jones: I constantly get fans from Australia 
pleading for us to go. I really want to play 
gigs wherever I can. The reality is it’s waiting 
for a promoter to offer and put it together, 
which has happened now. So we’re off! 

AMW: The Australian tour is an acoustic 
one, but what is the rig you use when 
doing the full electronic show? 

Jones: My aim is always to make electronic 
music as spontaneous and free as possible, 
so you’re not running backing tracks and not 
running to a pre-set timetable for the song. 
My favourite thing is to have complete 
freedom on stage. If you want to do the 
chorus twice or the verse twice, you can. So 
that was the prime objective of this rig. It’s 
based around Ableton software in the 
MacBook Pro. I can trigger loops and 
sequences in Ableton and I use a piece of 
gear called a Lemur — it’s a multi-touch 
screen. If you want to play ten fingers on it, 


it’ll work. I can have a virtual keyboard on 
this pad or I can have buttons that trigger 
loops in Ableton at anytime. I’m playing the 
bass by hand and all the keyboard parts 
are being played. I’ve got a guitarist, 

Robin, who’s got all his pedals and stuff 
like that, an electronic drummer who’s 
playing a stand-up electronic kit and that’s 
all triggering pads. Everything is mixed 
through Ableton — it’s being actually 
mixed live on the stage and goes out as a 
stereo [mix] to the PA. 

AMW: What was your first Mac? 

Jones: It was a Mac II, the first colour Mac. It 
was 1987 — I was running Vision software 
then and I toured the whole world with that 
Mac. It never went wrong [laughs]. My 
keyboard roadie used to take it to bed with 
him — he wouldn’t let it travel with the gear. 
He used to take it to his bunk on the bus 
every night so it got really good treatment. I 
must say it never went wrong — I think we 
were almost 18 months on the road and it 
never went down, it was great. 

AMW: What made you choose to go with 
Macs at that time? 

Jones: I was the first one out of all my music 
buddy mates to have the colour Mac II. As 
soon as I started using it, it was obvious it 
was the most logical interface to work with 
and I could understand it straight away. 
Coming from using hardware sequencers 
and drum machines, it just seemed like a 
very logical way of doing things so that was 
it then. I never looked back. God knows how 
many Macs I’ve used since then [laughs]. 

AMW: When you’re recording an album 
what software do you use? 

Jones: In the studio I use Logic Pro and I’ve 
been using that for a lot of years now, a 
decade now and I’m very, very happy with it. 



I use PowerCore cards inside the computer 
to have the extra processing power and for 
plugins and stuff. I’m really, really happy with 
Logic, it just gives you access to everything. 
It’s wonderful. 

AMW: And are you running on a G5? 

Jones: Yes I’m running that on a G5. 

AMW: And you said you had a 
MacBook Pro? 

Jones: That’s right. There’s actually three 
Macs in the show. One is the Intel Core Duo 
MacBook Pro running Ableton and mixing 
the whole show basically and it doesn’t even 
get above 40 percent — you’re mixing all the 
audio, it’s very impressive. Then I use my 
old PowerBook to interface with the Lemur 
controller and the PowerBook sends out the 
MIDI to trigger the loops. And then my 
guitarist uses a PowerBook to sort out his 
guitar patches and stuff. 

AMW: Have you ever played around with 
GarageBand? 

Jones: I have, I’ve mucked around and done 
a few ideas for songs. I think it’s a great 
thing it’s so accessible and quick you can 
use it as kind of a notepad to jot down ideas 
and get things going. It makes it accessible 
for people to play with music — that’s 
always been an important thing for me to try 
and help that to happen. 
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PITSTOP PRO Special Price $895 

Key Features 

Text 

• Add/edit text in PDF documents 

• Automatic font embedding 

• Change overprint settings 
Objects 

• Move, rotate, scale or shear objects 

• Change the colour of line-art 

• View the prepress settings and/or change 
the overprint settings 


Images 

• Resample images 

• Modify the colour space of images 

• Change, remove the OPI information 
Colour 

• Includes Pan tone ® Colour library 

• Modify the color space of all objects 

• Add, modify, or remove spot colours 

• Colour management support 


The 
Mos* 
Powerful 
Wav To 
Modify & 
Create l-'onisi 




A 


FONTOGRAPHER....J649.00 

Easily expand existing fonts to include fractions, symbols, foreigr 
characters, and logos in Type 1, Type 3, and TrueType fonts, or 

create an entire typeface from scratch. 

Fonts created with Fontographer can be used in an) 
program with a font menu. 

For reseller pricing, please contact Trish 02 9548 3231 


Recent Popular Upgrades and Crossgrades 


Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 


Acrobat® Professional 
Acrobat® Standard 
Audition 

After Effects® Pro 
After Effects® Standard 
Creative Suite 2 St from 
Creative Suite 2 St from 
Creative Suite 2 Pr from 
Creative Suite 2 Pr from 
Dimension 
Framemaker - UNIX 
Framemaker - Windows 


$253 
$154 
$165 
P.O.A 
P.O.A 
PS $899 
CS1 $599 
PS $1219 
CS1 $899 
$149 
$495 
Only$385 


Adobe® GoLive® $307 

Adobe® Illustrator® CS $307 

Adobe® Indesign® CS $307 

Adobe® Pagemaker OS9 Mac/Win $ 1 65 

Adobe® Premier $349 

Adobe® Pagemaker Indesign Edition $649 

Adobe® Photoshop® CS $307 

Adobe® Streamline $165 

Adobe® Type Manager Del OS9 Mac $ 1 1 9 

QuarkXPress® v3 to v7 $569 

QuarkXPress® v4 to v7 $569 

QuarkXPress® v5 to v7 $569 


Cleaner $365 

Delta Graph $440 

DiskWarrior $ 88 

Filemaker® Pro 8 $286 

Filemaker® Pro 8 Advanced $499 

Intellihance Pro $199 

Macromedia® ColdFusion P.O.A 

Macromedia® Contribute $132 

Macromedia® Director (from 8.5+) $599 

Macromedia® Dreamweaver® 8 $299 

Macromedia® Flash Pro 8 $479 

Macromedia® Freehand® Xgrade $275 


Macromedia® Freehand®vl 1 from 9 $245 
Macromedia® Freehand®vl 1 from 10$ 176 
Macromedia® Studio 8 P.O.£ 

Masterjuggler Pro $ 85 

Microsoft® Office 2004 Standard $395 
Microsoft® Office 2004 Pro $595 

Portfolio $ 1 95 

Pitstop Pro $295 

QX Tools Pro $195 

Stuffit Deluxe $ 55 

Suitcase Fusion $ 88 

TechTool Pro XGrade $ 95 

TechTool Pro $ 1 1C 


Favourite Upgrades 
And Crossgrades at 



Australia Wide Shipping 

PO Box 289, Sutherland 1499 
Ph: 02 9548 3231 Fax: 02 9548 3901 
www.nextformac.com.au 

sales@nextformaccom.au 
Celebrating 22 years in 2006! 


i ithnri cpH \a|i ■ 


For your full expanded price list in PDF, visit our site at www.nextformac.com.au — Remember, if what you are looking for isn't listed, it doesn't mean we can't get it for you! 
Our web site is constantly undergoing changes, so be sure you keep checking back for all of your latest software pricing and web specials. 

All prices subject to change without notice - E&OE 


Reseller 
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Martin Levins. 


Hot Links 


Do uWeb? 

P ERHAPS you YouTube, or MySpace, or Bebo, or... I want to 
follow up on the iWeb explorative beginnings made in this 
column in April and May of last year. Basically, like the Labor 
Party advertising on the seventies, It’s Time. Time for universal 
educational web publishing — the new printing — supplanting the 
reams of flattened trees submitted for marking. 

Up until now, it’s been too hard, with a heap of “solutions” which 
weren’t: Dreamweaver, Netscape Composer, Word pages saved as 
html (ugh). iWeb changes this with ten minutes’ instruction being 
enough for anyone to get a web site up and 
running. However, even with the simplicity of 
iWeb, giving access to a public web site can be 
daunting: how can I stop kids publishing silly, 
damaging or inappropriate things? 

Here’s the good oil: make it open — encourage 
it. Promote it as a professional presence where 
work is showcased for peers, teachers and 
parents. To do this, you’ll need access to the soft¬ 
ware, a freed-up network that allows student 
access for publishing, and a school culture that 
will be open to this opportunity. 

During a recent visit to a UK school, I was 
taken aback by its network policies. No services 
were allowed other than the web and most web sites were blocked. 
Visiting teachers gave up the offered free wireless access and went 
to an internet cafe in town. “We want to protect our students” was 
the reason offered — the students were certainly protected from 
using network services! 

Sure there are sites that we should block — the ones with words 
only usually heard in the playground and at football matches — but 
schools that block social networking sites such as MySpace or Bebo 
have a touch of the Pontius Pilates about their policies. 

Blocking these won’t stop student use — more importantly, the 
practice blocks a great learning opportunity. In the same way as 
schools provide advice and courses regarding drugs and alcohol, 
driving, smoking and sexual behaviour, I feel it incumbent on schools 
that they deal with electronic social networking as well. We need 
intelligent consumers of these products, not least because Mr 
Murdoch has recently bought MySpace. 

I’m not proposing a new course, just some caring and sharing. 
Make parents and teachers aware of such sites and make kids 
aware that others know of their pursuits. Last year, one of my Year 
8 students incredulously asked me “do you know about MySpace?” 
He and his peers believed that adults were not privy to his elec¬ 
tronic world. 


newali. apple. com/ali_sites/ali/exhibits/ 1000156 / 

A treatise on electronic portfolios by Dr Helen Barrett 
www.lindsayonline.net/Portfolio/pfresources.htm 

Probably every portfolio reference known to personkind. Most references are 
dated and show an initial flurry of enthusiasm, before everyone realised how 
hard it was (you’ll get lots of 404 “not found” errors). 


And it’s a weird and confronting world when first encountered. 
Google a student’s name with either Bebo or MySpace, take a deep 
breath and click. 

Of course, you’ll find adolescent prattle, usually liberally laced with 
what may be termed the reproductive adjective, but look deeper to 
see a wide collection of friends, shared experiences and the projec¬ 
tion of the beginnings of an identity. 

I think we have a duty of care to instruct kids in sensible and respon¬ 
sible internet usage. We need them to see that they are constructing 
their own public image now, and in the future. 
Wayback machines, and irresponsible mates who 
may have password access to restricted sites and 
can easily copy data to other — public — loca¬ 
tions, mean that data is rarely lost. To paraphrase: 
"what happens on the web stays on the web”. 

Nitty gritty. Let’s draw a distinction between 
a professional presence and a social networking 
presence. In our privileged Mac world, it’s iWeb 
that will deliver the professionalism. 

If we’re aiming to document student progress, 
then iWeb will need to be able to cope with several 
subjects and years of data. Hence the single site 
(default) option won’t work for long as the navigation panel at the top 
of the page will get very crowded very quickly. 

The obvious answer is to create separate sites; one for each 
subject, but consider. Ideally, you want teachers, peers and parents 
to be able to access the sites easily, but do you check Science work 
as ~userlD/Science07, ~userlD/Sc2007 or, indeed, -userlD/siense? 

So, set up a “Domain.sites” template. This file is usually stored in 
the users Library in Application Support, in the iWeb folder (yeah, I 
know, hopefully this will be fixed in Leopard). You can move this file 
out of its default location to a shared location later for students to copy. 

The initial “Welcome” page that will be loaded by default should 
have links created to the sites within, and users will need to be taught 
how to create new links and delete others. They’ll also need a 
“home” button to return from other sites in their “space”. 

When you’re done, right-click the file (control-click for single button 
mice) and archive as a zip file to stop kids opening on the server 
and precluding others’ access. They can then copy this zip file to 
their own machine or network home. 

Professional, easy, electronic portfolios. ^ 

As an educator, Martin Levins likes empowering people to create 
using computing technologies. 
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By Dan Dickinson, Dan Frakes, and Rob Griffiths 


Hot Links 

www.petermaurer.de/butler 

www.obdev.at/products/launchbar/index.html 

quicksilver.blacktree.com/ 

Get your launchers right here 


Launch your productivity 

Take control of launchers 


M AC OS X gives you many ways to open applications. You can click on their 
icons in the Dock, sidebar, or toolbar; double-click on their icons in the 
Finder; or use Spotlight to find and launch them. All of these methods have 
one thing in common: they’re slow. If you need speed - or more options - you need 
a launcher. 


These add-on programs let you jump to the 
right application or file with just a few 
keystrokes, and they pack a wide variety of 
other time-saving shortcuts. Which launcher 
you use is a matter of personal preference. 
All of them let you open an item quickly by 
pressing a keyboard shortcut, typing the 
first few letters of the desired item’s name, 
and then pressing return. You might find 
their other features indispensable or 
confusing, depending on how you work. 

Here, three writers discuss some of the 
coolest things you can do with Peter 
Maurer’s free Butler, Objective 
Development’s $US20 LaunchBar, and 
Blacktree’s free Quicksilver. 

Full-featured Butler. When one 
application can replace several, and do 
even more than they could, it’s a winner in 
my book. Here are some tasks at which 
Butler excels: 


Speed up Spotlight searches. Don’t you 
hate how Spotlight starts searching before 
you’ve even completed your search term? 
Use Butler to send your completed query to 
Spotlight. Just add a new Spotlight Search 
Smart Item to Butler’s configuration and 
assign a hot key to it. Press that hot key, enter 
your Spotlight search term, and press return 
when you’re ready for Spotlight to search. 

You can even toggle between searching file 
contents and file names by pressing the up 
or down arrow before you press return. 
Search the web. Butler’s web search tool 
lets you start searches without first loading 
the parent site in your browser. Add as 
many Web Search Smart Items to Butler’s 
configuration as you need, and assign 
them hot keys. I use shift-option-control as 
the key combination for my web searches. 

If I press those keys along with W, I get a 
Wikipedia search box, or I can use G for a 
Google search and so on. 

Fishing for 
widgets. Use Butler 
to launch any 
Dashboard widget 
directly from the 
keyboard —just 
press control- 
spacebar, type a few 
letters of the 
widget’s name, and 
press return. 


Launch Dashboard widgets. In the 

General section of Butler’s preferences, 
add two new folders for Butler to search for 
applications: /Library/Widgets and your 
user folder/Library/Widgets. Now you can 
open a Dashboard widget just by pressing 
control-spacebar and entering a few letters 
of the widget’s name (see the screenshot 
“Fishing for widgets”). 

Control iTunes. Using Butler’s iTunes 
Smart Items, you can start, stop, skip 
forward or backward, and even rate songs 
— all without ever activating iTunes. You 
can do this via the Butler entry in the menu 
bar, or (my preference) use hot keys that 
you define. The shortcuts work in any appli¬ 
cation, so I don’t have to go hunting for 
iTunes’ window or use iTunes’ Dock icon to 
access these functions. — RG 

Streamlined LaunchBar. i like 

LaunchBar because it’s fast, it’s easy to 
use, and it isn’t cluttered with obscure 
features. Here are some of my favourite 
ways to use it: 

Hop to documents and data. Sure, 
launchers let you find and launch applica¬ 
tions, but what about specific files and 
data? After you’ve used LaunchBar to find 
an application, press the right-arrow key. If 
you’re in a document-based application, 
such as TextEdit, you’ll get a list of recent 
documents. 

LaunchBar can access additional 
options in some applications. For example, 


an 


Best match I 


Weather C? 


Applications RapidWeaver 

IB WebAlbum 2.2.1 engl 

WebAlbumChecker 0.2 engl. 

More.. 

Preference panes (*'J Software Update 

Web sites 0 Weather Underground 
Weather.com 
0 AccuWeather 

More 


j*Z_ 


URL 0 http://www.wea.com/ 

_File /Library/Widgets/Weather.wdgt » Open 
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81 items ► 


rtM 

Strategic_Plan.pdf 

-/Desktop/Strategic.Plan.pdf 


EM 


3 actions ► 

v*.' A/ 

Email To... (Compose) 


SCHOLL 


4 items ► 


JL Scholle McFarland 

Strategic_Plan.pdf (Ema<l To... (Compose)) Scholie f Execute ^ 


Quick send. With 
Quicksilver, you can 
attach and send a file 
without taking your 
hands off the keyboard 
or opening your e-mail 
program. 


if you select iTunes with LaunchBar, 
pressing the right-arrow key lets you navi¬ 
gate your library — including playlists, 
albums, artists, and songs — and begin 
playback (see the screenshot “iTunes at 
your fingertips”). 

Make quick copies. Need to copy a file 
on your desktop to a folder nestled deep 
down in your hard drive? Activate 
LaunchBar and type the first few letters of 
the folder’s name; when the folder’s icon 
appears in LaunchBar, drag the file onto 
the icon. A menu lets you choose to move 
or copy the file to that folder, or to create 
an alias of it there. 

Cruise your contacts. If you keep all your 
contact information in OS X’s Address 
Book or Microsoft’s Entourage, typing the 
first few letters of a person’s name — or 
just his or her initials — will bring up the 
appropriate contact in LaunchBar. Once 
you’re there, press return to open the 
contact record, press shift-return to open a 
new e-mail message addressed to that 
person, or press the right-arrow key repeat¬ 
edly to move through the contact’s infor¬ 
mation. If you’re ready to dial, press the 
return key to view the phone number on 
screen in large type. 

Browse files and folders. Whenever 
LaunchBar displays a folder or volume, you 
can press the right-arrow key to see its 
contents and then use the arrow keys to 
navigate through them. 

Soup up Spotlight searching. Activate 
LaunchBar and press 3€-F to perform 
advanced Spotlight searches — no need 
for Spotlight’s awkward search syntax. For 
example, type ical tomorrow to tell Spotlight 
to find tomorrow's iCal events. 

Only the essentials. LaunchBar can do 


lots of cool things, but if you don’t want to 
do some of them, it’s easy to keep those 
features from getting in your way. Use 
LaunchBar’s configuration window to 
disable whatever you don’t need. — DF 

Customisable Quicksilver, i like 

Quicksilver because it’s more than a 
launcher. Its features allow you to do many 
different tasks efficiently, and its nearly 100 
plug-ins let you customise the program to 
fit the way you work. Flere are just a few 
great ways to use Quicksilver: 

Get trigger-happy. If tapping a hot key and 
typing the first few letters of a program’s 
name are too much work, Quicksilver gives 
you an additional option for quick 
launching. Use Quicksilver’s triggers to 
access a command — a keystroke, a click, 
or even a mouse gesture. So, for example, 

I could teach Quicksilver that when I draw a 
greater-than symbol with my mouse (>), I 
want to fire off the iTunes Next Track action. 

To create a trigger that opens your 
favourite web browser, you could select 
Quicksilver: Triggers and click on the plus- 
sign (+) button at the bottom of the 
window. In the menu that appears, choose 
HotKey. In the Item field, choose your 
favourite web browser. In the Action field, 
choose Open, and then click on Save. 


Double-click on the word None in the 
Trigger column to open a drawer full of 
options. Click on the Hot Key field and then 
press the shortcut you’d like to open the 
browser (I use FI). Close the window. Now 
press the new hot key, and your browser 
should open. 

Attach fast. Do you send a lot of attach¬ 
ments via e-mail? Don’t bother opening 
your e-mail program and going through the 
regular rigmarole. With Quicksilver, you can 
press the program’s shortcut, type a few 
letters of the file’s name to select it, press 
tab, type em to summon the Email To 
action, press tab, type a few letters to bring 
up the contact’s name, and then press 
return to send (see the screenshot “Quick 
send”). Done! 

To enable this feature, you must first go 
to Quicksilver: Preferences and select the 
Enable Advanced Features option. The 
program will relaunch. Reopen the 
Preferences and click on Actions in the left- 
hand column. Click on Email Addresses in 
the Type column. Then, in the Actions 
column, enable Email Item (Send Directly). 

If you don’t see any options when you 
click on Email Addresses, you need to 
install a plug-in. Choose Quicksilver: 
Plugins. You’ll see an Entourage 2004 
Module and an Apple Mail Module. Select 
the appropriate one, restart Quicksilver, 
and then follow the previous instructions. 
Plug into plug-ins. Want to upload your 
photos from iPhoto to Flickr? Do so 
directly with the Flickr Upload plug-in. 
Want to compress files on-the-fly? Try the 
File Compression Module. Need to 
upload files over FTP? The Transmit plug¬ 
in makes it a breeze. Use the Plugins 
menu to manage and install plug-ins that 
interest you. — DD ^ 

iTunes at your fingertips. LaunchBar lets 
you quickly browse your iTunes library — 
without opening iTunes. 


^ 01 Now Playing: What's My Scene — Hoodoo Gurus OO (Mi 


JJj Now Playing: What's My Scene — Hoodoo Gurus 


Best Of Lists — Items Grouped by Kind (742 items) ► 

Playlists Items Grouped by Kind (100 items) ► 

Artists — Items Grouped by Kind (3295 items) ► 

Albums — Items Grouped by Kind (1919 items) ► 

@ Songs — Items Grouped by Kind (9031 items) ► 

Qp Genres — Items Grouped by Kind (82 items) ► 

- Composers Items Grouped by Kind (574 items) ► 
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By Sean McNamara. 


Helpfolder 

We answer 
our readers' 
questions 

Each month STM 02 8338 0222 
gives a Sports backpack valued at 
$129.95 to the Australian 
Macworld reader who sends in the 
most intriguing Help folder query. 

You need to carry your laptop, 
documents, gym gear and other 
bits and pieces. Do you carry 
two bags? No, you get an STM 
sports backpack. There’s a 
large compartment for whatever 
you can cram in, space for your 
notes and exterior pockets for 
iPod, water bottle, newspaper 
etc. There’s even an exterior 
mesh pocket for your lunch. 

The ergonomically designed 
back system and shoulder 
straps take much of the strain 
off your shoulders. 

Like all STM bags, it doesn’t 
look like there’s a laptop inside 
the Sports backpack, keeping 
your precious notebook safe 
from preying eyes and 
wandering hands. 

Send your query to 
matthew.powell@niche.com.au 
for consideration in Help folder. 
Include your full mailing address 
to be eligible to win the Sports 
backpack. All queries and 
solutions are the sole property of 
Niche Media. * 


None Too Simple Conversion 




■ I love transferring my old VHS 
videos (old family home movies, 
etc.) through an ADVC-100 to 
iMovie and then exporting it to 
iDVD and burning it. 

However, I have a couple of 
old American Videos (B&W) 
which I would also like to turn 
into DVDs. I presume they are 
in NTSC format? No matter 
what I do, I can't get them to 
work on my computer. I use 
the same Sharp video player, 
they play perfectly on my TV, 
but when I plug it into my 
ADVC-100 and through 
FireWire into my computer (G5 
with Mac OS X vl 0.4.8, iMovie 
6.0.3), it constantly runs with 
horizontal lines. Will I be able 
to digitise them? 

Christopher Sharah 
Roselands, NSW 


The thing to remember is that 
even when your Sharp video 
player is playing them on your 
PAL TV, the signal that's coming 
out is still NTSC, just a 
somewhat converted version of 
it. If possible, see if you can set 
the VCR for playback on an 
NTSC TV rather than “NTSC 
playback on PAL’ (also known 
as “PAL 60”). There will probably 
be a menu item for doing this if 
there isn't an actual switch on 
the VCR. That will simply ensure 
that the signal coming from the 
VCR is “proper” NTSC. 

You'll also need to look on the 
underside of the ADVC-100 for 
a series of switches, the 
rightmost of which selects the 
video mode. This must be set to 
“OFF (NTSC)" for your NTSC 
tapes to work. The next one 
along is "NTSC setup level”, 
and you should experiment with 
both ON and OFF positions, 
since NTSC comes in several 
flavours and it’s impossible to 
know which this tape uses in 
advance. — M.JC.P 


Lost Classic apps 


■ Sean McNamara is a Sydney- 
based consultant trading as 
MacAssist. 


® 

Hot Unks 

docs.info.apple.com/article.html?artnum=303597 
mail.wamug.org.au:8100/Lists/gmug/Message/511 .html 

Problems with Boot Camp? 

www.commandsoft.com/software_stordirector.jsp 

www.subrosasoft.com/OSXSoftware/index.php?products_id=6 

www.coriolis-systems.com/iPartition.php 

Partition without wiping 



■ When I upgraded my eMac 
to Panther I lost many of the 
Classic apps that we had on 
the machine. I have tried re¬ 
installing them, but to no avail. 
I have a similar problem with 
the iMac where the Classic 
apps are available to me, but 
not to other users. The 
privileges all seem okay. 
James Fisher 
via internet 


I’m assuming you haven’t 
changed the name of the 
"Applications (Mac OS 9)" folder 
or your OS 9 "System Folder", 
and that all your Classic 
applications are in the 
“Applications (Mac OS 9)” folder 
— if you have changed the 
name of your Classic 
applications folder and/or OS 9 
"System Folder", change them 
back, and make sure all of the 
Classic applications are in the 
"Applications (Mac OS 9)” folder 
to make sure permissions 
repairs act on the right folders. 

Assuming all is as it should 
be on the name and location 
front, the first thing I would do 
is run the Repair Permissions 
command from Disk Utility 
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AppleScript vs AppleWorks 
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■ I recently purchased an 
iMac G5, thus launching 
myself into the world of Mac 
OS X. Several times each 
week I use an AppleWorks 
spreadsheet document. After 
entering a lot of data I need 
to convert formulas to values 
of several ranges, and then 
perform various sort 
operations on quite a lot of 
ranges — all very time 
consuming if done by 
keyboard and mouse, and an 
ideal project, one would 
think, for an AppleScript. 

In my Excel days I would 
record a macro by doing the 
keystrokes and — voila! — 
finished. The type of 
operations as described 
above lend themselves 
ideally to this recording 


method, but after searching 
for days in various help 
menus I can find no way to do 
this in AppleScript. 

So I resolved to write a 
script myself. More days of 
unhelpful help menus and 
web sites which tell you 
everything except what you 
need to know. I have finally 
come up with the first few 
lines of code — to convert a 
range of cells from formulas 
to values. 

Well the script runs alright 
and at the end the result says 
"true" but unfortunately the 
range of cells still contains 
formulas. I think I’ve tried 
everything to make it happen. 
What I can’t understand is 
that although the nouns 
"range" or "named range" are 
legitimate nouns in the 
AppleScript dictionary for 
AppleWorks spreadsheets, 
the script editor doesn’t like 
them, which is why I have 
used the noun “cell”. 

By the way the script is 


launched with AppleWorks 
running and the document 
open. This is because I have 
been entering data into the 
document. 

Before wading out to sea 
until the waves close over me 
I thought I’d ask you if you 
can solve this problem. I can 
then (hopefully) complete the 
rest of the script and resume 
my life. 

Len Jay 

Burleigh Heads, Qld 

There seems to be some sort 
of bug with the implementation 
of the “paste values” command 
in AppleWorks, Len — hence 
your problems. 

After playing around with 
AppleScript and AppleWorks for 
a while, I came up with the 
following script, which takes the 
value of the first cell in the 
selection, and pastes it back 
into the first cell of the 
selection: 

tell application 
"AppleWorks 6" activate 


tell spreadsheet layer 
of front document copy 
to clipboard (first 
cell of selection) 
end tell 
set 

clipboard_contents to 
clipboard set 
cell_value to item 1 of 
clipboard_contents tell 
spreadsheet layer of 
front document set 
(first cell of 
selection) to 
cell_value end tell 
end tell 

I haven’t delved deeply 
enough into the quirks of 
AppleWorks and AppleScript to 
see whether I can get this to 
work with ranges — I’ll leave 
that to any AppleScript gurus in 
the AMW readership! Failing 
that, you could just recursively 
go through the cells you need 
to change from formulae to 
values and that will achieve the 
same thing, albeit in a longer 
timeframe. 


Boot Camp vs partitions 


(Applications >Utilities). If that 
doesn’t work, re-install Classic 
from the original install disks for 
the machines and see if the 
included applications 
(especially something basic like 
SimpleText) will run. 

If it’s still no-go, I would try 
running the following command 
from a Terminal window: 

sudo chmod -R 777 
"/Applications (Mac 
OS 9)" 

You’ll need to include the 
quote marks and give your 
admin password when 
prompted. This will bludgeon 
the “Applications (Mac OS 9)’’ 
folder and all of its subfolders 
with read/write access for all 
users of the machines. 



■ I have tried to set up Boot 
Camp on my new MacBook 
1.83 GHz Intel Core Duo with 
512MB RAM. I used Boot Camp 
1.1.1 downloaded from the 


internet. The following message 
comes up: “Your Startup disk is 
not supported” A. 

The OS is Mac OS Xvl 0.4.7 
with Firmware 1.0 MacBook 
SMC. What needs changing? 
Gerald Lloyd 
via internet 

From what I can find on the 
internet, Gerald, this problem is 
related to having more than one 
partition on your machine 
before you start the Boot Camp 


installation process (see 
“Hot links"). 

There aren’t a lot of references 
to this error message out there. 
One relevant one is from the 
WAMUG (West Australian 
Macintosh Users Group) mailing 
lists and includes the solution of 
reverting to one partition before 
running the Boot Camp Assistant. 

The Apple page referred to 
above includes instructions on 
reverting to a single partition, 
although it’s pretty drastic. 
Utilities that repartition without 
wiping the HD may help out, but 
I’d still back everything up. 

These utilities include: 
StorDirector, VolumeWorks and 
iPartition (see “Hot links”) 
among others. 




A 


Boot Camp Assistant cannot be used. 

V 


Your startup disk is not supported. 



( Quit 

) 
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By Sean McNamara. 


Beginners 
start here 

Spotlight on Spotlight 


With the introduction of Mac 
OS X 10.4 (Tiger), Apple 
debuted its “desktop search” 
product, Spotlight. Spotlight 
allows you to search 
according to numerous 
criteria — things which are 
“visible” such as a file or 
folder’s name or the contents 
of the file, or things which are 
generally invisible to the user, 
such as a file’s “last 
accessed” date. 

For most users, the out-of- 
the box configuration is fine, 
and searching is 
straightforward, but many 
users can gain better use of 
their computers by using 
some of the features of 
Spotlight to their advantage. 

One thing some users 
notice the first time they turn 
on their Mac is a dot 
pulsating in the 
middle of the 
Spotlight icon on the 


Q 


© 


Spotlight 


Indexing 


4I> 


Spotlight helps you quickly find things on 
your computer. 


Spotlight will be available as soon as the 
contents of your computer have been 
indexed. 

Indexing Mac Assist 

About 2 -ovn 'em*o*o 


Fri 08:36:10 sean 


menu bar A — this indicates 
that Spotlight is gathering 
and indexing the information 
that it needs to perform its 
searches. If you try and click 
on the Spotlight icon during 
indexing, you’ll see a 
message with an estimated 
time to completion B. Once 
this indexing is complete, the 
pulsating dot disappears and 
you’re left with the plain old 
Spotlight icon. 

You can call up Spotlight in 
several different ways — from 
within any application you can 
click on the Spotlight icon in 
the menu bar and just start 
typing your search term/s C. 
You can also type §€-F in the 
Finder to call up a Spotlight 



search window D. Applications 
can also use Spotlight for their 
own searches — Mail’s search 
functionality utilises the 
underlying Spotlight 
technology to perform its 
searches. 

Where Spotlight can get 
really interesting is when you 
don’t use one of the built-in 
search attributes, but one of 
the numerous “Other” 
attributes — you call these up 
either by typing a strange 
code in the Spotlight menu, 
or by choosing Other from 
the bottom of the list of 
attributes in a Finder 
Spotlight search window E. 
What you’ll then be presented 
with is a long list of attributes 
you can search on F. 

The list is too extensive to 
repeat here, but it allows you, 
for example, to search for 
contacts whose City is, say, 
Silverwater, without finding all 
documents which reference 
the word Silverwater in them 
G. Applications can add their 
own attributes — in the above 
screen you can see attributes 
added by FontExplorer X and 



OmniOutliner which you can 
use to fine tune your results. 

Have a look through the list 
and play around — everyone 
will find something different. 
Photographers may end up 
relying on the Aperture or 
FNumber attributes, while 
music fans might go more for 
the Composer and Musical 
Genre attributes. 

Next month, we’ll look at 
extending the range of 
capabilities of Spotlight and 
some basic troubleshooting 
of Spotlight problems. 



iPod FM fixer 

Microsoft 

Readertip 

■ I bought a DLO TransPod to 
play iPod songs through my 
car’s FM radio, because it was 
reviewed positively in AMW. 
Unfortunately I was very 
disappointed, as the signal 
(while mostly good) was often 
subject to interference at 
seemingly random intervals as 
I drove around the city. 

Then some mindless vandal 
broke the aerial off my car 


when it was parked at the 
local shopping centre. I was, 
naturally, annoyed by this as it 
renders the radio useless for 
picking up regular stations. 
However, it has improved the 
quality of the TransPod signal 
out of sight. 

So there’s my tip: to get 
better performance from your 
iPod FM transmitter, break the 
aerial off your car. 

Steven Frame 
Melbourne, Vic. 

AMW 's review did point out that 
the TransPod’s signal is not 


immune to interference, just for 
the record. It is, however, better 
at overcoming interference than 
most similar products. 

As for vandalising your car to 
get better iPod performance ... 
well... AMW takes no 
responsibility for this advice. — 
M.JC.R 


Each month, 
Microsoft gives 
a free Notebook 
Optical Mouse 
valued at $70 to the 
Australian Macworld 



reader who submits the best 
tip. Sized for mobility and 
designed to be noticed, 
Microsoft Notebook Optical 
Mouse 3000 offers great 
comfort for either hand and 
is always good to go. E-mail 
your tip, together with your 
name, address and phone 
number, to 
^ matthew.powell 

@niche.com.au All 
reader tips 
published 
become the 
sole property of 
Niche Media. 
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CENTURION CO DVD 
ELECTRONIC STORAGE 

Intelligent CD/DVD Storage Solution, providing 100 disc 
capacity per unit. Stacking multiple units allows you to 
1 manage up tol27,000 DVD/CD;s from the USB interface. 
A ^ A The safest and most convenient way 
T fjl t0 store and retrieve V° ur important 
T * ▼ data and entertainment DVD/Cds 
3 pack stacker. $ 205 All Mac OS ver, and Pc compatible*^ 


PROFESSIONAL 
PERSONAL PHOTO LAB 

View, adjust and 
print lab quality 
4x6” photos 
mac Os 10+ 


$145 


DIGITAL 

40GS camera mate 

Large storage device, 
12 in 1 card reader, 
No computer required 

$155 


22" LCD WIDE SCREEN 

Proview 22” Widescreen LCD Monitor, 
1680x1050 WSXGA resolution, 5ms 
response time, 800:1 contrast ratio, 

DVI & D-Sub inputs, Black 

19” LCD wide monitor.. $345 

20” LCD wide monitor.. $495 


EXTERNAL 

HARD DRIVE 

External Aluminium unit, USBII 
MacA/Vindows Compatible 

250GB....$135 
I 300GB....$179 
400GB....$315 
500GB....5 


.$365 J 


US82 FLASH 


* 


256mb 


$19 


512mb.$25 

1GB.$38 

2GB.$75 

4GB.$125 


GRAPHICS TABLETS 


>0 


6X8” 


Wacom Graphire 3 4X5. 

.$69 

Wacom Graphire 4 4x5. 

.$129 

Wacom Graphire 4 6x8. 

.$235 

Wacom Intuos 3 8x6. 

.$385" 

Wacom intuos 312x12. 

.$595 

Genius Tablet 6X4. 

.$65 

Aiptech Tablet 6x5. 

.$55 


2GB VIDEO & MP3\ 
PLAYER WITH 
[COLOUR SCREEN 

Slim (8mm thick), Colour LCD 
2GB USB Mobile Drive, Video 
Playback & DiVX. Mp3 Player, 
Voice Recorder, FM Tuning, 
Picture Viewer, 6 Hours+ 
Rechargable Battery 


$145 


MOBILE VIDEO/MUSIC 

RECORDERS - - 

PLAYER .-J WSj* 


9 in 1 handheld multimedia recorder and 
player. MP3, MP4,1.56B memory. 
Watch full motion videos and live TV 
programs on the 2.5' LCD display. 
Record and play live TV from TV 
or DVD. Stereo speakers. 


$299 


www.amtelectronics.net.au 

Three Huge Showrooms 

Ringwood 

263 Maroondah Hwy, 03 9870 2033 
Melbourne 

389 Elizabeth Street, 03 9663 9111 
Mt Waverley 

129/45 Gilby Road, 03 9558 6722 

Mail Order Hotline 24x7 Australia wide 

1300 725 944 


Selected Mac Special Software 


Adobe Acrobat 8.0 Std Retail/Edu.$469/$149 

Adobe Acrobat 8.0 Pro Retail/Edu.$669/$239 

Adobe Dreamweaver 8.0 Retail/Edu.$562/$285 

Adobe Studio Pro 8.0 Retail/Edu.$1425/$425 

Adobe Creative Suite Standard CS 2.3 Retail.$1425 

Adobe Creative Suite Premium CS 2.3 Retail/Edu.$1945/$510 

Adobe Photoshop Elements 5.0 Retail/Edu.$155/$95 

Adobe Web Bundle Retail/Edu.$2785/$820 

Adobe Web Bundle Upgrade.$1380 

QuarkXPress 7.0 Retail/Edu.$1675/$249 

QuarkXPress 7.0 Upgrade.$580 

Filemaker Pro 8.5 Retail/Upgrade.$455/$225 

Filemaker Pro 8.5 Upgrade.$265 

Filemaker Pro 8.5 Advance Retail/Edu.$845/$425 

Filemaker Pro 8.5 Upgrade.$485 

Microsoft Office Std 2004 Retail/Upgrade.$565/$345 

Microsoft Office Pro 2004 Retail/Upgrade.,$725/$475 

Microsoft Office Student Teacher 2004.$215 

Microsoft Virtual PC Mac 7.0 Retail/Upgrade.$269/$185 

Microsoft Virtual PC Mac 7.0 XP Pro.$459 

Microsoft Virtual PC Mac 7.0 XP Home.$395 

MYOB Account Edge V6 Mac.$522 


la- 


LCD TV/ 
MONITOR 


32” LCD TV Ia32r71bx. $2095 

40” LCD TV Ia40r71bx. $2795 

50” plasma. $4400 


m 
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ReadMe. 


Reviews of the latest computer books. 



Hot Links 


Control freaks 


F you’ve reached the stage where iMovie and GarageBand don’t 
zing your bling any more, take the Express route to pro status 
without having to fork out megabucks. 

Final Cut Express HD for 
Mac OS X Visual Quick 
Start Guide is designed for inter- 
mediate to advanced Mac users with 
some basic knowledge of video 
editing terminology and procedures. 
There’s no accompanying DVD so 
you’ll need your own copy of the 
software and your own footage if you 
want to practice what you’re reading. 

The book kicks off with a quick overview of the feature set of FCE 
and includes hardware setup, setting preferences and an explana¬ 
tion of FCE’s project structure and clip handling routines. There’s also 
a nice cartoon road map of the major stages of a basic FCE project 
and a must-read explanation, particularly for iMovie users, of non¬ 
linear, non-destructive editing. 

The next section examines the Capture, Browser, and Viewer 
windows where you will assemble and organise your media ready for 
editing. Section three covers basic editing procedures and the use of 
the Timeline, Canvas, and Trim Edit windows. Flere you will learn a 
variety of ways to use FCE’s editing tools to assemble a collection of 
media items known as a sequence. Section four covers the excite¬ 
ment of special effects and compositing, and this is where you’ll also 
learn motion effects, filters and titling. The final section discusses 
rendering techniques and the various ways in which you can output 
your finished product. Appendices contain lists of online resources 
and keyboard shortcuts. 

Comprehensively illustrated in black-and-white in a spacious two- 
column setup, this title adheres faithfully to the VQSG mantra of show 
(first) and then tell (briefly). If you have the time, the desire and the 
patience to work through this book you’ll have your ticket to board the 
Express. 

Logic Pro 7 and Logic 
Express 7 — Professional 
Music Creation and Audio 
Production + DVD comes from 
the Apple Pro Training Series. This 
series is based on the premise that “a 
technical book should be more than 
a tour of menus, commands, and 
windows — it should actually show 
you how to use the application”. So 
you will build a complete song from the ground up. The book is 
designed as an introduction to Logic and is particularly suited to video 


Author Martin Sitter 
Publisher Peachpit Press 
ISBN 032125614X 

RRP $69.95 



Author Lisa Brenneis 
Publisher Peachpit Press 
ISBN 0321352026X 
RRP $39.95 ^ 



www.takecontroIbooks.com 

All about the Take Control series 


editors, audio hobbyists, and music producers moving over to Logic 
from other programs. The DVD contains a trial version of Logic Express 
and the extensive lesson files you’ll need to complete the tutorials. 

The first section introduces you to Logic’s interface and sets you up 
with the basic skills you’ll need throughout the book — organising 
screen sets, navigating through songs and personalising key 
commands. Section two builds a song from scratch with imported MIDI 
and audio files which you will arrange, mix and sweeten with effects. 

Many new users find Logic’s Environment window quite intimi¬ 
dating so section three is dedicated to allaying these fears. You’ll 
walk step-by-step through the process of customising Logic to 
reflect the actual setup of your own studio. By the end of this 
section Logic will know the location of every device in your studio, 
every time you launch. The final section, almost exclusively for Logic 
Pro users, shows you how to score video in and how to set up for 
5.1 surround mixing. 

With a high-quality single column layout, amply illustrated in black- 
and-white there’s lots to look at if you sometimes get confused. 
Logic has a steep learning curve but this title will organise your 
training program nicely, 


PS. 


If you’re in the market for new toys, consider two 
ebooks from the Take Control series. Take Control of Buying a 
Mac gives you sound advice on when and where to buy, 
which model and what accessories — and how to clean up 
your old Mac and transfer its files to the new machine. 

Take Control of Buying a Digital Camera promises to help 
you find the camera that’s right for you. And also how to set a 
realistic budget, how to compare camera features, how to 
evaluate picture quality and how to decide on the accessories 
you might need. Handy appendices give you a camera 
buying worksheet, a feature roundup, suggested models and 
a mini tutorial on improving your photography. 

If you’re planning to outlay a few hundred dollars, $US10 
for either of these might well be a good investment. 


Author Adam C. Engst 
Publisher TidBits Electronic 
Publishing 

ISBN 0-9759503-6-3 
RRP $US10 


0 




Author Arnie Keller 
Publisher TidBits Electronic 
Publishing 

ISBN 1-933671-07-06 

RRP SUS10 


0 



Keith has been a Mac addict since 1984 and still can’t fathom 
why there is anyone who isn’t. 
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Desk Clock 


Secure your PC or Mac so 
that if it is ever stolen this 
software will enable your 
expensive computing system 
to send a secret email 
message with its location and 
help the law to grab the thief. 
That's peace of mind for you. 


Get the latest in desk accessories. This slim 
desk clock not only tells you the time, has 
a reminder function, gives you the option of 
dual time, shows you the temperature but 
also tells you if it is too early to call Perth. 


SUBSCRIBE ONLINE AT 
www.niche.com.au/subscriptions 
and get $5.00 off! 

IMPORTANT: Be sure to include your email address for delivery of PC/Mac Phone Home Software. 
SUBSCRIBE NOW: 2 YEARS $129 - SAVE $38 / 1 YEAR $79 

CHOOSE ONE OF THESE OPTIONS: 

ONLINE: www.niche.com.au/subscriptions EMAIL: subscriptions@niche.com.au 
PHONE: FREECALL 1800 804 160 FAX: FREEFAX 1800 802 326 
MAIL: Complete your details on the reply-paid subscriptions card in this issue and send it in. 


Overseas Subscription is $120 AUD. This offer is available to residents of Australia only. Once payment has been successfully processed, this serves as a tax invoice. Niche Media ABN 13 064 613 529.1 understand 
my subscription will start with the next available issue and will be mailed once payment has been received.‘Privacy- Your name and address details are retained by the subscriptions and events department at Niche Media 
and are used to fulfill your subscription and premium, send your renewal notices and possible information to other Niche Media publications and events. No refunds provided.* Your free gift(s) will be shipped within 2 - 4 
weeks after payment is received. PC / Mac Phone home will be sent via email to your nominated email address. System requirements: PC Phone Home TM runs on Windows 95/98/ME/XP/NT/2K Mac Phone Home TM 
runs on Macintosh Classic and OS X. 22921 _2 
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Outstanding 




Budget-busting MFPs 

Entry-level no longer means "cheap" 

E XACTLY how much printing, scanning and copying can 
you get for less than a hundred bucks? Quite a bit as it 
turns out, and with quite acceptable quality. For less than 
$ 150 you can add fax to the equation, for those awkward to deal 
with people who just don’t think e-mail is ready for prime time. 

AMW lab looked at five entry-level multi-function printers; 
Brother’s DCP-130C, Canon’s PiXMA MP180, the Epson CX3900, 
Hewlett Packard’s Photosmart C3180 and finally the Lexmark 
X5470. With the usual post-Christmas sales you will probably 
pay even less than the prices quoted in our table. AMW lab 
spotted the Brother DCP-130C for $99 in Big W and it wasn’t 
even on special. 

What you don’t get with these entry-level multi-function 
printers is high-speed or a colour LCD screen to review photos 
from your digital camera. Instead, you connect your camera to 
the printer with a USB cable and use the LCD on your camera to 
choose the shots. If you insert your camera card directly into the 
printer, an index sheet is printed, on which you mark off the 
photos you want, then place the sheet on the scanner and the 
chosen prints are produced. 

However, this trick doesn’t work with the Epson CX3900, since 
it has no slots for camera cards or a direct camera connection. This 
is also the lowest-priced printer in the review and if you always 
print from your Macintosh you won’t notice the missing slots. 

He ain’t heavy. Brother’s entry-level MFP is a compact 
unit, with individual ink tanks, and a paper tray that slides into 
the printer. This means there’s no paper sticking up at the back, 
maintaining the overall low profile, however, if you regularly 
switch between A4 paper and postcards, the tray is fiddlier to 
adjust for the different paper sizes than the simple sliders on 
the other printers reviewed. 

Brother uses the CUPS open source printer drivers, but still 
supplies a CD to save you having to download the latest 
drivers. Annoyingly, though, it insists on a reboot before you 
can begin printing. Once you start printing you’ll be pleased 
with the results, because the colours match very closely what 
you see on your screen. The colour copier function is so good 
the treasury might be concerned if one of these units gets into 
the hands of counterfeiters. 

Scanning is simple enough with the included utilities, and this 
is indeed one of those tasks that used to be a chore but is now 
very easy with any modern machine, be it integrated or stand 
alone. None of these entry-level MFPs provides for scanning film 
negatives or transparencies, so if you need that functionality 
you’ll need to look further up-market. 



We evaluate, 
rigorously test 
and give detailed 
assessments of 
new-release 
software and 
hardware. 
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Test drive. 



Epson CX3900 

Canon PiXMA MP180 

HP Photosmart C3180 

■ Type 

Budget all-in-one inkjet 



■ Rating 

m 

W'/a 

M'f* 

■ Pros 

Excellent print quality, individual ink tanks, 
under $100 

Very good copier 

Good photo prints 

■ Cons 

Copier function lacks detail, no camera 
cards or PictBridge 

Colours too saturated on prints 

Slow printing, copying on gloss paper 

■ Ports 

USB 

USB, Camera cards, PictBridge 

USB, Camera cards, PictBridge 

■ SRP 

$99 

$119 

$129 

■ Distributor 

Epson Australia 02 8899 3666 

Canon Australia 02 9805 2000 

HP Australia 1300 304 889 

■ Reviewer 

Ian Yates 



■ Hot links 

www.epson.com.au 

www.canon.com.au 

www.hp.com.au 



Something of a misfire. Although the MP180 is one of 
Canon’s PiXMA models, you could be forgiven for thinking it 
wasn’t. For starters there are no individual ink tanks, so you’ll 
be buying all three colours when you run out of any one, and 
the print quality is not up to the standard AMW lab has come 
to expect from Canon. 

The colours are over-saturated on the standard settings and 
required quite a bit of fiddling to get an acceptable result close to 
the on-screen image. The prints also look “soft,” as though they 
are slightly out-of-focus, and we were unable to rectify this even 
after running the recommended print head alignment function. 

Surprisingly, the colour copier function was very good, with 
none of the soft look or over-saturation. Scanning was simple 
enough and produced decent scans. Much better, in fact, than 
a standalone Canon scanner of a few years vintage — for which 
we paid far more money than Canon is asking for the MP180. 

Price buster. Epson printers nearly always delight when 
connected to a Macintosh and the CX3900, for less than $100, is 
no exception. Granted there are no camera card slots or 
PictBridge, so if that’s the way you like to operate, you need to 
look at one of the other models reviewed. However, if your modus 
operandi is to download all your images to your Mac, and manip¬ 
ulate them with iPhoto, or Kodak’s EasyShare, or even Photoshop, 
then you won’t be disappointed. 

The CX3900 produced the best match between printed output 
and on-screen images and achieved this at a reasonable speed. 
There are also separate ink tanks, which should save a bit of 
money in consumables, and Epson claims its DURABrite Ultra 
ink is long-lasting. AMW lab wasn’t able to test these claims in 
the time available, and all the other makers have their own 
version of anti-fading inks these days. 



The one disappointment with the Epson was the colour copy 
function, which was strangely lacking in detail, completely 
missing soft shadows in the test material. Further testing proved 
there was no loss of detail from the scanner, so this seems to be 
a trade-off for what is a quite speedy copy function. 

Get Smart. The HP C3180 multifunction printer did everything 
asked of it quite well, producing very good prints and copies, and 
respectable scans. It just took a long time to do anything at the 
highest quality settings, and took almost as long at the lower 
quality settings. This is not a printer for anyone in a huriy, but 
the quality was fine when it finally arrived. 

You don’t get separate colour ink tanks with the HP C3180, but 
you can buy a packet of postcard paper bundled with a colour 
cartridge for not much more money than buying the cartridge on 
its own. HP also claims its ink goes further than the competition, 
allegedly because its printers spend less time in the cleaning func¬ 
tion, but AMW lab was unable to confirm or disprove this claim. 
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Lexmark X5470 

Brother DCP-130C 

^ 

W '/2 


$100 cash back, speedy, includes fax 

Individual ink tanks, excellent 

Colours washed out on print and copy 

Paper tray fiddly, a bit slow on highest setting 

USB, Camera cards, PictBridge, RJ-12 Fax 

USB, Camera cards, PictBridge 

$249 

$129 

Lexmark Australia 02 9930 3500 

Brother International (Aust) 02 8875 6210 

_ 

www.lexmark.com.au 

www.brother.com.au 


All your business 
processes in a 
single application 



Lex marks the spot. At first sight, the Lexmark X5470 doesn’t seem to fit the 
budget category, however, Lexmark is offering a $100 cash rebate which brings the 
printer under $150. That’s still a few dollars above the others in this review; but this 
is the only one that includes a fax function. You either need fax or you don’t, and if 
you do, this is about the cheapest way to add faxing to your home office without 
buying a separate standalone machine. 

The Lexmark X5470 is slightly larger than the other MFPs reviewed, and with that 
extra size you get an extra turn of speed. Whether printing, copying or scanning, the 
Lexmark easily outruns the competition. Unfortunately, it does this by producing prints 
and copies that look faded on standard settings, and required over-compensation on 
screen in order to get decent results. There are no individual colour ink tanks either, 
so you’re not going to be saving money on consumables. 

Australian Macworld’s buying advice, if you want the best looking prints 
at the cheapest price, don’t mind average-quality copying and don’t need camera card 
slots, the Epson CX3900 is the winner. If you need a fax machine along with printing, 
copying and scanning, then the Lexmark X5470 is the only game in town at these 
prices. You’ll just need to spend a bit of time setting up a profile which gives you 
decent looking prints, which will waste a bit of ink and paper before you get every¬ 
thing set just right. 

If you want veiy good prints, excellent copying, simple scanning, camera card slots, 
PictBridge and individual colour ink tanks, and don’t need fax, keep an eye out for the 
Brother DCP-130C being offered under $100. ^ 



Accounts 
Job Costing 

Contact Management / CRM 
Point of Sales 
Stock Control 
Service and Repairs 
and more... 

Suitable for businesses of any size 
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070 Test drive. 

15-inch MacBook Pro/2.16GHz 15-inch MacBook Pro/2.33GHz 

■ Type Pro portable computer 

■ Rating __ MW 1 '* _ 

■ Pros Fast performance; classic design; gorgeous screen; Fast performance; classic design; gorgeous screen; 

ample RAM and hard drive capacity; FireWire 800 added; ample RAM and hard drive capacity; FireWire 800 added; 

faster SuperDrive supports double-layer burning faster SuperDrive supports double-layer burning 

■ Cons No internal modem option; no PC Card slot; few cards No internal modem option; no PC Card slot; few cards 

available for ExpressCard/34 slot; pricey available for ExpressCard/34 slot; pricey 

■ RRP $3199 $3999 

■ Manufacturer Apple Computer __ 

■ Distributor Apple Australia 133 622 __ 

■ Reviewer Henry Norr_ 

■ Hot links www.apple.com/au/macbookpro 


15-inch MacBook Pro 
Core 2 Duo 

Laptops get latest Intel processors, 
and more 

A PPLE says that its latest MacBook Pro laptops, equipped 
with Intel Core 2 Duo processors in place of the Core 
Duo chips that powered the first generation of the 
family, “deliver performance that is up to 39 percent faster.” 
Based on past experience with the company’s benchmark boasts, 
I expected to find myself writing, in effect, “Sure, but you’ll never 
see anything close to that in real life.” 

So imagine my surprise when I began to study the results of 
Macworld Labs’ performance tests on the new notebooks: the new 
2.33GHz version of the 15-inch MacBook Pro outpaced its simi¬ 
larly priced predecessor, which had a 2.16GHz Core Duo chip, by 
30 to even 40 percent in tests with very real applications such as 
Adobe Photoshop CS2 (running on Apple’s Rosetta code-trans¬ 
lation technology), Compressor, and iTunes. Those results are all 
the more striking when you consider that our Core Duo compar¬ 
ison system had a 7200rpm hard drive, while the new MacBook 
Pro with Core 2 Duo processor had a stock 5400rpm drive. 


Granted, the overall speed-up on Macworld’s Speedmark suite 
wasn’t quite so dramatic, but a gain of 18 percent or so is nothing 
to sneeze at. 

Moreover, for the first time, an Intel-based Mac laptop outper¬ 
formed the fastest PowerBook on apps running via Rosetta. In 
our suite of Photoshop tests, both Core 2 Duo MacBook Pros 
outpaced the 15-inch 1.67GHz PowerBook. 

Extra performance isn’t the only benefit of the new models: they 
also come with double the memory of their predecessors, larger 
hard drives, and - especially in the 15-inch models — several 
other welcome enhancements. It all adds up to a surprisingly 
substantial improvement in a family that was already superb. 

Bigger caches and faster graphics. The new MacBook 
Pros look virtually identical to their predecessors, and the overall 
structure of the family hasn’t changed: there’s still a single stan¬ 
dard 17-inch model (which we’ll review next issue) and two 15- 
inch configurations. 

In each case, the Core 2 Duo runs at a slightly higher clock speed 
than the Core Duo chip in the previous generation: in the 17-inch 
model and the more expensive 15-inch configuration, the proces¬ 
sors now operate at 2.33Ghz, up from 2.16GHz, while the less expen¬ 
sive 15-inch version’s Core 2 Duo runs at 2.16GHz, up from 2GHz. 

Those clock-speed increases explain only part of 
the improvement in performance that we found 
in the 15-inch models. Another factor is more 
Level 2 cache memory: the Core 2 Duo chip 
(previously code-named Merom) includes 4MB 
of L2 cache, dynamically shared as needed, 
between the two processing engines etched on 
the same sliver of silicon; the original Core Duo 
(code-named Yonah) had only 2MB of shared L2 
cache. In addition, the Core 2 Duo includes 
several other technical enhancements: for 
example, the new chip’s SSE3 Vector Engine, 
used in some audio, video, and scientific appli¬ 
cations, now processes 128 bits of data at a time, 
compared to 64 bits in the Core Duo chip. 
Finally, although Apple won’t disclose the 
details, its engineers have also squeezed out a 
little extra performance by tweaking the work¬ 
ings of the ATI Radeon XI600 chip 
that handles graphics processing in 
the MacBook Pros. 
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Battery life Unchanged. Some early speculation about the 
Core 2 Duo predicted that, in addition to boosting performance, it 
would cut power consumption. Those reports turned out to be 
untrue - battery life in the new MacBook Pros is about the same 
as in the previous generation. Apple says you can expect up to 2.5 
hours of DVD playback on both the 15- and 17-inch machines, or 
up to 3.5 hours of wireless productivity (editing in Microsoft Word 
while receiving e-mail wirelessly, for example) on the 15-inch and 
a half hour more than that on the 17-inch. In my tests with the 
2.33GHz Core 2 Duo version of the 15-inch MacBook Pro, I actu¬ 
ally did a little better (2 hours and 35 minutes) at DVD playback. 
I managed only 3 hours and 9 minutes of wireless productivity. 

More memory, bigger drives. Beyond the processor, 
Apple has doubled the RAM in each standard MacBook Pro 
configuration: the 17-inch model and the 2.33GHz 15-inch one 
model come with 2GB of RAM - a pair of 1GB SO-DIMMs - 
while the base 15-inch model has a single 1GB SO-DIMM. As our 
benchmark results suggest, going from 1GB to 2GB of RAM has 
only a modest effect on speed, but it enables you to keep more big 
applications - or more operating systems, if you use Parallels 
Desktop virtualisation software - open simultaneously without 
running into delays when you switch among them. 

And if you’re not satisfied with 2GB of RAM, all three MacBook 
Pros now accommodate up to 3GB. Since the machines have only 
two SO-DIMM slots apiece, you’ll need to combine a 2GB SO-DIMM 
with a 1GB module, but Apple says the imbalance will have only a 
minimal negative effect on performance. The main price you’ll pay 
is in dollars: Apple charges $930 (that’s not a typo) to upgrade from 
2GB to 3GB, and so far, if you can find a 2GB SO-DIMM at all from 
a third-party supplier, it will probably cost even more. 

Apple also bumped up hard drive capacity: the 15-inch 
MacBook Pros now come with 120GB drives, while the 17-inch 


version holds 160GB. While the SuperDrive on the 17-inch model 
is unchanged (8x, with double-layer support), the 15-inch Pros 
have double-layer burning for the first time, and speed has 
increased from 4x to 6x. Finally, Apple also addressed one other 
complaint about the original 15-inch MacBook Pros: FireWire 
800 is back, alongside a FireWire 400 port. 

These enhancements come on top of all the other features that 
distinguished the original MacBook Pros: gorgeous screens, built- 
in iSight cameras, DVI ports capable of driving even Apple’s 30- 
inch Cinema HD Display, and so on. Remember, though, that 
there’s no built-in modem, nor any PC Card expansion slot; if 
you need dial-up support, you’ll have to buy Apple’s external 
USB modem ($79), and there are still only a handful of cards 
available for the Pros’ advanced ExpressCard/34 slot. 

As between the two previous 15-inch configurations, the only 
differences besides processor speed are in memory: the lower- 
priced system has 1GB of system RAM and 128MB of dedicated 
graphics memory, while the faster configuration has twice as 
much of both. You can upgrade to 2GB of system memory for 
less than the price differential, but since graphics memory is not 
easily upgradable, gamers and video pros may find the 2.33GHz 
model worth the price. 

Australian Macworld’s buying advice. Apple s latest 

update has made great laptops even better. Even if you make 
heavy use of Adobe’s Creative Suite or other applications that still 
aren’t yet available as Universal binaries (in other words, that can 
take full advantage of Intel processors), you will still benefit from 
buying the Core 2 Duo MacBook Pro. The only real concern is 
economic: it’s been a while since Apple reduced its prices on pro 
laptops, and though they keep getting better, I wish they’d get a 
little cheaper, too. If that’s not a concern for you, though, you 
won’t find much else to criticise in the MacBook Pro. ^ 


15-inch Core 2 Duo MacBook Pros tested 


Speedmark 4.5 

Adobe Photoshop CS2 Cinema 4D XL 9.5.21 

Compressor 2.3 

iMovie 6.0.2 

iTunes 6.0.4 

Unreal Tournament 2004 

Finder 

OVERALL SCORE 

SUITE 

RENDER 

MPEG-2 ENCODE 

AGED EFFECT MP3 ENCODE 

FRAME RATE 

ZIP ARCHIVE 

15-inch MacBook Pro 209 

1:16 

1:01 

2:17 

0:54 

1:11 

63.9 

2:48 

Core 2 Duo/2.16GHz 

15-inch MacBook Pro Core 2 226 

1:10 

0:57 

2:07 

0:51 

0:58 

72.9 

2:22 

Duo/2.33GHz (2GB RAM) 

15-inch MacBook Pro Core 2 222 

1:11 

0:57 

2:07 

0:51 

0:58 

72.1 

2:39 

Duo/ 2.33GHz (1GB RAM) 

15-inch MacBook Pro 190 

1:40 

1:06 

3:02 

0:58 

1:38 

59 

2:37 

Core Duo/2.16GHz* 

13-inch MacBook 167 

1:48 

1:12 

3:18 

1:03 

1:34 

17.7 

3:03 

Core Duo/2GHz (Black) 

15-inch PowerBook G4/1.67GHz 132 

1:35 

3:57 

6:59 

1:51 

1:53 

19.9 

3:30 

> Better 

< Better 

< Better 

< Better 

< Better 

< Better 

> Better 

< Better 


Best results in bold. Reference systems in Italic. Asterisk (*) denotes system tested with optional 7200-rpm hard drive. 


Speedmark is a suite of 15 tasks using the Finder and eight other applications. Only a portion of those tests are represented in this chart. The individual scores are relative to those of a 
1.25GHz Mac mini, which is assigned a score of 100. Adobe Photoshop, Cinema 4D XL, iMovie, iTunes, and Finder scores are in minutes:seconds. All systems were running Mac OS 
X 10.4.7 with 1GB of RAM, with processor performance set to Highest in the Energy Saver preference pane when applicable. The Photoshop Suite test is a set of 14 scripted tasks 
using a 50MB file. Photoshop’s memory was set to 70 percent and History was set to Minimum. We recorded how long it took to render a scene in Cinema 4D XL. We used 
Compressor to encode a 6-minute and 26-second DV file using the DVD: Fastest Encode 120 minutes - 4:3 setting. In iMovie, we applied the Aged video effect to a 1-minute movie. 
We converted 45 minutes of AAC audio files to MP3 using iTunes’ High Quality setting. We used Unreal Tournament 2004’s Antalus Botmatch average-frames-per-second score; we 
tested at a resolution of 1,024 by 768 pixels at the Maximum setting with both audio and graphics enabled. We created a Zip archive in the Finder from a 1GB folder. The Photoshop 
CS2 and Compressor tests are not part of Speedmark and do not factor into the Speedmark overall score. To compare Speedmark 4.5 scores for various Mac systems, visit our Apple 
Hardware Guide—Macworld Lab testing by James Galbraith and Jerry Jung 
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■ Type 

Publishing utility 

■ Rating 

m 

■ Pros 

Simple and easy to use and learn; fastest way to turn 


print content into Flash; great price 

■ Cons 

File sizes too large; insufficient image control; some 


bugs and quirks 

■ OSX 

10.4 

■ RRP 

Introductory price $199, or free for academic users; 


call Scholastic after 1 April 2007 for regular price 

■ Publisher 

Quark 

■ Distributor 

Scholastic Technology and Media 1800 665 774 

■ Reviewer 

Michael Baumgardt 

■ Hot links 

www.quark.com 


Quark Interactive 
Designer 1.0 

A fast, easy way to turn print designs 
into Flash presentations 

T F you’re a print designer using QuarkXPress 7 and you need 
to design interactive Flash projects for web sites derived from 
your Quark layouts, Quark Interactive Designer (QuID), a 
plug-in or XTension to Quark 7.02, is the tool for you. It is easy 
to learn and use and gives you the ability to convert and build on 
your existing print designs. 

This program has a simple and straightforward interface and 
concept, and it works very well for creating presentations, inter¬ 
active tours, online ads and banners, or for converting your pages 
into a web site complete with multimedia content. You can also 
use QuID to create familiar elements such as rollover navigation 
bars, disjointed rollovers, and animations without any coding, 
programming, or scripting knowledge. 

While the vast majority of designers will be satisfied with the 
basic actions that QuID supplies (and you’ll need to consult the 
manual or video to understand how to use them - they are not 
self-explanatory) some designers will need additional complex 
effects that are more technically difficult to produce. Nonetheless, 
compared to Flash, QuID is still much easier to learn and use. 

Quark’s synchronise feature lets you sync print, web, and interac¬ 
tive content - a great time saver, because changes to synchronised 
elements are updated automatically in all documents within a project. 

Interactive history. Quark has long tried to make its layout 
software more than just a tool for print designers. In version 5, 
released in 2002, it introduced the ability to create static HTML 
pages for the web. The release of Quark QuID takes the concept 
further by adding Flash-authoring capabilities to Quark 7. 

With QuID you can start a new project from scratch or convert 
an existing print layout. After opening the Interactive Palette 
dialog from the Window menu, five tabs, labeled Object, Event, 
Script, Page, and Keys, are all that you need to turn your static 
design into animated and interactive Flash movies. Unlike Flash, 
there’s no complicated timeline or key frames - with QuID you 
simply name a selected object and determine an event or action 
that will be associated with it. It can be a user event, like clicking 


the mouse on a particular area, or an automatic trigger such as 
entering or exiting a page. You use the Script tab to designate 
such actions. If you want to play an animation, for example, you 
must create a script that includes a Play action in order to see it. 

The program ships with over 100 different actions - pre-built 
objects that you can use in your project. If you want to create 
more advanced functionality for a web site, an Expression Editor 
lets you build functions based on values such as the position of 
the mouse cursor or the current date. You can even create some 
advanced Flash applications, such as interactive quizzes. 

Working in Quark. QuID is well-integrated with QuarkXPress, 
including the new features of version 7 such as job jackets and 
composition zones. For example, QuID lets you create an interac¬ 
tive composition zone in a web document, which gives you a 
much more intuitive workflow. Quickly switch between the web 
and the interactive page and make adjustments when designing, 
or another designer can work on the Flash design simultaneously. 
By the time you are ready to export, the complete page is ready 
to post with a single click. 

Flash alternative? Quid works so well, that for certain types 
of Flash projects, it may be worth it even for Flash experts who 
also use Quark to consider it. Designing a table, creating a multi- 
column layout, or cropping a picture can be a time consuming 
challenge in Flash, but not in QuID. Best of all, you can place 
these elements in a QuarkXPress layout on the master page to 
have them appear on each document page. 

Unfortunately, you can’t save a project in the native Flash (FLA) 
format, so you won’t be able to start a project in QuID and finish 
it in Adobe Flash. You can export only stand-alone projectors 
(small apps that run when you double-click their icon) and SWF 
format documents. Stand-alone projectors are useful if you want 
to publish your presentation on a CD, rather than a web page, 
because they don’t require a browser or Flash plug-in. 

Byte Size. Whereas Adobe Flash does a superb job of keeping 
the file sizes low, QuID does not achieve the same results. That’s 

Command centre. QuID’s Interactive Palette lets you manage and 
control your animated elements. 
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Expression Editor 

Objects: [ All ‘ Variables: ( New/Edit... Operators: Functions: All 

Date (1) 

MenuObject (2) 


Oate.CetSecondsO 

Returns the number of the active frame in an animation object. 

( Validate ) ( Cancel ) f OK ^ 

Variable expressions. QuID’s Expression Editor lets you calculate 
values based on various factors. You could display different pictures 
depending on the day of the week or the position of the cursor. 

because Flash uses instances (aliases) of symbols, single elements 
that are stored in a library, which can be reused over and over 
again without adding to the overall file size. QuID does not use 
instances of symbols when duplicating elements like Flash does, 
but rather makes copies. Thus, file sizes are larger. 

For example, I created a two-frame animation that I saved as 
an Image Sequence in QuID and as a symbol in Flash. I placed 
this image sequence in the document 100 times and then exported 
the file. The SWF file was less than 1KB in Flash, compared to 
over 110KB when exported from QuID. 

Another problem is that QuID automatically saves all placed 
images as JPEGs and allows you to set only a general compres¬ 
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Animation.StopP1ayO 
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Array.Arrlnseri(g.n) 

T 

- 

U 

Array.ArrLcngth 


+ 


Array .ArrRemove(g) 




Array .ArrToStringO 
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sion value for all the images in the preferences. An experienced 
web designer can optimise an image way better than any auto¬ 
matic algorithm. It is not too much to expect from a web-design 
authoring tool to leave previously optimised GIFs and JPEGs 
untouched. Quark should implement a Don’t Modify option in 
the Modify dialog or improve the image export capabilities if it 
wants to appeal to professional web designers. There is a 
workaround that requires you to create a script that links to an 
external URL, but that is time consuming. 

Bugs. As with many new releases, QuID 1.0 has its share of 
bugs and quirks — nothing that would impede using it, but things 
that could be quite annoying if you are creating a larger project. 
For example, if you change a Script Step and want to undo it, 
you can’t; The Undo Change Script Step command in the Edit 
menu has no effect. 

Australian Macworld’s buying advice. Quark 

Interactive Designer 1.0 is a great tool for any QuarkXPress 7 
designer who wants to create interactive content with Flash or 
who has existing content to convert for web use. Even if you own 
Adobe Flash, there is no easier and faster way to convert your 
existing design into a SWF movie. For a very reasonable price, 
this plug-in will return its investment with the first job. If Quark 
can reduce the file size of the SWF files and allow better image 
control, it would greatly enhance an already fine debut. 



complete web solutions 

full-featured plans ■ integrated eCommerce 
friendly support ■ no setup fees 
osting from $14.60 ■ programming services 
1 partner programs ■ load balanced server farm 

































■ Type 

Very portable music player 

■ Rating 

m 

■ Pros 

Cute; rugged finish; good battery life; attractive price 

■ Cons 

Audio quality not as good as that of some other iPods; 


small size makes it harder to use; no Apple Lossless 


support 

■ RRP 

$119 

■ Manufacturer Apple Computer 

■ Distributor 

Apple Australia 133 622 

■ Reviewer 

Christopher Breen 

■ Hot links 

www.apple.com/au/ipod 


2G iPod shuffle 

The tiniest iPod ever 

S MALLER than a matchbox and no 
thicker than a AAA battery, the 
second-generation (2G) iPod shuffle 
comes in a single 1GB capacity, with a 
silver aluminium finish and a metal spring 
clip for securing the iPod to yourself. Its 
audio quality isn’t as good as that of its 
predecessor (or of its contemporary larger siblings), but it offers 
solid battery life. 

Like the original shuffle, this iPod has no display; therefore, it’s 
almost impossible to navigate to the track you want at a partic¬ 
ular moment. If you require that kind of control, this is not the 
iPod for you — get a 2G iPod nano or a 5G iPod instead. 

The details. The 2G model has the same setup as the original 
shuffle: a central play/pause button and four controls — previous, 
next, volume up, and volume down — arrayed around a rocker- 
style Click Wheel. Its power and shuffle or repeat toggle switches are 
located on the bottom, and you plug your headphones into the top. 

The 2G shuffle requires the included dock for syncing and 
powering the player. The dock is small, bearing a single mini¬ 
plug jack that sticks up from a plastic base. While the dock is 
easy to cany, I miss the all-in-one convenience of the original 
shuffle, which incorporated the USB connector into the iPod. 
After talking up the superiority of the earbuds bundled with the 
latest iPod nanos and full-size iPods, Apple chose to include the 
original Apple earbuds with the 2G shuffle. Given that I’ve 
replaced my headphones with better-sounding alternatives, this 
doesn’t bother me, but some people may be disappointed that 
they’re not getting Apple’s latest and, supposedly, greatest ’buds. 

Minuscule LEDs that glow green, orange, or red appear on both 
the top and bottom of the 2G shuffle - they’re so minuscule, in 
fact, that they’re hard to read, particularly in bright environments. 
These lights convey a variety of messages - the charging status 
while the iPod’s docked, and whether the Hold switch is on. 
Fortunately, Apple provides a small card that indicates what most 
LED blinks mean. I wish this iPod included a separate battery indi¬ 
cator light, as did the original. Quickly turning the iPod on and off 
to see how much charge remains is difficult with such a tiny switch. 

Required dock, no display, teensy LEDs, and Lilliputian 
switches: see a pattern? Cute as a button though the 2G iPod 



shuffle may be, its size makes it more difficult to use than larger 
iPods. You may not care if you plan to just press play and go 
about your business. 

iTuneS and the shuffle. The current and original iPod shuf¬ 
fles behave similarly in iTunes. You can set aside a certain 
amount of storage for data use - turning the shuffle into a USB 
key drive. Both models support the Autofill feature, which lets 
you load tracks you choose from specific 
iTunes playlists. And iTunes’ capacity gauge 
tells you how much of the iPod’s storage 
space you’re using for audio and data. 

This shuffle supports AIFF - an uncom¬ 
pressed file format that sounds great but 
produces large files. Still regrettably 
missing, however, is support for Apple 
Lossless files, which sound as good as 
uncompressed files but take up half the 
storage space. 

Performance. In our tests, the 2G shuffle signif¬ 
icantly bested Apple’s play-time estimates - playing continu¬ 
ously for 16 hours and 31 minutes. This is enough time to play 
nearly every track on a packed shuffle. 

Syncing with the dock happened fairly swiftly. On a dual- 
2GHz Power Mac G5, it took just under five minutes to sync a 
playlist of 258 AAC tracks that were between three and five 
minutes in length, encoded at 128 Kbps. Comparatively, in 
listening tests the 2G shuffle was noisier than an original 1G 
iPod shuffle. It exhibited a faint hiss discernible in quiet 
passages of a Bach keyboard concerto encoded as both an 
uncompressed WAV file and a 128 Kbps AAC file. And a 4GB 
2G iPod nano offered more definition in lower frequencies than 
the current shuffle. For an iPod designed for use in environ¬ 
ments such as the gym, a subway car, or a city park’s packed 
jogging trail, audio purity may not be the point. I found the 
sound acceptable, but if you demand the very best audio an 
iPod can offer, this model doesn’t provide it. 

Australian Macworld’s buying advice. The new shuffle 

is sure to be as popular as its predecessor, largely because it’s 
sturdy, holds more than enough music for even a day-long 
workout, and is reasonably priced. The shuffle’s small size is a 
testament to efficient engineering, but it also makes for a music 
player that could be easier to use and that will go missing more 
easily than a larger iPod. Quibbles aside, the 2G iPod shuffle is the 
perfect first iPod for kids and a worthy second, third, or fourth 
player for current iPod owners. 

New location. The new shuffle’s on-off switch and shuffle control are 
now on the bottom of the player. 



m 
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■ Type 

Education software 

■ Rating 

m 

■ Pros 

Simple and easy to use; excellent animation effects; 


can quickly create questionnaires 

■ Cons 

Limited data export options; no slide export options; 


low-resolution icons; no interactive tutorials; limited 


questionnaire feature 

■ OSX 

10.2 or later 

■ Processor 

PowerPC 

■ RRP 

$125; multiple-user licences available 

■ Manufacturer 

Inspiration Software 

■ Distributor 

Conexus 02 9975 2799 

■ Reviewer 

Jason Cranford Teague 

■ Hot links 

www.inspiration.com 


InspireData 

Visualise information and 
find meaning in numbers 


I NSPIREDATA is a solid, straightforward data analysis tool, 
for kids from fourth class through high school, which maths, 
science, and social studies instructors can use to help their 
students turn abstract data into practical understanding. Using a 
simple and easy to understand spreadsheet-style data entry 
system, students can quickly create a variety of graph types (such 
as Venn diagrams), rearrange the data in a variety of ways, and 
even add controls to animate the data based on different criteria. 
This last feature is one of the most useful, as it allows students to 
see the effects of changes to data in an engaging and interactive 
environment, and it is more interesting than static charts. 

InspireData also allows students to capture the graphs they’ve 
created as slides with a single click of a button. The student can 
also play around with the data some more and capture the new 
graph as a slide, or click the Previous Slide icon to return to the 
former slide. You can create as many different slides as you want, 
and then use them as a part of a presentation. Unfortunately, 
these slides cannot be exported for use as a part of a Microsoft 
PowerPoint or Apple Keynote presentation. There are no options 
for exporting these slides as images. 

InspireData includes several classroom-oriented projects to 
get would-be statisticians started, and instructors can guide 
students through these, or students can use the step-by-step 
guides provided in PDF format. However, other than a quick 
tour, InspireData does not include any interactive tutorials, 
which would be especially useful for students at home or in 
larger classes. 

The data you visually represent in InspireData is not just limited 
to points on a graph. In addition to a variety of square, round, 
and diamond-shaped points, students can choose from an assort¬ 
ment of pre-built icons. They can also edit or design their own 



icons from scratch using the icon editor. The editor provides a 
slate of common bitmap editing tools (pencil, brush, eraser, lines, 
shapes and fills, colour palette) and allows for the importing of 
bit-map images, including photographs. However, the editor does 
not allow you to use or import vector-based icons. This limits 
you to icons with a maximum size of 128x128 pixels, which will 
begin to look like mosaics at any size above that, or when printed. 

One excellent feature that InspireData includes is the ability for 
students to build their own questionnaires rather than having to 
enter data directly into tables. For students not familiar with 
spreadsheets, this can be an excellent bridge, and it’s a good way 
to collect data from outside sources. However, this feature is 
lacking since the questionnaires can only be run from within 
InspireData. It would have been truly inspirational if the ques¬ 
tionnaire could act as a stand-alone application, a web-enabled 
questionnaire, or even a Word or PDF form so that students 
would have a wide variety of options for collecting data. For 
example, if students were collecting family historical data, they 
could e-mail a copy of their questionnaire in PDF format to 
family members around the world, and later collect the results in 
InspireData. 

InspireData’s interface does not follow the look and feel of a 
typical OS X application, instead relying on an interface that is 
shared with the Windows version, which is arguably better for 
students in dual-platform classrooms. The application is not 
currently Universal, but it runs on Intel Macs via Rosetta. 

Australian Macworld’s buying advice. InspireData is 
for teachers who are looking for a superior tool to help students 
turn raw data into meaningful information. By providing a simple 
working environment, InspireData works better as a teaching tool 
than more complex software like Microsoft Excel. However, the 
limited data output options, inability to output slides, low-reso¬ 
lution bitmap images for icons, and inability to distribute ques¬ 
tionnaires are drawbacks. ^ 

And the survey says ... With InspireData, students can collect data — 
for example, which types of hair colour are represented in their class — 
and then view the data in graphs or charts, or even animate it. 
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Test drive. 


■ Type 

Puzzle game 

■ Rating 

£h 

■ Pros 

Simple to play, lots of levels, mix of puzzle and logic. 

Easy to restart after quitting 

■ Cons 

Matching puzzle games get boring fast 

■ OSX 

10.2 

■ Processor 

Universal 

■ RRP 

$US20 

■ Publisher 

GameHouse 

■ Distributor 

Available online 

■ Reviewer 

Peter Cohen 

■ Hot links 

www.gamehouse.com 


Diamond Detective 

Novel twist on an old favourite 


T HE precious jewels of Gemopolis have been stolen, and the 
Commissioner has requested your help to recover them. 
You’re the Diamond Detective, and you have to collect 
gems, assemble clues and solve the mystery behind the heists. 

Diamond Detective is part puzzle game and part detective story 
— a neat mix for casual puzzle game fans who haven’t grown 
tired of the classic “match three” puzzle format. 

Diamond Detective’s main gameplay takes place on a board 
populated by gems of various colours and sizes. As long as you 
can match two or more gems in adjacent tiles you can collect 
them for your vault: Orange to orange, for example, or heart-to- 
heart-to-heart. Make gem chains that are long enough and you’ll 
get bonuses and special commendations from the Commissioner. 
And you have to do all this before the bad guy gets away (you’ll 
seem him — or her — skulking away at the bottom of the screen 
as you solve the puzzle. 

Each time you collect a chain of gems others will replace them, 
so you have a constantly full game field to play with. With each 
progressive level the layout of the game field changes, which can 
create some interesting challenges — what’s more, some tiles will 
be iced over until you make a chain adjacent to them. Play long 
enough and you’ll even find coal that eventually becomes 
diamond if you create chains near enough to it. 

There are some special gems, as well — diamonds that give you 
bonus points, multi-coloured gems that can be used to connect 
two separately coloured chains together, “life ring” gems that will 
temporarily halt the progress of the thief, and others. 

This is only part of Diamond Detective’s play, however — if you 
beat each level you’ll collect a clue. Collect five clues and then 
you can go to the suspect lineup to figure out who you’ve been 


chasing. And to do that, you have to use some deductive 
reasoning. There are a total of 50 levels. 

Sam Sparks, for example, hates fire and will do anything to 
avoid it - so it’s reasonable to presume that the matches you’ve 
found at the scene of the crime aren’t his. So you can click on 
those matches from your clue list and associate them with him. 
Sgt. Sam Gallo is a real police officer, so it’s unlikely that he’d 
be using a fake police badge - another clue spoken for. With five 
clues and six suspects, eventually you’ll figure out who the thief 
is, and you can nab them for good once you solve one final gem 
puzzle - the Pursuit Level, as it’s called. There’s no vault meter 
on the Pursuit Levels, but you have to form chains that will even¬ 
tually fill in all tiles to gold before your time runs out. 

Diamond Detective is a single-player game but can be played 
by multiple players (it tracks each player’s progress separately 
using their names). Options are simple, limited to sound effects 
and music adjustment and a full screen option. 

A Universal binary, Diamond Detectives requires Mac OS X 
vl0.2 or later and is otherwise unencumbered with any special 
system requirements, so it should be playable on just about any 
Mac running Jaguar or later. 

The artwork and sound effects in Diamond Detective are pretty 
standard GameHouse fare - not overwhelming, a bit cartoonish, 
well suited for the environment. The music changes as the game 
goes on, and is a snazzy toe-tapping soundtrack that sounds like 
it was pulled out of old detective flicks. 

One thing I really like about Diamond Detective is how you 
can pick up your game from the same level you stop at — it’s 
ideal for casual gamers who only have a few minutes on the 
morning commute or in between meetings (or over lunch) to 
play some games. 

Australian Macworld’s buying advice. Matching puzzle 

games are starting to get a bit long in the tooth, but Diamond 
Detective mixes it up with some logical deduction too. Worth 
checking out for casual puzzle gamers who also like a good detec¬ 
tive novel too. ^ 

Heart-shaped box. There’s a lot of tiles to “de-ice” and not a lot of time 
to do it before the caped villain gets away. 


OG O Diamond Detective 



Australian Macworld January 07 


































Cjucifii/ Es Panto 


aafe) .Mi 't'/ausui 


macs 


macmarket 


330D Miller Street, Cammeray NSW 2062 

lei: (02) 99222327 
Fax: (02) 99222527 
Email: ndart@macsasnew.com.au 
Website: www.macsasnew.com.au 


iPod Trouble? 

Non / In Warranty Repair 

Replacement Screens • New HDs 
New Batteries • Free Quote on iPods 


Parts fitted while you waif 

*See our website for more info @ 

www.macmedic.com.au 

(02) 8962 5757 • For all your Apple Service 

AUSTRALIA WIDE 


Authorised 
r Service Provider 


VnMac 


The flaci Doctors 

449 Ipswich Rd Annerley QLD 4103 

Brisbane Gold Coast Sunshine Coast Townsville Toowoomba 


Mac Service Centre Now Open 


Service Provider 


Warranty Service Data Recovery Networking iPod Repair 
24/7 On-Site Service 0401 335 545 




p • (07) 3848 9438 f • (07) 3892 6512 w ( www.themacdoctors.com 


Apple Sales & Service Online or In Store 

www.macalert.com.au 

The easy way to configure and buy your Apple equipment and peripherals 


Adelaide Showroom & Workshop 

Level 1 108 Mooringe Av North Plympton SA 5037 

iPods & Macs Fixed Fast! 

Tel 08 82940011 


www.synergeticaustralia.com 


Full range of Apple Hardware, 
Software & Accessories 


Comprehensive Online Store 


Apple Repairs and Upgrades 


Exceptional Customer Service 


Contact us on 1300 33 10 33 


www.laptopcentre.com.au 


* 

V Authorised Service Provider 

✓ Workshop or on-site service 

✓ Average 3-day turnaround 

(for workshop repairs) 

/ Very competitive rates 

✓ Service contracts available 

** SERVICE IS OCR SPECIALITY ** 

Phone (03) 9857 0611 

9 Strathalbyn Street, Kew East, Vic. 3102 


Turn On To Reliable Sales, Service and Support 


SeriTek Int/Ext Serial ATA Controllers 


SERIAL 


\; Eitwii Ho 


Now Available: FirmTek 2-Port Serial ATA Card 

Features: PCI card with dual hot-swappable Serial ATA ports 
(internal port & external port versions available) • Supports drives 
larger than 137GB • Serial ATA 1.0 Compliant • Indudes Mac OS X 
and PC software RAID support (Mac OS 9 supported with optional 
software) • Built for Mac OS 9, OS X and Win 2000/XP/2003 
Just In: FirmTek 4-Port Internal SATA Card 


TRY BYTE 


www.tryandbyte.com.au 


, Authorised Solutions Reseller 


& 


Authorised Service Centre 
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New Nationwide 
Remote Support Service 

Nationwide Support 
Using the Internet! 

Fast Response, Secure & Convenient 
No need to pay for travel time, or have 
your computer tied up in a workshop. 

If you have 

• a working broadband connection 
•Mac OS X 10.3 or later 
you may qualify for remote support 

On-Site Mac Service 
Melbourne Based 

We come to you, anywhere in the 
Melbourne Metro Area 

• Apple Mac Troubleshooting 

• Installation & Maintenance 

• Networking & Internet Sharing • Upgrades 

• Wireless Networking 

• Independent Advice 

Phone: 1800 762 040 

email: support@macaid.com.au 
www.macaid.com.au 

Mac * Aid 


Come and visit our new shop at 
87 Albion St, Surry Hills 

02 9281 4444 

www.maccentre.com.au 


Introducing the iSkin eVo3 - Total Encapsulation Personified 
Made from durable, precision-moulded silicone for a perfect 
fit. Features full-face, ultra clear, scratch resistant screen. 

Available from: 
your local AppleCentre, 
David Jones, Harvey 
Norman, Domayne, & 
www.tryandbyte.com.au 


TRY BYTE 


CD & DVD 

DUPLICATION 


Mac Centre 

• Long & Shortterm rentals 

• New & Pre-Loved Macs 

• Software & Peripherals 

• On-site Support 

• Trade-in your System 

% Authorised Solutions Reseller 


BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 
PRINTING & PACKAGING 
DVD AUTHORING 
ANY QUANTITY 


689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 
PH: (03) 9827 6588 


iPOD REPAIRS 


Non- 

Lor 


•Warranty 

Warranty 


Bad battery? 
Cracked screen? 
Damaged case? 
Failed hard drive? 


available for all models* 
Phone (03) 9857 0611 

'Subject to parts availability 


www.synergeticaustralia.com 


To advertise in 
Macworld MacMarket 
Call (03) 9525 5566 
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Harddisk Problems? 

Don’t Panic! We can heln! 


PAYAM 

Data Recovery 

Australia's #1 Data Recovery Company 

www.payam.com.au 


We specialise in recovering data from faulty or damaged 
hard disk drives and lost/deleted data from Apple Mac 
systems and external hard drives. 

We will examine the hard disk for free and give you a quote within 24 
hours. If we cannot recover your data there is no charge! 

North Sydney: 102) 9957 2288 Melbourne: 193) 9519 5753 
Email: sales@payam.com.au 



We have Australia's only Class-100 
data recovery clean room open to 
public viewing! 



econcl/ 


for Macintosh 


Microseconds was established in 1990 and has since 
become one of Australia’s largest retailers of second-hand 
Macintosh computers, parts, and peripheral equipment. 


Service and repairs 
New and used Mass 
Great warranty 
Spare parts 


Serving the Macintosh community for fifteen years 


Suite 214,22-36 Mountain Street, Ultimo NSW 2007 • Ph: 02 9281 6392 • Fax: 02 9281 4130 • sales@microseconds.com.au • www.microseconds.com.au 



ArtStudioAa 



ArtStudioP** 

Easily Convert Photos into Paintings & Drawings 


No Painting 
Required! 


Includes 

- Colored Pencil 

- Crayon 
-Marker 
-Technical Pen 

- Watercolor 

+ 25 Supporting Effects 


twisting 


PIXELS 


EFFECTS & PHOTOSHOP PLUG-INS 

ArtStudioPro is a click & get, easy to use application and Photoshop plugin, 
that will easily convert photos into paintings and drawings. No longer 
are users required to be fine artists to create the look and elegance of 
watercolor or colored pencil. ArtStudioPro is designed to increase your 
productivity by doing most of the work for you. There is no painting 
required, simply load an image and choose one of the mediums such as 
Colored Pencil, Crayon, Marker, Technical Pen or Watercolor. Then watch 
your photograph transform into a painting. 

Included in ArtSudioPro are supporting effects like Colored Pencil Shading 
or Watercolor Detail which will give your painting definition and dimension. 



^plusive 

www.xclusive.com.au 
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Finder. 


u 


Phone: 1300 725 944 
Fax: 03 9663 9119 
Web: www.amtelectronics.net.au 
Email: peter@mailordersoftware.com.au 

Page: 63 


CoNeXuS 


Phone: 02 9975 2799 
Fax: 02 9975 2966 

Page: 84 





comp 

nouu 


Designwyse 


Phone: 1800 028 316 
Web: www.filemaker.com.au 

Page: 20 


Phone: 07 3210 6400 
Fax: 07 3210 6444 
Web: www.infinitesystems.com.au 
Email: info@infinitesystems.com.au 

Page: 23 


APPLECENTRE 


Professional Computer Solutions 


North Sydney 222 Pacific Hwy, 2065, 

Ph: 02 9951 7979 Fax: 02 9957 4325 Email: 
sales_nthsyd@compnow.com.au 


Phone: In Melbourne Call 9706-8858 
Outside Melbourne: FreeCall 1800 334 684 
Fax: 9794 0034 

Web: www.designwyse.com.au 
Page: 6 & 7, 83 


itbo; 


CREATIVEFOLKS 


innovative echnolooy solutions 


South Melbourne 64 Clarendon St, 3205, 
Ph: 03 9684 3600 Fax: 03 9682 2902 
Email sales_sthmelb@compnow.com.au 


Malvern 1465 Malvern Rd, 3146, 

Ph: 03 9824 8544 Fax: 03 9824 8598 Email: 
sales_malvern@compnow.com.au 


elgato 


Phone: 1300 136 557 
Web: www.creativefolks.com.au 
Email: sales@folks.com.au 
Page: 32 & 33 


Phone: 02 8212 5387 
Fax: 02 9427 8688 
Web: www.itbox.com.au 

Page: 8 & 9 


ft) 


hansaworld 


■ ENTERPRISE 


pfo 


Geelong 255 Moorabool St, 3220 

Ph: 03 5223 1550 Fax: 03 5223 2021 Email: 

sales_geelong@compnow.com.au 


Web: www.elgato.com 

Page: 25 


South Yarra 409a Chapel St, 3141 

Ph: 03 9827 5011 Fax: 03 9824 2786 Email: 

sales_chapelst@compnow.com.au 


Phone: 0418 601 868 
Web: www.hansaworld.com 
Email: wood@hansaworld.com 

Page: 69 


made for ideas 

Phone: 02 9669 6900 
Fax: 02 9669 5005 
Web: www.lacie.com/au 
Email: sales.au@lacie.com 

Page: 55 


Chadstone Chadstone Shopping Centre, 
Ph: 03 9568 8655 Fax: 03 9568 2255 
sales_chadstone@compnow.com.au 
Web: www.compnow.com.au 

Page: 4 & 5 



Phone: 02 9548 3231 
Fax: 02 9548 3901 
Web: www.nextformac.com.au 
Email: sales@nextformac.com.au 

Page: 56 
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C" ServerlOl 

w e E iiiwmK 

Phone: 07 3876 6101 
Fax: 07 3876 3101 
Email: info@server101.com 
Web: www.server101.com 

Page: 73 


Streetwise 

Everything for your Mac 

Phone: 03 9819 2891 

Fax: 03 9819 3902 

Web: www.streetwise.com.au 

Page: 19 



Phone: 03 9895 2999 
Fax: 03 9898 9355 

Page: 29 


Techtools* 

Phone: 0500 808 708 
Fax: 0500 808 608 
Web: www.techtools.com.au 
Email: sales@techtools.com.au 

Page: 10 



TRY BYTE 


Phone: 02 9906 5227 
Fax: 02 9906 5605 
Web: www.tryandbyte.com.au 
Email: trynbyte@alpha.net.au 
Page: 13, 15, 31 



Phone: 1300 137 140 
Fax: 1300 137 141 
Web: www.xclusive.com.au 
Email: sales@xclusive.com.au 

Page: 82 



Phone: 08 9721 1125 
Fax: 08 9721 1126 
Web: www.zytech.com.au 
Email: sales@zytech.com.au 

Page: 27 



fashionable protection cases 


Web: www.zcover.com 
Email: info@zcover.com 

Page: 2 & 3 
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Soapbox. 


Web platform 



EXTERIOR: DAY: 

A popular video serving web site. 

The shot shows the view down a small concrete 
alley between what looks like two warehouses, 
each is about 20 feet high and the alley is 
about two car lengths wide. 

Suddenly there is the sound of running feet on 
metal roof and a figure launches itself into 
space from the roof, across the gap. 

The jump isn't long enough by about three feet. 
The man rebounds from the roof, and falls 
straight backwards into the alley. 

He lands, half-curled, directly 
full on his shoulders on the 
concrete with his legs in the air. 

You hear the bones in his shoulders 
break. He doesn't move. 

There are literally hundreds of videos like this on the 
internet and, like all of them, the comments on this one are exclusively 
variations on “HAW HAW HAW” and, for the net savvy hardcore elite, 
"ROFL!IN” None of the comments are spelt even half-right and no-one 
seems to realise that they have witnessed a human being either 
becoming a high-level paraplegic, or dead. One gets the impression 
that they wouldn’t care much, either. 

There is no question. The internet is getting stupider. One by one 
the intelligent sites are either bought out by big companies and 
rendered idiotic, or are besieged by literally millions of idiots and 
rendered worthless. Then of course there is the fact that the major 
search engines are bent in favour of sites that pay the most. These 
sites, in turn, always favour the dumbest possible surfer. I cannot 
help thinking sometimes that this paradigm is happening on 
purpose and that the master plan is the complete imbecilification of 
the populace. 

Of course the only thing that can slow this devolution are the web 
sites of real people who have a passion for whatever it is that they 
have a passion for, and, as each day goes by the tools available to 
them become better and make it far easier to achieve powerful results. 

For the Mac, there are three main contenders for web site creation. 
RapidWeaver came first and has the largest community and the 
most cohesive feature set. In fact, it was so successful that it inspired 
the people from Karelia Software to start making Sandvox, which is 




Hot Links 

50x15.amd.com/en-us/internet_usage.aspx 

World Internet Usage 

homepage.mac.com/michelhouellebecq/textes/Menu37.html 

Michel Houellebecq 

www.realmacsoftware.com/ 

RapidWeaver 

www.karelia.com/ 

Sandvox 


effectively RapidWeaver with a neater interface and that apparently 
inspired Apple to create the unbelievably original iWeb. 

I have thrown excrement at various of Apple’s competitors in this 
column for copying Apple, but let me say here and now that iWeb is 
inspired software. In fact, it is so “inspired” by RapidWeaver that it makes 
my eyes bleed. iWeb makes up for its rather clunkier, more limiting inter¬ 
face by having by far the best templates and being the simplest to use. 
In fact, iWeb makes web publishing so simple that, if you had a .Mac 
account, you could almost publish a web site by accident. As a 
matter of fact, it appears that this actually happens quite a lot. 

Things have changed a lot since the days when “web page” 
meant a text editor and a 2000 page book called something 
like “The Basics of HTML’ — and they have had to. 

With the advent of the megasites, which generate all of their 
content via the impulsive rantings of their members or the 
wholesale pirating of copyrighted content, the web had to get 
easier to post to for real people or it risked dying and 
becoming reborn as an interactive Yellow Pages. It’s a deli¬ 
cate balance nowadays: without the “real” sites the bloggers would 
have nothing to write about and the megasites would have nobody to 
steal content from. 

I have a theory that sites designed with Dreamweaver can actually 
contain no content whatsoever but that so far, no one aside from me 
has ever noticed. At the other end of the spectrum, Michel 
Houellebecq has a site he made with iWeb hosted on his .Mac space 
(see “Hot links”). It has no content either, but he makes up for that by 
writing good books and having a dangerous scowl. 

Somewhere in the middle, probably, comes your site. Maybe it 
doesn’t really look as good as it could, and maybe the only photo you 
have of you makes you look fat, and old, and drunk, and maybe all 
you have to talk about is how you work as a rat catcher and how you’ve 
only had five hits to your site, ever, and the whole “site” makes you 
fidget with embarrassment. 

But at least you aren’t trying to impress people by jumping from 
building to building like a jackass and landing on your head. Believe 
me, that goes a long way towards earning you quite a lot of respect 
in my book — even if you can’t spell and you think your dog is human. 

So cheer up. The web works! ^ 

Alex Rieneck has been a technology commentator since the days 
of the bone abacus. 


You wont need a Soapbox to reach all the 

3D, Digital Photography, Graphics and Publishing 

software you want: Read the full details, view screenshots, 
download demos and buy online. Just visit the one site 
that has the largest range of MacOSX software in Australia... 


^piusive 

www.xclusive.com.au 




























Streamline your business 



Contact management 
Cost management 
Time sheet entry 
Quotations 
Purchase orders 
Production planning 
Reporting 
Invoices 

Web compatible 
Multi user 


Finally, the job 
management software 
every Production Manager 
in the creative business has 
been waiting for. 



streamline 


Particularly suited to designers, advertising agencies, 
print houses and pre-press specialists, Streamline is 
the latest in job management software from Particle 
Systems. It revolutionises the way a creative business 
works with its clients. 

Streamline software allows you to track all jobs, time, 
costs, clients and profitability throughout every 
process of your business, enabling you to increase 
productivity, billing time, management controls and 
bottom line profitability. 

Streamline is extremely easy to use and simultaneously 
operates on both Macintosh and Windows operating 
systems. It is an expandable multi-user system that 
caters for multi-site operations. 

Streamline will help you increase productivity and 
bottom line profits. 


Comments from Streamline Clients 

"We love the seamless integration of quoting, time 
tracking and invoicing. Each Project Manager can 
easily generate quotes and invoices as soon as the 
project is complete. The team at Particle Systems 
made installation and training a breeze" 

Paul Fairbairn - Managing Director - Imagic 

“The time savings have allowed Q to focus on the 
areas of the business that people value.To be creative 
and not to focus on account and back end detail 
which Streamline has eliminated." 

Daryl Peterson - Production Manager - Q Brand Agency 


W 

windows 


4 


Mac 

Universal 


Call or email Designwyse now for a FREE Streamline information pack, price list, or demonstration. 
www.designwyse.com.au, dwsales@designwyse.com.au, Melbourne 9706 8858, Freecall 1800 334 684 
4/200 Princess Highway DandendongVIC 3175. 

Authorised Apple Reseller 


Designwyse 

Professional Computer Solutions 



















Y “It’s like ^ 
having two 

computers in one, 

the best ot 
both worlds. 
Walt Mossberg. 

L Wall Street Journal 




Mac + Windows. 

Have the best of both worlds. 



Run Windows* on Your Mac* 





, Ro „w i oao^^^ osx 

Without th«N*«<l to Reboot. 

• Unma,cheapo/Out 

. MsotuppottsUnu, 

. F „tl Works on Any 



Run Windows and OS X side-by-side on 
your Mac - either inside a window or at full-screen. 

Run Windows at blazing speed. 

Set up a “virtual machine” with a simple 
wizard-driven interface. 

S Copy and paste data and share 
files between Windows XP and Mac OS X. 



. .. w- Run multiple virtual machines at once - 

Windows, Linux, Solaris™ and more. No hard drive 
partitioning is required. 


-Installation Assistant! 


Now the installation of the 
Windows operating system on a Mac even easier than 
installation on a PC - Parallels Installation Assistant. 


Parallels Desktop for Mac. Just $145.95 
*Windows operating system sold separately.. 


Introducing Parallels Desktop™ for Mac, innovative 
software that lets you run any version of Windows* at 
blazing speed, right alongside Mac OS X. And, best of all, 
no rebooting is required! 

Now it’s easy to run literally thousands of Windows 
applica- tions like Access, Project, Money, Internet 
Explorer, ACT! and many others - all on your Mac and 
all while running OS X. 

Parallels Desktop is a 

must have for any Intel Mac owner. 


Available at Apple Online Store, Apple Resellers, Online 
Stores and Major Retailers Australia wide. Call for the 
location of your nearest reseller 


CoNeXuS 

Australian Distributor • www.conexus.com.au 
• Ph: 02 9972799 Fx: 02 9975 2966 • sales@conexus.com.au 
































